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Venetian Blind Cord Made of the highest 
fine plied yarn. This is the best bliin 


colors 


JOHN H. GRAHAM & CO., INC. 
105 DUANE STREET * NEW YORK 8, N. Y. 
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Advertisements like this, appearing regularly in regional ' es ar 


y 
bi 


farm papers, are catching the attention of fence buyers. 


ASK YOUR JOBBER...about Bethlehem Fence 
... Steel fence posts ... barbed wire... 


nails and staples .. . bolts and nuts _e 
... bale ties... baler wire . . . dothes f —— 


line and other Bethlehem products. 
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CpELIA 


COMBINATION PAN 
TO BOOST SALES 
AND PROFITS: 














Here's the widely-acclaimed Revere 
Ware Special recently introduced at 
the Housewares Show with sensa- 
tional success! This Copper-Clad 
Stainless Steel Combination Pan has 
many uses... a skillet, a sauce pan, 
ora sauté pan! Its seven inch diameter 
is especially suitable for packaged 
frozen foods. 


This Revere Ware Special is your 
opportunity to make quick volume 
sales—to get your full profit on each 
sale—and it will increase your store 
tra fhic 

Important—Advance orders indi- 


cate tremendous sale. To avoid de- 
layed delivery order now! 


No. 399, individually packed, 
12 to a bundle, shipping weight 15 
Ibs. per dozen. 


REVERE COPPER AND BRASS INCORPORATED 


Rome Manufacturing Company Division 


Rome, New York «+ Clinton, Illinois 
Riverside, California 
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oe Ae eae), ba oe) See 


here's the answer 


JOHNSON 
push-button 


FLY CONTROL 
(high profit margin) 


ADVERTISED IN LEADING FARM MAGAZINES 


WIDELY PUBLICIZED results of a leading university's 
experiments prove that Johnson Push-Button Fly Control 
cuts insect spraying costs more than one half. DOES A 
BETTER JOB. SAVES TIME AND MONEY 


EVERY FARMER is ©“ 


A GOOD PROSPECT 





PAYS FOR ITSELF! Your customers 
will save enough in insecticide 
alone to pay for the whole 
They ll use the labor and time savir } 
SPRAVS + PAINTS 
compressor for paint spraying, in 


flating tires greasing and dozer s of LUGRICATES 


other farm chores BLOWS + CLEANS 


THE JOHNSON FLY-CONTROL PACKAGE INCLUDES 


@ All-Purpose, portable Air Compressor, /s hp, 100 Ib 
capacity. 25’ of air hose, a blow gun and tire chuck 

@ Insectospray with non-break plastic bottle and 
4-way directional nozzle 

@ One half pt. of Piperonyl-Butoxide and Pyrethrine 
Concentrate (makes 5 qts. of insecticide) 

RETAILS AT $82.00 
JOHNSON—OVER 70 VEARS IN PNEUMATIC FIELD 
MAIL COUPON FOR INFORMATION AND PRICES 


Compressor Division 


Dept. SH-35, 507 E. Michigan St., Milwaukee 2, Wis 


Send catalog and prices on the Johnson Compressor anc 


Push Button Fly Contr Unit 




















power tool line meets the 
In Pet and Shopmate 


No single portable 





of all your prospects 





needs», 


port- 


able power tools you have two distinct lines which / 
satisfy every consumer and resale need as to qual : , tC 
ity, price, and discount structure ' 
ee . i Gee de tie di a a an a a me oma 
- = 
his line represents the = - iS 
peak of quality at =e << » 
prices that give the publi | 
full value and the trade full profit. Thi x 
brand's outstanding growth is your assur > 


No. 200 Ball-Bearing 
Oscillating Sander 


and turnover 


| 2... 


alability 


ance of it 

















“os 

No. 1440-G 4" Drill, * Reciprocating 

with Ball Thrust Bearing _ Jig Saw 

_—_— —_— _ —_- _ —_ —_-_ —_— _ —_ —_-_ 
Other PET Tools Include: Le 

No. 411 4% iw N t f g Drill 

No. 46f HP Grinder 7” We vy [ y ™ 

No. 1490-G 4" Dall 1” Heavy Duty | 

4 / 
N 


BACKED WITH POWERFUL ADVERTISING \past 





x ! 
SUPPORT IN THESE MAGAZINES! eon 
| Y This line meets the nee 
among the public wh 
buying promotion il 
dise. This line offers 
additional business 
to those in the trade 





until now, passed up 

















No. 551 
Ball-Bearing 
Drill 










No. 1540 - 
Sander- 
Polisher 

No. 4070 7” 


Standard-Duty 
Disc Sander 





“ds of those 
Oo insist on 
merchan 
of 
therefore, 


wource 


who have, 
this great 





No. 1950-G 4" Drill new profit opportunity 
ee a 
7 
» . e Pe \ 
igr F 
7 4” Drill 
No. 6000 Sander-Polisher No. 77-H 4" Drill No. 320-G Dri 











= ,625L 
* Saw 


No. 510 
" Drill 








PORTABLE ELECTRIC TOOLS, 


Dept. SH, Chicago 20, Ill 


320 W. 83rd St 


do: Portable Electric Tools, Ltd, 425 Birchmount Ad. T 


or « 





Other SHOPMATE Tools Include: 


» HP Grinder 


hom 


nto 





SOUT 





HERN HARDWARE for MARCH, 1955 














Adjusting drag 


while holding cron 


PERFORMANCE 
that makes 


SALES 


( 


For Spinning For Bait Casting 


the PELICAN the SUPREME 


American designed by Pflueger tackle For years the aristocrat of reels — loved 
craftsmen. Smoothest drag on any reel by America's best fishermen. Unequolled 
Favorite of thousands. $22.95 in smoothness, dependability. $35.00 


The great fact about 


PFLUEGER 


REELS 


is that they are easy to sell 
The Enterprise Manufacturing Co., For Fly Fishing For Surt Casting 


Akron 9, Ohio the MEDALIST the SEA-KING 


. ’ . America’s best-designed fly reel. Adjust Packed with features. Mechanical Thumber, 
America's best fishermen have been 

. "ELEW GER "¢ 91 able drag and weight. Easily removed quick take-apart, large capacity, avto 
saying L . or years spool. Four sizes $8.00 to $15.50 matic free spool. $16.85 


A GREAT NAME IN TACKLE 
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HH) from 4 Basic Patterns 


Gey AMERICAN MAKES 400 CHAINS 


—more than any other manufacturer! 


A brief explanation for Young Men in Hardware Stores 





When you get right down to fundamentals, all 
of the more-than-400 chains made by AMERICAN 
are of one or the other of only two basic types 

welded or weldless, depending upon how the 
links are formed. But...there are four basic 
patterns: straight link welded, twist link weld- 
ed, weldless wire and weldless flat metal chain. 
Each has its own special advantages for certain 


uses —and AMERICAN makes them all, in a wide 
range of sizes, metals and designs to “cover 
the waterfront” of chain requirements. The four 
basic patterns are described and illustrated below 
... You will find it helpful to familiarize your- 
self with the full line of AMERICAN Chains 
made by the nation’s foremost manufacturer of 
quality chains and chain products. 





STRAIGHT LINK WELDED CHAIN is the [eeu 0am 

most widely used welded chain. Made of steel, . 

iron or other metal in several types, many sizes 

and varying link dimensions. The material is 

welded after links are formed, making each link 

a continuous piece of material. Links up to %" 

are electrically welded on machines; larger sizes 

are forge welded. Welded chain can be heat ee: , 
treated for specialized applications erie 2 Be 








TWIST LINK WELDED CHAIN is made 
like straight link welded, except that each link 
is twisted to a uniform angle. Because the twist- 
ing is itself considered an adequate test, this 
chain is not proof tested. Though not as widely 
used as straight link chain, twist link welded 
chain is employed where the chain must lie as 
flat as possible, as in drives for certain machines 
and as a friction chain. It is usually quite flexible. 





WELDLESS WIRE CHAIN does not have 
welded links; each individual link is formed by 
knotting or tying the material. Usually it is 
made of carbon steel, but it can be furnished in 
other materials for special purposes. The Tenso 
pattern (right) for years has held first place as a 
general utility chain. Its loops are large and in 
opposite planes; attachments are put on easily. 





WELDLESS FLAT METAL CHAIN is particu- 900) “~ ae 
larly suitable where the chain must lie as flat as Sy ‘S ‘4 vA 
possible, like a strap, such as for operating over a3 EP ASN 
pulleys. Links are formed by blanking from strip 
stock. While ordinarily made from carbon steel, 
it is available in certain corrosion-resistant metals. J ‘ 
It comes in a range of thicknesses of material, LF * 
and in numerous shapes and sizes of links. @ “ 


all a> 28 wee e ws 
i w) . Ry 


— 
2 ae bay 
ee 


— 
7 AS 





SEND FOR THIS HELPFUL BOOK 


Write to American Chain | 
Division, York, Pa., 
for informative booklet, 
“FINGERTIP FACTS."’ 
It will help you in your selling. * 


American Chain Division 
AMERICAN CHAIN & CABLE 


York, Pa., Boston, Chicago, Denver, Detroit, Houston, 
Los Angeles, New York, Philadelphia, Pittsburgh, 
Portland, Ore., San Francisco, Bridgeport, Conn 
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COUNT D01T ?” 


The W. L. Jackson Manstectering Company Has 


to the family! 


We hope you'll pardon us if we throw out our 
chest but—we can't help but feel proud of our 
accomplishment. We are referring, of course, to 
the 12 new Automatic Gas Water Heater models 
which are now rolling off the production line. 
They are our pride and joy and we are certain 


that you will love them, too! 


There are six models in the Master (R500) Series 
and six in the Standard (R300) Series with 20, 
30 and 40 gallon capacities available in both 
Series. If you are looking for a profitable, sure 
fire sales line of Automatic Water Heaters . . 

it will pay you to investigate JACKSON. 


WARRANTIES: 


Three and five years in the Standard (R300) 
Series Five and ter years mn +h Mastur 
(R500 Scries. Distrit ited thre gi Wholesale 


Channe s On y 


Distributed Through Wholesale Channels Only 


W. L. JACKSON MANUFACTURING COMPANY 


1222 EAST 40° STREET CHATTANOOGA 7, TENN. 


SALES REPRESENTATIVES 
seman ; ’ 


tL. O. LEDFORD. Sales Agency ‘ Y Fe 
3 Chickamauga Avenue ) Hanov 

Rossville Georgia Jniversity Part 

Telephone 89.5554 re a” Bene 
e EMe 4228 





Aer ERE tnt on *WAREHOUSES AT TH 
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AN ALL-NEW LINE OF LAWN & GARDEN 
AND FARM EQUIPMENT 
SURE-FIRE PROFIT-MAKERS 





STRUNK 





POWERED SPRAYERS-MISTERS 
























for 


Over 
39 Wears... 





SOUTHERN HARDWARE has 
STRUNK STRUNK STRUNK been a dependable guide to the 
ALL PURPOSE ECONOMY MODERN hol | d teil hard 
misTeR SPRAY IR SPRAYER wholesaler and rete nhercwere 
3 units Attaches to | Sprays trade throughout the South. 
in one power effectively 7 . 
Sproyer lows up to Up-to-date information on all 
Mister mowers 30 feet P 
Duster eel oe” phases of the hardware business 
ee is found every month in its pages. 
The magazine has been built on a 
Boost your sales and profits with something way to control insects and disease want program of service to readers that 
really new! The STRUNK line answers o ing a low-cost portable power sprayer like . 
real need gives farmers and subur the new STRUNK models covers: 
bonites o work-free way to protect lawns, There's nothing like them on the market 
gardens, shrubs, outdoor living creas, offering so much value for so low a cost @® WINDOW DISPLAY 
chicken houses, stables, range shelters and Get ready for big sales this Spring. Write 
granaries from insects and disease Survey today for details on the WH Y, WHERE . COUNTER DISPLAY 
after survey proves that your customers and HOW to cash in on this newest @ STORE MODERNIZATION 
have been waiting for an easy, effective profit-maker 
@ CUSTOMER RELATIONS 
@ SALES PROMOTION and 


ADVERTISING 
INVENTORY CONTROL 
EMPLOYEE RELATIONS 
SERVICE DEPARTMENTS 
CREDIT CONTROL 
ACCOUNTING 
PROCEDURES 

@ ASSOCIATION ACTIVITIES 





STRUNK 
‘Chipmunk! 2 


POWERED RIDING TRACTOR —\ * 


Another money-maker for 
you, to sell at $159.95 
(f.0.b. less attachments) 
Cuts grass, sweeps 
leaves, hauls heavy loads 


bane while you sit and drive 
ro] 


Foolproof for man or 





Plus, local news about friendly 
people and their activities in the 
Southern hardware trade . . . a 
feature that no other magazine 


boy. The whole family 


has developed so fully. Each of 


— 


J will be in to see it 
these subjects is given special at- 





| 2 > latina temmata, "meee ae "~ 
| cool | | tention in its relation to the spe- 
| Y.! | ial h- 

DISTRIBUTORS! STRUNWA cauiPment COMPANY, inc cial needs and problems of Sout 
7 (315) Coatesville, Po l ern hardware men. 
| A few franchises | Please rush full details | 

. . Nome | 
still open — write l SOUTHERN HARDWARE 

Address 

today. | | 806 Peachtree St., N. E. . 
| | City pate | Atlanta 5, Georgia 














STRUNK Chain Saws, Tractors, Sprayers and Powered Equipment, 
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‘e}ge)inamaalela= 
with all 4! but 
set the pace 


SACHEM SASH CORD 


A profit-plus favorite quality bd 
sash cord with dozens of practical W | t 
uses around the home. Tough, 


long-wearing in sparkling new, 
easy-view, break-away double car 


tons. Sizes 6 to 12; sizes 7 and 8 
only in double hank cartons SPOT es CORD 
7 : > Yy 
- 


TITE-ROPE CLOTHES LINE 


No better plastic clothes line 
made! Premium quality, wire 
clothes line with smooth 
plastic cover that's easy to 
clean with a damp cloth 
Twelve 50-foot hanks i 
attention getting red, white 
and blue display carton 
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PRICED TO SE 
NATIONAL GUARD 


Don't give your business to 
competition. When a cus- 
tomer wants a screen door 
grille for less... don’t say, 
“Ne such thing available,’’ 
and send him to competi- 
tion. Be sure you have a 
grille to sell for less... 
and grilles in all other price 
ranges, tool 


Now — National Guard — 
offers you one-source supply 
for all these grilles. Grilles 
for the low-income market! 
Grilles for the mass middle 
income market (including an 
exciting new grille for that 
growing segment which will 
spend a little more for home 
improvement)! A selection 
of adjustable grilles for the 
upper income markets 
plus custom grilles on spe- 
cial order! 


Yes— when it comes to 
screen door grilles—you can 
control the market with the 
National Guard complete 
line — a grille priced for 
every income! 


























Three beautiful styles! White 
enameled steel. Produced 
from Y%" x %” hot rolled 
steel! Attractive stamped fig- 
urines 


to 4) , 


Adjustable width 24” 
Height 60°. Individ- 


ual cartons 


*® HANDLED BY LEADING JOBBERS 


SOUTHERN HARDWARE for MARCH 


The anodized aluminum grille 
that sold like 


1954! Now available in two 


hotcakes in 
popular designs. 4%” x 
Adjustable from 24° to 32": 
Ready assembled in 


60° high 


single cartons 


1955 





ALL MARKETS: 
COMPLETE LINE! 


ADJUSTABLE, READY TO 
INSTALL, SELECTION OF 
ist GRACEFUL NEW STYLES! 


$15.59 ]50 ; 




















Half-length grille in black 





enameled steel, aluminum fin- The Sea Gull, The Mallard, 
The Bucking Broncho, The 
ished steel or anodized alum- Colonial Dame, The Sail EXCLUSIVE! ANODIZED 


inum. Produced of ! x YY" Bost, Boy and Dog. The ALUASNER AVANASSS 
. a Ninety Ready assembled IN $2.25 and $6.95 

adjustable width 24” to 32 STYLES. Keeps its satin 

Height 60 3/16" x 1/2 finish. Withstands de- 
sections Packed 1 doz per steel with cast aluminum i idt-ia- lili Requires no 


figurines. Whit ameled 
carton Ponti —s ong upkeep. 


. BY. . 
Fed 
: ‘ l¢ HURRY! CONTACT 


>) YOUR JOBBER OR 
WRITE US DIRECT! 


material and riveted at inter- 


8 8 © 8 FF Ff fF FE OS Uh U.LUGLUGLUGL UDG UG 
Nations yard Products. | 540 Jackson Ave Memph Tene = 
n Nat na ‘ sara een DO © es 


; Aluminun Mouldings 
Weatherst r Window Guards 


-~>— 
v 
5) 


> 


craTs 
Sea neeagene eae ee ee ee ee 
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“GOING 
T0 
THE 
DOGS” 












pisPLaY HODELL DOG CHAINS ror your snare 


In every community... on the farm, in the suburb or in the city 
. the dog population is increasing. It's a ready market for 
Hodell Dog Chains... but you've got to display them so your 


customers will buy them. 






Hodell Halter and Dog Chains come completely assembled, with } 
steel swivel snap, ring and toggle. Packed 6 or 12 to a carton, ‘tt 
according to size. You can also order Hodell kennel and exerciser VOf SRR ADS 
, Cie ‘ 
chains, dog couplers, chain choke collars. LOO? 
For complete information on the complete line of Hodell welded AOD GY ( 
and weldless chains, ask your distributor or write for the errs; mA LRA 
. ' al oh, 
Hodell Catalog. TAREO BOE RO 
» ] AWA | ‘ 
S | ; ; aC I | | > 
} y { » Laie rh) 
les action with these new assortments of Hodell Dog Chains ¢ PIG RPGR S EO 
Cret fast sa ' BOD RDO I 
with bright red, green and yellow plastic handles. Then . . . display them for G DPACIE eG} 7e 
fast sales on this attractive Hodell Dog Chain hanger. Each display comes a ‘ire oh oes 
* 


complete with 12 chains and 2-color metal hanger. Assortments with 


metal handles also available. 


HODELL CHAIN COMPANY, Cleveland 3, Ohio ; 
Division of The National Screw & Mfg. Co. 





~ Vullénal > 
ques Fasteners f J. Hodel!i Chains } Chester Hoists 
ch 
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Worcester 


SHEAR MASTER" 
Model 900 


21” cut * 1.6 hp 





Worcester 


Here it is! New self-propelled ROTOR MASTER" 
Worcester ROTOR MASTER® Twenty Twenty 
Model 890R , rv 1 880 * 20” cut * 2 ho 
Rear- wheel, worm-geor drive, 


Finger-tip clutch and . 
wall B cotten Ketahte, Hone cole. 


3 

: features. Easy-starting, 4 cycle, \ 
NOW .. . watch your Worcester . Belgas ‘ a oadiem e Ei 
sales go even higher with the all Iv bs = 

. "Ste- blade. . 
new self prope led Rotor Master Adjus ‘ " “ 7 
Twenty. Featuring a leaf-mulch feature. Chai sprocket 8 
ing attachment and automatic re- 


trievable starter at no extra 
charge, this new self-propelled neighborhood word-of-mouth ad 





. 


rotary promises to be one of your vertising. And with our powerful, 
best sellers for ‘55! perfectly-timed consumer 

All across the continent in the — tising, you just can't » 
booming power mower market Worcester! Ask 
Worcester quality — backed by a a Worcester catalog. Or write to 
60-year reputation is the key to Worcester Lawn Mower Com 
growing sales. Worcester quality pany, Division of Savage 
too, means customer satisfaction Corporation, Chi 


. Satisfaction that pays off in) Mass., U.S.A 
with our 3 


powered rotaries at no 
extra cost, 

A plus value that sells 
mowers! 


ALL SIZES, ALL PRICES IN THE WORCESTER LINE: 


TWO REEL TYPES: Mode! 900 (21” 1.6 hp); SEVEN HAND MOWERS: Mode! 600 (16" & 
18 Model 550 (16" & If Moe 
16 and Model 350 (14" & 16 


FOUR ROTARIES: Mode! 880 (20 2 hp); 
Model 890R (20 2 hp self-propelled); and Model 750 (18 1 hp 

Model 830 (18 1.6 hp); and Model 830E Retrievable starters optional at slight extra 
(18” electric, 3450 rpm, listed by UL cost on Models 880, 830, 900. 750 


TWO LAWN SWEEPERS: Mode! 250 “Sweep Master”, 24 and 30” widths 
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AND PRICE CHANGES 





Steady Gain in Business Activity 
Registered in 1955's First Quarter 


BEGINNING IN the late months of 
1954 production, sales, employ 
ment, and personal incomes have 


headed 
ent indications point to a high level 


teadily upward, and pre 


of economic activity in the month 
ahead 
The rising output of automobile 

teel and related products has been 
largely responsible for the rapid 
increase in industrial production 
More than 640,000 pa 
embled in Decem 


enger auto 
mobiles were a 
ber and this same rate of produc 
tion wa cheduled for the first 


quarter of 1955. As a direct result 


of this highly favorable acceptance 
of the new model cat teel pro 
duction was at 84 percent of 


capacity as January closed 

At the same time the continuing 
high-level rate of construction 
contributed it part to the broad 
upturn in business activity which 
made December the best month of 
1954 Construction 


above the 


activity ha 
third 
quarter rate, and a high level of 


soared record 
building activity seems assured in 


coming month 


Retall Sales Up 


Meanwhile, there has been a 
steady increase in retail sales. With 
holding to a 
record high (an annual rate of 
287.6 billion dollars in November 
retail sales at year-end were four 


personal incomes 


percent above a year earlie! In 
January, department store sale 
were two percent above Decembe: 
and 10 
responding month of a year ago 

In all, business activity is being 
termed atisfactory” and the 
prospects are that 1955 will be a 
good year for virtually all lines of 
trade. Even the farmer may have 
a brighter outlook. Though farm 
income did slide a little furthe: 


percent above the cor 


(down about four percent) in 1954 
the outlook i 
that the nation’s growers get a bet 
ter break from the weather. New 


favorable, assuming 


16 


models of 
been received with a good bit of 
enthusiasm, and it is believed that 
a prolonged spell of 
will help that 


increase it ales of new 


growing condition 
industry 
farm machiney 


+ 


New Increase in 
Consumer Credit 


CLOSELY FOLLOWING the increase 
consumer credit outstand 
ing ha likewise headed up 
ince the final quarter of 1954 
Total consumer credit outstanding 
increased 234 million dollars dur 
Instalment credit 


outstanding rose 62 million dolla 


in sale 


ing November 


over the month. Extension of 
automobile credit rose slightly, re 
flecting increased sale of new 


model automobile 


° 


Personal Incomes Continue 
at Record High Level 


THE INCREASE IN 
comes which sparked record con 


personal in- 


farm equipment have 


favor able 


umer buying in the final quartet 
of 1954 | 
year. Personal 
1.3 billion dollar 
an annual rate of 287.6 billion in 
the highest level of the 
from October wa 


continuing in the new 
income increased 
from October to 


Novembe! 
year. The rise 
due to a gain in wage and salary 
disbursement Disposable 
in the last quarter of 1954 prob 
omewhat from the 


n a lla 


income 


ably was up 
record rate of 253.2 billi 


reported for the third quarte1 


° 


Price Change on 
Two Cosco Stools 
A PRICE DECLINE of a dollar at re 


tail on two Cosco Stool 


according to 


became 
effective February |! 
an announcement by the manu 
facturer, Hamilton Manufacturing 
Corp., Columbus, Indiana 

The Model 40-A Super De Luxe 
Posture Step Stool will be Fai: 
Traded at retail at $16.95 ($17.95 
Colorado and west) instead of the 
present Fair Trade price of $17.95 
the Model 9-G Kitchen 
Stool will be Fair Traded at re 
tai! at $12.95 ($13.95 Colorado and 
$13.95 


Posture 


west) instead of present 
Fair Trade price 
This price change is effective or 
(Continued on page 75) 
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Construction Activity to Be High in 1955 


RECORD STARTS of new homes and 
increased building contract award 
virtually assure a large volume of 
construction during 1955, accord 
ing to the Department of Com 
merce Construction § activity at 
about nine percent above the last 
quarter of 1953, continued a major 
upport to economic activity in the 
late months of 1954. A gain of a 
fourth in residential construction 
accounted for most of this in- 
creased rate 

With increased 
vestment funds and the easing of 


upplies of in 


financing terms under the Housing 
Act of 1954, new home tarts rose 
adju ted ar nual 


from a seasonal! 

rate of le than 1.2 million in Jul 
to nearly 15 milhior init i! 
December! 

Building activit will continue 
to decline easonally in comings 
month but a high level for the 
period is assured, Contract award 
for residential construction 1 
October and November, up moder- 
ately from earlier month were 


more than a third above the latter 
part of 1953 


~_—_—_ror—reeeeeeeaeeeuae eee ee eeleloleuoeeeaeleuol5aceleeeaeele_eleeeeooeeaoecueceeeeeeeeeseeeeeee* 
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es THESE <>zvz HOSE ASSORTMENTS MAKE YOU 
REALLY COMPETITIVE / 


SWAN’S FAMOUS 


ASSORTMENT 


NOW GIVES GREATER VALUE THAN EVER! 


RETAILS FOR 


+qG°°> 


Full INCH 
INSIDE DIAMETER 


New RANB W Assortment 


appeals to your price-conscious customers! 


Imagine, a full inch inside diameter 50-ft. ce 
transparent plaster Swan hose which retails tor on 
what you can offer Vour customers in a range of tive « 


with Swan's RAINBOW Assortment’ Beautiful displa 


trated packs i powertul COMPCTIEIVe iles punch 


3: Mad f ‘ ‘ 
7. Z full 
‘ be ee Tesi 
f | | | siiaitdisinaan wit‘ 


| 
| NUMBER covores Zt 


8700 


HIPPin 
TON 


50 FT 
RETAILS FOR 
*5°° 


Ful INCH 
INSIDE DIAMETER 


wr 





Guid Triple-Tube 
SPRINKLE-SOAKER 
is America’s Choice! 


' . 
. 
? 
iw 
. 
4 
’ 


IT MADE 
SALES 
HISTORY 
IN 1954! 


Triple-tube construction as 
sures Sprinkle-Soaker will 
lie flac. Will not roll or shift 
position, Sprinkles or soaks 
uneven terrain... terraces 
... long narrow strips... all 


hard to-pet-at places. 


Made of tough, beautiful 
green plastic. Special triple 
tube nickel-plated male and 
female couplings, with end 
cap, which facilitates flush 
ing out sprinkler, Several 
sprinklers can be joined, In- 
dividually mounted on full 
color display card which tells 


hard-hitting sales story. 


ORDER FROM YOUR SWAN JOBBER TODAY! 





SWAN RUBBER COMPANY SS _ BUCYRUS, OHIO, U. S. A. 








WYTEFACE 


The NEW steel tape 









Rigid, curved blade, V2 inch 
wide, 16 ff. and 20 ft. Replaceable, 
changed in a moment. 














ee 
— ~™eme, 


“i ~ 


aa 


Long winding handle 
for greater leverage. 







Handsome, hard wearing, ‘ 
grey Plastide* cover on sturdy j 
welded steel case. 






naweoe 


¢ 


se 


es ee 
Pa tr tee tm 


*Trode Mork 
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RIGITAPE* 


with 5S great features 
ae 


Graduated feet, inches and 

Bths. Black on white background. Exclusive 
K&E feature of foot numbers in red, repeated 
in red at every inch. 



















Adjustable end hook 
for accurate inside and 
outside measurements. 





SALES-COMPELLING DISPLAY PACKING 


Here is tape news to make your cash register sing! 


This is the |-o-n-g steel tape that users can pash 
around for measurements along floors up 
walls, or anywhere. Note its many exclusive 
features. Backed by national advertising in Better 
Homes and Gardens, circulation 4,040,587 
KEUFFEL & ESSER CO. 
EST. 18667 


New York - Hoboken, N. J. 


Chicago * St. Lowis + Detroit + Son Francisco 


Los Angeles * Montreal 
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The Paim Beach Biltmore again will serve as convention headquarters 


Impressive Program Planned for 
Joint Convention in Palm Beach 


HARDWARE WHOLESALERS and 
manufacturers will return to thei 
favorite meeting place April 10-14 
when the joint convention of the 
Southern Wholesale Hardware As 
sociation and the American Hard 
ware Manufacturers Association 
convenes in Palm Beach, Florida 

The Palm Beach Biltmore again 
will be convention headquarters, a 
Biltmore even more lavish than in 
the past. The impressive hotel, 
which overlooks Lake Worth, ha 
been refurbished and improved 
since the last convention. In addi 
tion to the Biltmore, two other 
palatial hotels, the Whitehall and 
the Mayflower, both on the Lake 
Worth water front, will again take 
care of most of the convention 
crowd 

Convention registration will 
April 9 
with the convention getting under 
way with the big Sunday evening 
reception to be held in the Bilt 
more's new Florida Room and the 
West Lounge 

To give 


start Saturday morning 


manufacture! and 


20 


wholesaler 
tacting each other, the Monday 
morning session of the SWHA ha 
eliminated A 

wholesaler-manufacture! 


an opportunity of con 


been two-houl! 
informal 
contact session will be held in 
tead Monday 
Cabana Terrace of the Biltmore 
It will be a general get-togethe 
which all members of both a 
sociations will be expected to at 
tend 

Though the business 
was not fully completed at pre 


program 


time, highly interesting busine 

sessions have been planned. Speak 
ers scheduled for the joint session 
are: Clem D. Johnston, president 
of the U. S. Chamber of Commerce 
Richard Harkness, chief of NBC 

Washington new bureau and 
Allan B. Kline, long-time president 
of the American Farm 
Federation. In addition, the sepa 
ions of the SWHA will in 


ion of busine mat 


Bureau 


rate se 
clude a discu 
agement problems by a_ busine 

management consultant: a report 


on salesmen’s compensation based 


morning on the 


MANUFACTURERS - WHOLESALERS 


on a comprenensive membership 
urvey; a panel discussion of sale 
promotion help for dealet and 
practical discu i b member 
dealing with the returned good 
probiem, handling of alesmer 


ample the small order problem 


\ r) ist ea ! ar 
of entertainme A ne led 
th pecia ‘ , 
planned for the 1d\¢ 

It will be ed that the « é 
tio cheduled the WEEK 
tartir with Easter Sunda rh 
Nas the nly period i vhicn the 
nece ary hotel faciliti could be 


obtained in Palm Beach. However 
convention delegates need not mi 
Easter services as there are a nun 
within the im 


ber of churche 


mediate vicinity of — the three 
hotel and, of particular interest 
a special sunrise service will be 
held on the beach, close to the con 
vention hotel 

At this time, the 
Whitehall hotels are sold out for 


the period of the convention. How 


siltmore and 


ever, at last 
still available at the Mayflower. T: 
those having difficulty obtaining 
information 


report room were 


reservations about 
other hotels will be furnished or 


request to either association office 


* 


G. P. & F. Observes 
Diamond Anniversary 


GEUDER, Paeschke & Frey Co. of 
Milwaukee, Wi i 
Diamond Anniversary 
Founded in 1880 as a small “tir 
plant 
an Wi 


celebrating it 


thi VYCa 


hop,” the firm now ha 
Milwaukee and Sheboyg 
and Lebanon, Ind 

Today 
best known product are Crean 
City housewares and dairy utensil 
and Cream City Met-L-Top iror 
ing tables and pad and cover se 


ome of the compar 


Two grandsons of the original 
founde! August K. Paeschke 
president and general manage 
and Frank T. Frey, executive vice 
president—continue in the opera 
tion of the company formed | 
their grandfathe! 

(Continued nage 2 
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COOPERATE WITH THE U.S. COAST GUARD 
sell only U.S. Coast Guard approved life saving equipment 


Helping save the life of one of your customers is obviously to your 
advantage. Cooperating with the Coast Guard is just as important 
You can do your part by selling only U.S. Coast Guard approved life 
saving equipment. 

To be among the first to sell the new Coast Guard approved Kapok 
filled life preserver vest, specify RED HEAD. To give you a short but 
complete line, we are also making life preserver boat cushions in drill, 
leatherette and unbacked plastic. Al/ of the RED HEAD Marine Line 
items are U.S.C.G. approved. 


Write for full color catalog of RED HEAD vests and cushions 
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Erwin Named Charlotte's 
“Man of the Year" 


IN RECOGNITION of his outstand 
John C. Erwin 
executive vice-president of Allison 


ing civic services 
Erwin Co., hardware wholesaler 
in Charlotte, N. C., has been named 
that city’s “Man of the Year.’ 





John C. Erwin 


The announcement was made by) 
a group of the city’s former men 


aid that Mr. Er 


chosen for the honor be 


of the year who 
win wa 
cause of his outstanding work a 
chairman of the City Aviation Ad 
visory Commission. According to 
the Charlotte News which estab 
lished the Man of the Year award 
in 1944, it wa 
efforts of this commission headed 
by Mr. Erwin that Charlotte in 
1954 dedicated the new $1,327,000 
air terminal building at Dougla 


largely through the 


Municipal airport 
Additionally Mr 
as chairman of the 


Erwin ha 
build 
ing committee of the Presbyterian 


erved 


Hospital and as a member of it 
board of trustee He is chairman 
of the 


Church building committee and a 


Covenant Presbyterian 


member of the board of deacon 

Mr. Erwin also serves as a mem 
ber of the building committee of 
Queens College and as president of 
the Charlotte Country Club. He i 
a member of the board of director 
of the Good Fellows Club; he be 
longs to the City Club, the Cham 
ber of Commerce and the Rotary 
Club among others, and is a direc 
tor of the Commercial National 
Bank 
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(Continued from page 20) 


A native of Charlotte, Mr. Erwin bar and rod mill at an estimated 
graduated from Georgia Tech in cost of $8,735,000: a second electri 
1918 and served in the Naval Ai: 
Service during World War I. Im 
mediately after the war he wa 
Allison Erwin Co 


furnace at an estimated cost of 


$750,000: and construction of a new 
> ; 


administration building at a co 


employed by of approximately $450,000 


then known as the Charlotte Hard The proposed new bar and rod 
ware Co. In 1922 he was elected mill will substantially increase the 
buyer and sales manager of the company productive capacit 

company. Election a ecretary of product range and sale otential 


the company followed in 1925, and Atlantic Steel present bar mill 
in 1929 he was named executive was built in 1904 

ce-president The report reveals that Atlantic 

Steel ha pent approximately $6 

° million on post-war plant moderr 


ization and expansion, all of which 


Atlantic Steel Plans was done without additional equ 


improvement Program capital | 
According to the report, 1954 
ATLANTIC Steel Co., Atlanta, Ga was the second most profitable 
recently received approval from it year in the history of Atlanti 
tockholdet for a $10 million Steel Co. Net earnings, after taxe 
modernization and improvement were $772,527, and dividends paid 
program during the year totaled $282,722 
In a message to stockholder Mr. Lynch said that the new | 
contained in the company 1954 gram will be designed reduce 
annual report, R. S. Lynch, presi operating costs further and to 


dent of the firm, recommended the crease operating profit 


construction of a new merchant (Continued on page 24) 


New Plant for Amerock 





Leading the “old timers” at the ground breaking ceremony for the new 

American Cabinet Hardware Corp. plant, Rockford, Ill., were officers of 

the company: left to right, Earl Borchers, Norris Aideen, Kermit Johnson, 

R. A. Aideen, G. W. Aldeen, and Folke Engstrom. Harry Olson, production 

person with the longest history at Amerock, turns the first spade of dirt. 

The new building is to cover almost eight acres and will contain 425,000 
square feet of floor space 
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COLORFUL 
CELLOPHANE 
PACKAGE FOR QUICK 
IMPULSE 

SALES 


i» 


MOP 






ORDER 
3 

NEWEST | 
PROFIT- 
MAKER 


aa 


SPONGE YARN 








@ NATIONAL s) 150 
ADVERTISING ' ? 4! CLEANSING FINGERS 
SUPPORT ‘ We ‘ ighly absorbent strands of 


izing DuPont »ponge 


Saturday Evening Post th millions of 


Better Homes & tiny pores to soak up water 
Gardens iry floors quicker .. . last 


COMPACT “Silent Salesman” 
WITH EVERY DOZEN! 


Sturdy combi ination yest fg art 


GP =3% 





and three-color self-service Diuspla 


‘Z 
E 


attracts traffic and sales fror three 


} 


sides yet upies floor a 


9” by 18”. FREE with ever 


(x 
o> ee 
BRUSHES 
CONTACT YOUR JOBBER NOW FOR a Ge 


DETAILS AND QUICK DELIVERY OX FIBRE BRUSH COMPANY, INC. 


sacorarcun foleblahed /444 maevTiane 


al 
Ps) 


“S4 £48 2 
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Moore-Handley 


Merchandise Mart 


Attracts Large Dealer Attendance 


More THAN 2,000 dealers from 
throughout the South visited 
Moore Handley Merchandise 
Mart January 17-20. The event wa 
held simultaneously in the whole 
Birmingham, Mo 
bile and Nashville divisions 

Visiting dealer 


ale company 


were shown a 
wide range of new product nu 
offered at 
price and new 


merous item pecial 
merchandising 
ideas for use in their own store 

New display fixtures were de 
signed specially for the Merchar 

dise Mart, and more than 40,000 
feet of floor space were devoted to 
product displays in the three divi 
Sions 

booth 
decorated, were devoted to display 


Individual attractively 
of the latest in houseware port 
ing goods, plumbing, building ma 
builders hardware helf 
hardware, gifts, garden tools, elec 


terials, 


trical supplies, and major appli 
ances. In all, it took dealer 
five hour 


about 
to visit all display 


Several dealers and their wives, 

right, were served a buffet lunch. 

Door prizes were awarded peri- 

odicelly. Many dealers took ad- 

vantage of the opportunity te 

buy merchandise specially priced 
for the event 
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To further assure dealer in 


terest, door prizes were awarded 
every quarter hour during the en 
of the Mart with a 


grand prize valued at about $500 


tire four day 


given away each night 

Highly pleased with dealer re 
sponse, W. W. French, Jr., pre 
dent of Moore-Handley, said that 
the Merchandise Mart would be an 
and that there had 
been many requests for the com 


annual event 


imilar affair in 
the summer to feature toy gift 


pany to stage a 


and fall good 


Visiting dealers pause to watch 

demonstration in booth devoted 

to small appliances. More than 

2,000 dealers attended the Mer- 
chandise Mart 


Weil to Head Sales 
of Fuller Tool Co. 
AT A RECENT mee 


board of directors of Fuller Tool 
Co., Inc., John W. Weil was elected 


ting of the 





John W. Weil 


vice-president in charge 
His headquarters will be at 3522 


Webster Ave New York 67, N. Y 


starting a u alesman five 
veal apo We Wa made ale 
manager two years age 
(Continued o7 page 28) 
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"J&L WARE MOVES FAST, TOO 


... with higher profits for you”’ 


Your customers know J&L Galvanized Ware —They'll tion. If you need additiona formation or help, write 
keep your stocks moving fast direct to J&I 

Galvanized ware moves better and profits are more 
satisfactory when you stock a line with an accepted name fi Mhie 
like J&L. Your customers have confidence in the J&I L OHC4S F 
name and its reputation for quality and sturdy service STEEL CORPORATION 

J&L galvanized ware is priced for the big volume Py-T tr ti ms ikal il 
market. It yields a healthier profit to the hardware 


dealer. Ask your hardware jobber for complete informa SSS Eontngten Ave. Hew Vers SY, How Vere 


Galvanired Ware Plaats lelede, Obie, aad Ationta, Geergia 
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Special Dealer, Wholesaler Days hina Ce, Gated, « 


executive vice-president and di 


Scheduled by Atlanta Sports Show rector of that corporation. Green 


Two DAYS FoR retailer and 
wholesalers only have been set 
aside this year by United Sport: 
and Vacation Show which will be 
held March 5-12 at the Municipal 
auditorium in Atlanta, Georgia 

The show, the fifth such event to 
be held in Atlanta, again will fea 
ture a long list of sporting good 
and allied products, all to be 
hown in special exhibits. The list 
of exhibitor in fact, includes a 
major portion of the prominent 
names in the sporting goods indu 
try 

Special entertainment will in 
clude a tage and tank show 
which will feature exhibitions of 
fly casting, Canadian log rollers, 
and canoe tilter plus a number! 
of other acts which will use the 
show's 75,000 gallon portable tank 

To afford visiting wholesalers 
and retailers an opportunity to in 
pect exhibits and talk with fac 
tory men without’ interruption 
Tuesday and Wednesday, March 8 
and 9 will be et aside for the 
trade only. On those particular 
days the exhibits will be open to 
the trade from 10:30 a.m, to 6 p.m 

Invitations and complimentary 
ticket were distributed to all 
wholesalers and retailers of sport 
ing good and marine line: 
throughout the southeast 

A the Georgia-Florida Retail 


Hardware Association will be 
meeting in Atlanta March 6-8 
delegate wearing their official 


convention badges will be admitted 
free to the sports show 


¢ 


Keystone Hardware Buys 
Southeastern Corp. 


E. R. Bates, president, has an- 
nounced the sale of the entire 
assets of Southeastern Hardware 
Corp., to the Keystone Wholesale 
Hardware Co. The transfer of 
property was effective January 1, 
1955 

The Southeastern Hardware 
Corp. was organized in 1948, in 
Augusta, and later moved to At 
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hields is a prominent member of 


the industry and currentl viet 
lanta. It wa partially owned by president of the Industrial Fasten 
hardware merchant ers Institute 


The Keystone Wholesale Hard 
ware Co. is an Atlanta corpora 
tion, headed by J. Harrison Carte: 
u president Mr Carter wa 
formerly with the Syndicate Sale 
Co., also of Atlanta 

Keystone Wholesale Hardware 
Co. will erve retail hardware 
tores as well as institutions and 
industrial firm and will have 
eight salesmen covering its terri 
tory. The company occupies three 
warehouses located at 517 Stephen 
Street, S. W., in Atlanta 


¢ 





Pittsburgh Firm Elects 


Yahres, Greenshields D. D. Greenshields 


AT A RECENT meeting of the Yahre will hold the f fics 
board of directors of the Pittsburgh president as well as chairma! 
Screw and Bolt Corp., Pittsburgh the board until Ma 1, 1955, a 
Pa., J. M. Yahres, president, wa which time Greenshields will 
elected chairman of the board, ef ume the dutle of president 
fective immediately; and D. D Yahres will continue his active 
Greenshield president, effective terest in the affairs of the corpora 
May 1, 1955 tion as chairman of the board 

Greenshields has been associated director 
with the National Screw and Mar (Continued on page 30) 


Skil Corp. Holds Annual Sales Meeting 





At the annual national sales meeting of the Skil Corp., Chicago, held in 

January at the Edgewater Beach Hotel, 125 members of the sales staff, in- 

cluding branch managers and salesmen from all parts of the country, heard 

various phases of the 1955 sales program discussed. Top management and 
branch managers appear in the photo above 
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YASS SPECIAL FOR HARDWARE WEEK 








‘ r . wr - ¥. a a 
po 
a 
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Your opportunity to stock up on fast-moving 
Yale door closers and catches at extra profits! 





‘BARGAIN. P | 
+ Ti. i 4 — 


BUY 5S GET 
1 FREE : Famous YALE SOG AIRLINER CLOSER 


ae , Deluxe quality...long-lived dependability 
4 v . , 
a 


BUY 11 GET > New YALE FIVE-O-SEVEN CLOSER 
a by Priced to suit every budget 














BARGAIN Order all 3 now! Be ready for big 1955 
Ie " om Hardware Week demand for the finest in 
|= ; 

+ c 3 . . j ag > combination and screen door hardware! 


You be sé ng these YALE tavorites 


BUY 11 GET 


| 4 4 a right now f this opportunity to make 
t YALE 1011 extra profits. You'll be ready for custo 


PUSH-PULL CATCH ors wy : xe to buy early me you'll 
ible > please a your customers 
Can be deadiocked atl pur local YALE Distributor now for 


YALE & TOWNE 


ywoay } why not tore advantage 











ne Mig Co., " Gaaed 
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GET THESE 


Big Advan tages 


OF 








More uniform gueface 
splices... 


absolute minimum of 


no filled-in holes...0 gnaky wires 


INCREASE 


YOUR SALES WITH 
rnese FREE 


SELLING AIDS 
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GOLD STRAND * 


INSECT WIRE SCREENING | 














OTHER CF&I-WICKWIRE HAROWARE PRODUCTS 


Clinton General Purpose Welded Wire Fabric - Cc F os i - Ww + Cc K W | td Ec 


Wissco TV Guy Wire + Wissco Flexible Wire 


Clothes Line + Clinton Hardware Cloth + Clinton H ARDWARE P R Ooucts (FJ 


Hex Mesh Netting + Mechanic's Wire + Quick COLORADO FUEL AND 18OW CORPORATION 
Hitch Gate Springs + Perfection Door Springs 


THE COLORADO FUEL AND IRON CORPORATION —A querque Amor i 35 Bose Butte 


WICKWIRE SPENCER STEEL DIVISION — Ar ¢ 
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Woodward, Wight Stages 
Housewares Sales Clinic 


Woopwarp, Wight & Co., Ltd. of 
New Orleans, La., one of the 
South's oldest and largest hard- 
ware, housewares and general sup- 
ply distributor recently held a 
housewares clinic for its 
alesmen at the Jung Hotel 

Attending the event were 22 
Woodward, Wight salesmen of the 
hardware and housewares division 
and nine representatives of leading 
housewares manufacturers in addi- 
tion to George Sin 
president and sales manager; Ed 
Saunders, manager of the hard 
ware division; and Sal Maiorana, 
manager of the housewares depart 


sales 


, company vice- 


ment 

During the sales classes, sales 
men were divided into groups of 
four. Nine leading housewares line: 
were featured in individual sample 
were conducted 


room and classe 





(Continued from page 26) 


in each room by the factory repre- 
entative. The groups of salesmen 
progressed from room to room by 
spending 40 
ample room 

alesmen 


prearranged schedule 
minutes in each 

In that manner, factory 
were able to show complete and ef 
fective displays of their lines with 
out interruption. Salesmen were 
free to ask questions and discu 
the selling features of the me! 
chandise 

Housewares lines presented were 
Rubbermaid housewares by Frank 
Barber; Hamilton Beach product 
by Bill Gassaway; Presto product 
by Pat Melton; Kordite and Cal 
Dak by Steve Simpson; Wearever! 
aluminum utensils by Jim Coch 
ren; Revere Ware by Joe Tipton 
Heller Hostes Claude 
Fulton; Cosco tables and stools by 
Bill Everette; and Schott summer! 
furniture by Ed Walker 

Salesmen and factory represent 
atives alike thought this method of 


ware by 





Salesmen, representatives and officers, top photo, attending the House- 

wares Sales Clinic of Woodward, Wight & Co., Ltd., of New Orleans, gather 

for breakfast prior to attending the day's classes. Below, left to right, Jos. 

Tipton, Revere Copper and Brass; George Sins, sales manager, and Edgar 

Saunders, hardware department manager, both of Woodward, Wight & Co., 
view one of the individual sample room displays 
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presentation of lines was most sut 
cessful and much more effective 
than the mass sales meeting meth- 
od. 

* 


Durall Co. Formed by 
New York Wire Cloth Co. 


Louis D. Root, Jr., president of 
the New York Wire Cloth Co., of 
York Pa ha 
formation of the Durall Product 
Co. a 
parent company 


announced the 


a division of the 67-year-old 





Howard A. Nusbaum 


The new compar with plant 
and offices in York, will manufac 
ture and sell the Durall framel 


tension cree! for window in 
tallatior and 


a may be added to 


uch other products 
the line from 
time to time 

The Durall Product Co. ha 
been 
tion,” Root 
base for expansion into 
that may require different method 
and channels of distribution from 
those of New York Wire Cloth 

Howard A. Nusbaum, formerly 
ales manager for Durall screen 


ha been appointed 


et up as a separate organiza 
aid, “to create a logical 


produc ts 


general man 
ager of the Durall Products Co 
and John Ahlstron head 
of market research for the parent 


formerly 
company, will be sales manage 
The Durall Products Co. will be 
represented in the field by the 
New York Wire Cloth sale or 
ganization, under the direction of 
Stuart 
charge of sale 


Jone vice-president in 
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24 WAYS TO MAKE A 
MOWER PROSPECT SAY “AH-H-H” 





FILL YOUR EXACT NEEDS Nendtiner fer 


FROM THE F & N LINE New 21" F&N ~,  ' any display 20)" 
si ; y F & N rotary 
reel type 

16 hand mowers including a trimmer. 4 reel type power mou ud 
power models up to 24”. 4 rotaries including 
the new 21” self-propelled model. Display 








the mowers you know your customers will 
buy—feature-packed, beautifully designed, 
easy-to-service F & N’s 


No more gaps in your line. No more 





worrying about quality. Display F & N mowers 
and you'll sell F & N mowers. 


THE F & N LAWN MOWER CO., 


Richmond, Indiana, “America’s Leader” 





Alumalite, king 


Hand Mowers Since 1889 
Power Mowers Since 1917 LAWN MOWERS of the light weight 


hand models 
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Hardware 
Week 


; + 
4, 
es im ; 
j aes 
Sie + 
: a , 
‘2 
>, me "s 
% o 
° - 
AB ey 


Wy “iy Ss 
set of three basic tools 
less than price of three tools if bought separately 













retail 





' PACKED IN ATTRACTIVE ACETATE-PROTECTED DISPLAY BOX 
! AND COLORFUL, STRIKING “HARDWARE WEEK SPECIAL" SLEEVE. 


90-6” ADJUSTABLE WRENCH 810-4” SCREW DRIVER 7-6” SLIP-JOINT PLIERS 


Basic tool of 1000 uses. Bolt and nut 


tronic induction method, resist nicks and joint. Barrel nickel finish resists rust and 
Tenite Il is shockproof and break- 


proof in normal use. corrosion. Serrated jaws with wire cutter 


' 

| 

! 

! 

Jaw surfaces, hardened by UTICA'S elec- | Blade is of forged alloy steel, spe- 

| 

burrs. Stay smooth. Hold tight. 

i 


i 
1 
| 
1 
I 
cially hardened. Yellow handle of 
' 
I 
I 
’ 


Order from your distributor. If he does not have it, order direct, 


V NATIONALLY ADVERTISED giving us name of distributor through whom you wish to be billed. 


and the world’s best tools 
are made in U.S.A. 








THE HALLMARK OF QUALITY 


UTICA DROP FORGE AND TOOL 


CORPORATION 
UTICA 4, NEW YORK In Canada: ADLAM TOOL & SUPPLY CO., LTD., MONTREAL 
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ull Sal 
Red lagys yf ) Merchandising Tips: 


AN, It’s Spring again... and time to 
start showing and talking these profitable 


Cyclone Hardware Products 


They practically sell on sight—because 
customers SEE they’re made right 


When folks begin asking for insect screen ing Thev'll see and appreciate the dif 
ing, you know your busy season 1 at ference. For, in addition to staving neat 
hand. So make it easier for yourself and good-looking longer, ¢ one Insect 
and your customer by arranging your Wire Screening is much easier to handle 
stock where you can get to it quickly when installing in advantage that 
and where your prospects can see it al certainly make for more stished cus 
most the minute they walk into your tomer 

store. And, most important of all, assume Yes, you'll sell lots of insect screening 
that they want wire screening. And. he this spring if you feature ¢ lone Insect 
cause quality ts always the best policy Wire Screening. How're you fixed for 
show them Cyclone Insect Wire Screen stock? Order through your jobber 


CYCLONE FENCE DEPT. AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION 
WAUKEGAN, WLLINOIS + SALES OFFICES COAST TO-COAST + UNITED STATES STEEL EXPORT COMPANY, WEW YORK 




















CYCLONE INSECT WIRE SCREENING 


known for its top quality 


is famous for its: 


a Woven Cloth with a Welded Selvage 
for Easy Installation 


heavily galvanized bor long life. 
straight aad even for good looks 


. straight wire and uniform mesh 
. . Gttractive appearance and durability 


_ improved multiple selvage that insures 
snug, flat fit. 






Available in wide selection of sizes in 


... And, # is available in Galvanized 
both standard and heavy grades 


Bronze and Aluminum 























mone USS CYCLONE -ped 07 
| HARDWARE PRODUCTS 


amine mats 
van cnt ‘ , eae 
eset Wie lemon ' tenet care ee welds 


1 + 
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a to wnerease 
” impulse 
sales 










The new Camillus display case sells pocket 
knives on sight! 







Here is the modern display case, tested in stores \ NEW PRICE 
like yours, with proven ability to increase X STRUCTURE 
sales while reducing selling time and keeping \\ OFFERS 
costs down! \\ 


40° PROFIT 
TO DEALERS! 


@ All knives are shown with blades open . 
questions are answered before they can be asked! 


® Knives are wired on panel to prevent pilferage, and 


treated to keep them bright and gleaming! 4 


ii 
NN 
® The Camillus selling story is right there, Me F 


on the back, to help you sell! % vasa 5 | 
‘ Ss on 


Take advantage of this modern merchandising 


@ Ample storage space is provided in base for 


back up sto« k! 


aid, Order Camillus pocket knife display case 
#55 from your distributor today! Its FREE! 


has 
CAM i LLUS _ 
edge 

CAMILLUS 

CAMILLUS CUTLERY COMPANY «+ CAMILLUS « NEW YORK ararage® | 
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Safety Six are selling like Sixty! 





KEY BLANKS 


pRree 


WITH FIRST ORDER, 
REORDER THROUGH 
YOUR BBER 





Gecursly roses « wsres 
1008 eeasy Pameces 





SM 17 


PADLOCK DISPENSER 





This promotion pays you many times over . a tidy, ent aceite i 
profitable package with popular priced padlocks and free 
key blanks. Order open stock today, and continue to 


cash in! 


Six is your lucky number 


The Slaymaker Safety Six—the only complete line of solid 
cast brass padlocks in the medium price range—-make a great 
They're different. They don’t 


merchandising success story 
no paint to flake 


conflict with any other lock in the store 
away, well protected against the weather, and above all 
they're priced right. Nos. 68, 78, 88 have Slaymoker's ex 
clusive Super-Tumbler mechanism that provides smooth opera 
tion and many more key changes than any other disc-tumbler 





padlock 


And what a bargain! 


Your profit on the first order is 50%. For just 
$11.80 you get the colorful self-dispensing 
counter display and 24 locks. Retail value is 
$17.72... giving you an initial profit of $5.92. 


you'll sell ‘em. 
Use this reorder blank. 





ORDER THROUGH YOUR JOBBER 


SLAYMAKER LOCK © 
Maker, of World’, most 


! 
{ 
If you have ‘em, 
{ 
i 
i 


Lancaster Pa. I SA 4 


compl 
= bince —_ ete line of Padlocks . 
AT ae 


SLAYMAKER LOCK COMPANY Lancaster, Pa., 














Slaymaker Psa 
Safety Six =; 


Produced by expert craftsmen, backed by 
consistent national advertising, sold by - —o 
leading hardware dealers across the country. ucieated sales ane des. C290 


Suggested retail 79 each 


























PADLOCK No. 55 


Olid cast brass. Polished f 


For standard security. ° 


PADLOCK No. 78 





as «’. Double-ward mecha 
| | ugt rustie* Slee hacnwie 
hrome finish. Two coined key: 
Packed in individual boxe 
dozen to display cart Weight |W 
| lb. doz. Key blank K754 Pa 
Suggested price per doz $3.60 : " 


Suggested retail 45¢ each Suggested price per doz $7 10 


Suggested retail 89« each 


PADLOCK No. 75 


ver 
ast brass. Size acre 
Double-ward me 
rusties* tee 
finish. Tw ed keys. Pack 
individual boxe 
display carton. Weight 


Key blank K Ww 


Suggested price per dor $440 . ‘ 
Suggested price per doz $8 80 
Suggested retail 55 each 
Suggested retail $1.10 each 


PADLOCK No. 95 
Big brother of the 55 and Your refill stock comes 
individually boxed for 
fast turnover - packed 
by the dozen or half- 


dozen in this eye- 





catching display 
carton. 


Suggested price per doz $5.20 


Suggested retail 65¢ each 





DON’T GET CAUGHT WITH YOUR 
STOCK DOWN! REORDER THE 
SAFETY SIX TODAY! 


Slaymaker LOCK COMPANY «+ LANCASTER, PA. USA. 








A. C. Cade, Jr., to Head 
Allen & Jemison Co. 


A. C. Cape, JR., has been ele 
president of Allen & Jemison 
hardware wholesaler with head 
quarte! wy aloosa, Alabama 

Mr. Cat ds his father 
the late ; ‘ad Ned | who had 


been associated with the company 
for 67 al and who served a 
president fron 193 intil } 


death in 


A. C. Cade, Jr. 


A native of Tuscaloosa 
president, after attending the Uni 
versity of Alabama began 
career with Allen & Jemison uu 
1926 as a warehouse order clerk 
He later served as shipping clerk 
alesman and floor manager. I: 


(Continued from page 30) 


Shown here are a number of the first beneficiaries of the retirement pian 
operated by Bubrman-Pharr Hardware Co. Retiring at the end of 1954 were, 
left to right: Will H. Martin, warehouseman, 28 years of service; Luther L 
Beall, vice-president, 44 years; Leslie H. Renneker, buyer, 45 yeors; F 
Thomas Wright, house salesman, 36 years; T. Frank Farr, warehouseman, 30 
years; and Lee Marshall, porter, 48 years. Not present for the picture, are 
Grover Milford, traveling salesman, 36 years, and James A. Black, house 
salesman, 34 years 


1935 Mr. Cade was elected a Seymour Named Member 
director of the company and in @f True Temper Board 


1939 was named assistant trea 
urer. He was elected assistant t H 
the president in 1937 and in 1949 
was appointed executive vice 
president 
Mr. Cade is a member of the 
Rotary club and recently wa 
elected a director of the First Na 
tional Bank 


Buhrman-Pharr Sets Up 
Retirement Plan 


BUHRMAN-PHARR Hardware 
wholesalers with headquarter 
Texarkana, Arkansas, has init 
a plan which supplement 


F. (CY) SEYN 
a lead rij 
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“IMAGINE! /t actually 
delivers HOT and COLD 


A7 running water from 


/ deep or shallow wells!’ 


Costs little more than ordinary “cold water” 
systems! Completely automatic 4 H.P 
Shallow Well Jet Water System with tank 
and capacitor motor and 12-gallon electric 
water heater for only 


. 


Convertible System (for shallow wells and 
deep wells down to 70 feet) complete for only 
$169.50 Retail (f.0.b. factory) 


“FREE HOT COFFEE” dealer kits 
Coffee, sugar and all serving supplies — plus Model HCS 


mailers, ad mats, display signs, promotional 


literature and complete instructions—in 
cluded in FREE kit with orders of 2 or New Ryodag@n “*HOT-'n-COLD”’ Water Systems 
more units. You'll sell as you serve your pros 
pects HOT coffee made with are completely automatic. They deliver HOT 
water from the “Hot-'n-Cold and cold running water with plenty of pressure 
Your Rapidayton wholesaler from deep or shallow wells. Adjustable thermo-: 
has details—or write us stat controls water temperature. They operate 
economically on standard 110 AC current. Only 
42” by 18” by 22’ —easy to install. Lowest 
prices with full trade discounts. Sell it for thou 
sands of installations—farms, barns, service 
stations, resort cottages. Get all the facts from 


ot hhbidayys. your Rapidayton Wholesaler 


° 
Want all the "FACTS"? lems 
Write for this helpful, attractive “FACTS” 


booklet. It's designed for your customers 
but it's packed with information that helps 
you make more sales. A supply is included in 
“FREE HOT COFFEE” kits—and there 


one attached to every “Hot-'n-Cold” unit 
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SEINE TWINES 
SEINE CORDS 


You can put your confidence \ fetes 


VENETIAN BLIND CORD 
SASH CORDS 


CLOTHES LINES 


’ 9 MASON LINES 
BUTCHER'S TWINES 
+ e se FISHING LINES 
in t e ine “> NYLON CASTING LINES 
STARTER ROPE 
JUMP ROPE 
‘B) MOP HEADS 
WRAPPING TWINES 
KITCHEN LINES 


EXPRESS TWINES 
CHALK LINES 


QUALITY MERCHANDISE AT COMPETITIVE PRICES 1, a 


Introducing < Be 


POLISHED INDIA TWINES 
\ PLASTIC CLOTHES LINES 
JUTE TWINE 





“ 


High grade polished braided 
cotton clothes line put-up in 


ART. 551-B connected 50’ hanks — packed 


12 hanks to box. 
ORDERS OF $50.00 OR MORE, FREIGHT 
PREPAID. Orders of less than $20.00 f.o.b. Mill, 
Lawndale, N. C., Los Angeles, Calif., Marietta, 


A exclusive for pop- 
ular price market. 
Minnesota, or Dallas, Texas. Orders of $20.00 


1 - wt : 
to $50.00, freight allowed to $1.00 per c When you display the UGGS) ine - 


Freight prepaid does not include extra charges 


incurred outside carrier's regular zone of delivery 7 / 
tt Sells: 


Write For Size Cards And Price List 


tls C 
Cleveland Mitls Company ciwnoace, nortn carouina 
lo Blvd Moa 104 ¢ Ave 


ESTABLISHED iw 1673 [ 2102 Colorad etta pastor 
} Los Angeles 4 f Minne 1 13s 26, Te 
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(Continued from page 37) 





Pictured at left are manufactur- 
ers and Odell personnel partici- 
pating in the clinic. From left, 
standing: E. F. Robinson, Rubber- 
maid; Harlan Krogger, Cosco; 
Bruce Turner, Pyrex; John Ray- 
mond, Revere; C. E. Hamilton, 
Odell; Al Mulford, regional sales 
manager, Cosco; Jim Miller, 
regional sales manager, Pyrex; 
and Fred Walrath, regional sales 
manager, Universal-Dazey. Left 
to right, seated: H. E. Wilson, 
president, Carolinas association: 
D. H. Lambert, Odell president; 
Frank Timberlake, Mirro; Ralph 
Moore, Universal; Grady Gard- 
ner, Dazey; and Henry Foriaw, 
merchandise manager, Odell. 





on credit tore layout and local 
advertising 
Following the clink a butfet 


Odell Co.'s Housewares Clinic per was served 
Attracts Large Dealer Crowd . 


Lyle Organization Named 
Reps for Moore Push-Pin 


MORE THAN 140 deale1 dealer company, who stressed the im 
personnel and representatives from portance to the dealer of featur- THE Moore Push-Pin Co. of 
six major manufacturers of house ing more and more merchandise Philadelphia, Pa., announces that 
wares met in Greensboro on Feb- designed to attract female shop- Jack C. Lyle & Associates are its 
ruary 9 for the first housewares pel With the nation buying new representatives to the hard 
merchandising clinic to be held in power falling more on the wo- ware trade in the states of Virginia, 
the Carolinas. The event was spon man houlders, he aid, it is North Carolina, South Carolina, 
sored by Odell Hardware Co highly important for hardware Tennessee, Alabama, Georgia, and 
wholesalers with headquarters in dealers to offer the merchandise Florida 
Greensboro women will be seeking The appointment was effective 
The one-day “school” for deal A poll taken of dealers attend- on January 1, 1955. The Lyle or- 
ers featured lectures on subject ing the clinic indicated that future ganization maintains headquarters 
which included “The Importance of clinic may be held on _ othe at 1048 Oakdale Rd., N. E., Atlanta 
Female Traffic and Comparison of merchandise lines, plus clinics 6, Ga 
Tested Areas,’ “Mass Display for tailored to pass along information (Continued on page 44) 
Impulse Buying,” “Proper Adver- 


tising at Local Levels” and “The 
Importance of the Team—Manu- 
facturer, Jobber and Retailer.” gp look Ladies 
The school was opened at 9:30 Ao : 
a.m. in the ballroom of the O 
Henry Hotel with a talk by C. E 
Hamilton, vice-president of the 


Looking over one of the displays 
featured during the recent one- 
day houseweores merchandising 
clinic sponsored by Odell Hard- 
ware Co., Greensboro, N. C. are, 
left to right, Kenneth R. Beaty, 
owner of Myers Park Hardware, 
Charlotte; E. F. Robinson, repre- 
sentative of Rubbermaid; C. E. 
Hamilton, Odell vice-president, 
and Oliver Holmes, Jr., owner of 
Holmes Electric, Inc., Fayette- 

ville, N. C. —_ 2 
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“Lock-Joint™ Track and Trolleys for Farm 
and Industrial Buildings, Warehouses, 
Garages, etc. 


wk- Joint Track and ‘Trolley 


or welghing up O00 Ibe 


Lock-Jdo rack mounts with self-lock 
ing brackets that join track lengtha to 
gether as on iene Kt.W Hangers are 
lable with oller ball or Oilite self 


lubricating bea 


“Silver Streak"’ Vanishing Door Hard- 
ware for residential sliding doors 


lation in 
Z2x4studded wall 


Since 1880, when the first set of Richards-Wilcox 
door hangers and track were manufactured, 
unexcelled quality of product has been our 
steadfast goal. Not once, in the 75-year history 
of R-W, has there been any compromise with 


quality, no matter what the circumstances 


Quality is our watchword today as it has been 
for three-quarters of a century. You can rely on 
R-W to maintain leadership in quality... 


quality that is never sacrificed for price... y Neanetiagy Car scsentr yond ysl totscereas pt ingle 
quality that backs up your reputation ee ee tonnes 

up to ‘ i” ot tiaras 

makimnum 


for dependability. 
iwleal for the 


Richards-Wilcox Mfg. ©. 


ee ee ae ee ee er ee ee ee ee ee 


Branches in Principal Cities 
336 W TrIRD STREET, AURORA, ILLINOIS 
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NEW HAMMER PROMOTION WOWS U.S. DEALERS 





NEW HAG SELECTION: six hammers, six carpenters’ aprons 
and an envelope full of valuable sales aids. The carton becomes an eye-catching 


display piece. With each hammer, you sell an apron for 39¢. 








Aprons at 39¢ are terrific 
bargain... great sales booster 


Aprons offered with each ham 
49¢ are professional 


mer tor 
quality —8-oz. duck with roomy 
pockets and handy nail chart on 
the front. They 
hammer sales. 


really stimulate 











CARTON CONTAINS THESE 
FAST-SELLING HAMMERS 


No. Alé 16-02. Rocket Nail Hammer 

No. Al6R 16-02. Rocket Ripper Hammer 
No. Al3 13-02. Rocket Nail Hammer 

No. O16 16-02. Kelly Perfect Nail Hammer 
No. 16 16-02. Target (new) Nail Hammer 
No. 116 16-oz. Falls City Nail Hammer 


Free sales builders 
in every carton 


Beautiful, full-color display card shows 


Rocket Hammer features 

Dramatic dart sign fits on end of peg on 
hammer pegboard 

National ad blowup goes on your window 
fo attract attention 

Colorful folders for counter envelopes. More 
on request 


Merchandising ideas printed on the 


envelope itself 


TRUE — ° 


Garden, Lawn and Farm Tools. Shovels, Shears, Hammers, 
Hatchets, Axes. Fishing Tackle. Golf Club Shofts. 


42 


Initial quantity sold 
out in two weeks! 


Production doubled 
to meet demand 


Last month True Temper announced 
its great new hammer-apron promo- 
tion—the HA6 selection. Within 
two weeks, orders topped all sales 
forecasts. Order now to benefit from 
this proven, profit-making hammer 
selling opportunity. You can't afford 
to miss it. 





TRUE TEMPER. | =~ 


~-—-| Hammer News | == 


> a 





NEW NO-SHOCK HAMMER 
handle won't break... ever! 





Carpenter's Apres “Soo Galy 39 


wa » 
TRU. TEMPER 
2 Lottie aha. ———_——_ 








Advertising in National Magazines 


Powerful national ads 
bring in customers 


Ads in The Saturday Evening Post, 
Sunset, Popular Science, Popular 
Mechanics and the Carpenter will 
create interest in this hammer promo 
tion. Many of these readers are in 
your neighborhood so, don't miss 
sales. Stock up now 
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These NEW items 


ef make the 55 <P line 


THE HOTTEST EVER! 








= 
— 
_— 


iw "ECONOMY-PAK” 
Stove Pipe and Elbows 


The new way to buy stove pipe and elbows! Femed 


St. Louis Blue Tempere 1 Stee mproved Snap Lock 


Easy Lock pipe with new easy-turn universal elbow 


nested inside pipe. Eliminates extra elbow cart 
Saves 37'2% storage space, reduces handling 


enables y to buy elbows cat one-third le 








JACKES-EVANS MFG. CO. 
Since 1888 
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@:;i.7 
FLUE ADAPTER 


New itt-use unit with re 
vable segments fits 5, 4 

. pipe. Ovter ring serves 

13 6-in. flue lar. Assembled, 
nakes smart flue stop Pack 
ndividval diuploy 


Dept. | 


JACKES-EVANS MFG. CO 
4477 Geraldine Ave St. Lovis 15, Me 
YES, I'd like more information on the 


NEW items on this page. No obligation 


Fire 


City 


My Wholesale 


Address 
meEwwe eB eweaeeed 
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for his particular need 


McKinney Names Fritz Mal ' 
Sales Promotion Head * : ws soncguer a PtamaScon nates 
aie lanagel 0 tne compa ly 


RICHARD C. Fritz has been named new power tool division which ha 
advertising and sales promotion its headquarters at Kingsbury & 
manager of McKinney Manufactu! Huron Streets. Chicago 10, Il 


ing Co., Pittsburgh, Pa., according Meanwhile, announcement ha 
been made of the appointment of 
eight manufacturer representa 
tives to handle the new line 

In the South these include 


David Sharf, David Sharf & As- 





to a recent announcement. He ha 
been a member of the compan 
sales organization since 1940 


ociate 5823 Penn Ave., Pitt 
burgh, for the state of West Vir 
sinia plu ix counties in western 


Pennsylvania; Frank M. Collins of 


the Frank M. Collins Company, 31 
John K. Underwood, long-time Sixteenth St NW Atlenta fos 
sales executive of the Tennessee 











Coal and tron Division, U. S. Stee! the states of Georgia, Tennessee 
Corp., died in a Birmingham, North Carolina, South Carolina 
Alabome, hospital on February Alabama and Florida; Al Levin of 
15. He had been in critical condi- 

tion following an operation of Al Levin & Associat Inc., 410 
some two weeks previously. Notre Dame St., New Orleans, for 

the states of Louisiana and Mi 
ipp! Harry Hanser of the Harry 
Hanser Organization, 1841 Broad 
trend. The compan) longtime way, New York, for New York 
manufacturers of electric table ap State, New Jersey, Vermont, Con 
pliance ha introduced a com necticut, Maryland, Virginia, plu 
Richard C. Fritz plete line of electric power tool eight counties in eastern Pen: l 
In unveiling their new “Matched vania, and also the District of 
Fritz attended the University of Craft” power tool line at the recent Columbia: and Ear! J. Goetze of the 
Pittsburgh and is a member of the National Housewares Show, the Earl Goetze Company, 2205 Grand 
Steel City Builders Hardware Club company stated that the line in Ave. Kansas City. Missouri. fo 
and of the Pittsburgh Chapte cluded a wide choice in drills, ir the Nebraska, Kansas, Oklahoma 
American Marketing Association drill kits and accessorik and ir and Iowa territories plus western 
o portable power saw in order to Missouri and also Rock Island, Il 

give the consumer the exact tool (Continued on page 110) 


Kulman Co. Moves into , 
New Building in Atlanta Sales Conference at Lufkin Rule Co. | 


KULMAN BROKERAGE Co., manu 
facture! representative with 
headquarters in Atlanta, Georgia 
has moved into its own building 
located at 95 Bennett St.. N. W 
The new facilities will be known a 
the Kulman Building 

The organization, initially 
formed in 1947, now has eleven 
salesmen covering the states of 
Kentucky, Tennessee, North and 
South Carolina, Georgia, Florida 
Alabama, and Mississippi At the annual sales conference held at the main offices and factory of 

The Lufkin Rule Co. in Saginaw, Mich., in January, plans were announced 
* for an expanded sales and merchandising program during 1955. Attending 
were (standing |. to r.) H. A. Schartow, A. Hillert, T. P. Young, J. K. Torell, 
H. G. Collins, W. E. Tufts, T. W. Wise, F. H. Johnson, R. A. Maitland, F. A. 





Dormeyer Introduces Grattop, W. F. Rockwell, K. L. Condon, R. J. Ristow, H. L. Hazen, H. P. An- 
thony, R. G. Thompson, 8. L. Eaornst, J. H. White, A. Kirr, R. T. Lone, L. Bar- 
Power Tool Line nord, Jr., H. W. Weiblen, J. D. Perkins, R. E. Hall, C. E. Brown, G. J. Schiitt, 
= . . ' , f R. M. Benjamin, O. M. Reader, W. G. Beyer, (kneeling |. to r.) G. R. Carpen- 
' ( ( | 

DORMEYER “-ORP., hicago, Uli ter, $. A. McConnell, A. J. Lobert, P. L. Smeeton, C. J. Peterson, C. Zeinick, 
nois, is the latest manufacturer to R. T. Young, E. H. Meibeyer, E. A. Oldham, H. Omerod, N. Herron, F. H. Jor- 

take heed of the do-it-yourself don, E. L. Geirsbach, and D. F. Oltz 
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CRESTOLOY LINEMEN'S CRESTOLOY END 
SIDE-CUTTING PLIERS. CUTTING NIPPERS. 


No. 1950, in 6, 7 and No. 72, in 647 sizes. 
8 sizes. 


ne CRESTOLOY LONG 
CRESTOLOY DIAGONAL ' NOSE PLIERS. 
CUTTING PLIERS. No. 1033. in 6 & 7" sizes. 


No. 942, in 4, 5, 5'/2 Also No. 654, same 
and 6° sizes. except with side cutter 


CRESTOLOY HEAVY 
DIAGONAL CUTTING PLIERS. ‘ NOSE, SIDE-CUTTING PLIERS 


No. 542, in 7” size only. No. 650, in 7° size only 


Crestoloy Pliers take all the guesswork out of plier 
buying, because Crescent has taken all the guesswork out 


of plier making. Rigid specifications establish the material, 


design, workmanship, tests and inspection of these better 


tools. Strict adhe rence to these spe CHUications 1s maintained 
by continuous tests and relentless inspection of the 
individual tools. Every plier carries the Crestoloy tag 


certifying that it has been individually tested, 


WAROWARE DEALERS _ ZT 
Crescent offers a wide selection of 
effective point-of-sale displays —, 
< o and cas! — 
Order from your jobber and cash in 3 . ‘ 
on Crescent’s national advertising We inge lo _— 


the ted ; ‘ wrenches 


TOOL . PAN Y, N ¥ K 
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Display the sign 


of the profit line 


| FENCE 


The colorful metal sign on every roll of Dixisreen Fence 
is a sure-fire profit producer, because it sells two ways 
for you. 

Displayed in your store, the sign calls attention to well- 
made, well-advertised Dixistee. Fence. 

When the fence is erected, the sign becomes a part of 
the installation—a permanent advertisement of the fence 
you sell, 

Make 
Barbed Wire and Staples 


saler or write us today. 


your store headquarters for Dixisteen Fence, 


the profit line. See your whol 


1 Areata aad A, | 
DIXISTEE, 





SELL DIXISTEEL BARBED WIRE 
AND STAPLES, TOO! 


Barbed Wire 


Staples are perfect companions 


DIxIsTERI and 


to Dixisteen Fence. Every 


time you make a fence sale. 


suggest that it be topped with 
Dixistee. Barbed Wire, stapled 


(= _ with Dixisteet staples. 
Cc 
~ . - I, 
~~} Y 











ATLANTA, GEORGIA 
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Southern 


HARDWARE 


Still a big-volume market for 


Hand Tools 


By Baron Creager 


a, / 


Despite increasing emphasis on power tool 
Seek Gee aoe ie te motion there is still an important and 
eae Wt fice wall Geek ae market for hand tools. Here's a Texas 
ally AY Be yy who turns his inventory of hand tools 3'/2 
broad display of 42 hammers @ year for on | gress the? , 


fame THE 
power t 

tore 
many 
mendou 

till exist 

One of tn 
Prairie Hardware 
Texas, where a mir 
effort l involved 
hand tool volume in exce 
$2,000 monthly or $24,000 annu 
ly, compared with an annual stor 
wide volume of $140,000 

Thus hand tool sales account f 
almost 18 percent of store-w 
volume. This is accomplished w 
an approximate 3'2-time turnoy 
of an average $7,500 inventory 
retail; and it is accomplished w 
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In a display area measuring 16 feet long and eight feet high, this store's inventory of hand tools, averaging $7,500 


selling effort involved, in fact, no 
elling effort at all 

The mechanic calls for what he 
j ul uw He 
length 


want let’ ay it 
calls for it by 
or number of teeth per 


brand name 
and point 
inch. He examines it to determine 
if the clerk has produced the right 
if it is what he has called 
for, exactly, he buy That is all 
there is to it. Any sales person who 
can tell the 
aw can sell saws 

The professional 
invariably sold on a hand tool be 
That is the 
tocking 
a complete line in advertised and 


item and 


difference between 
to this trade 

mechanic | 
fore he comes in to buy 


advantage for a dealer in 


accepted brand 
There | 
fort involved in 


perhap more sale et 
elling a hand saw 
owner than in selling one 
Shadix be 


owt 


to a home 
to a skilled artisan 
lieve The average home 
buys largely on the basis of price 
he says. Hence sales personnel will 
probably be called 


before a sale i 


upon to she 
everal saw made 
Shadix uggested consideratior 
of his display of saws and han 
mers which he described as the 
backbone of the hand tool busine 
“We stock four line of han 
explained 
brand line Wt 


mer he 

In our leader 
tock 7, 13, 16 and 20 ounce han 
18-ounce rip 


met! and also an 


48 


at retail, turns about 3'/2 times a yeor 


hammer. In a competitive line we 


tock the same range and there are 
two cheape! line in which we 
tock the 16-ounce nammet! We 


try to dl play a minimum of two to 


four of each cla of hammer. (A 
later count revealed 42 hammers or 
display 

In saws we also stock four line 
but our volume come from oul! 
leader which we stock in 20- and 


26-inch and in all of the five 
10, 11, 12 and the 


point’ classe 8 
) point, or rip saw. (The count 
howed 25 saws on display 

Ir aw there are only tw 
considerations in dealing with the 
home-owner. Does he want a saw 
that will cut fast, or one that will 
cut smooth? The other cor lera 
tio price and i i ile the 
home-owne! overned Db price 

the purchase of near! all |} 
hand tool This is probab the 
‘ rect viewpoint for the home 
vr H wife, his children, |} 
eighbo will all doubtl be u 
ng | hand tools. Wh hould he 
buy expensive tools? 


Although Shadix reviewed han 


mers and saws as an illustration of 
how a line should be stocked, he 
pecified that the same poli 

pursued throughout _ the entire 


Item less in 


demand are tocked in proportior 
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onadix would lik 
Grand Prairie Hard) 


power tool marke 
tion of circumstar 
impractical 
This busine 
January of 
‘and at that 


Lime 


1950 


ne recalled 


thi propert 


the best n Grand |! i Y I i 
hardware tore ! ypu r 
was leased on a ter ear ba it 
a figure advantage: to me 

“Since then | p lat ha 
creased from 15,000 to 23,000 and 
propert ental ha ared. I can't 
acrifice ar the l¢ irtment f 
I would need a spa 15 feet square 
f I took on powe Under the 
( cumstance a ca t expa d 

im we t 

oO, altl ign the ket here 
and I would like t " he ve 
tool busine cant ¢ nt 
that busine half i Y have 
to go in all the i t 
that oT ll have et al Witt 
hand tool etl nay 
pe But that ‘ bother me 
~ ol vith the e we've 
t tin hana t 

ly a d P ' t it | 
two huge i ift manutfactul! 
plar t C} ce \ ght and Texa 

Mar ifact 


13,000 peo; le 


e two. While 
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The large, exterior sign shown above 
attracts passersby. At left, Owner 
Eorl Blankenship explains steps in 
fan assembly to interested prospect 


By promoting assembly kits 


He Doubled Fan Sales 


range genes Bsage se By promoting a special assembly kit for 
bled its annual fan s: window and attic fans this hardware deal- 
a © er attracts the do-it-yourselfer — and 


Through a moderate amount of now sells more than 500 fans annually 


An employee at Universal Supply 

Co. is able to make up the fan 

kits rapidly and efficiently in the 
orderly parts depertment 
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Mrs. Blankenship knows the dos and don'ts of fan assembly and often lends a hand with sales. As shown at right, fans 
assembied are kept on display to encourage sales. A nominal charge is made when store assembles fan for customer 


and once filled an order from New 
York 

The newspaper ads usually run 
in May, June and early July, de 
pending upon the date of the first 
real hot spell. The ads picture a 
fan already assembled and list the 
parts that come with the kit. The 
parts furnished pillow 
blocks, baffle rings, blade paddles, 
steel shafts, collars, collar washer 
pider, pulleys and belt 

The box and motor are not of 
fered as part of the kit, but are 
sold separately 

“The do-it-yourself feature at 
tracts many customers,” Blanken 
ship says. “The fan is very simple 
to assemble but just to make cer 


include 


tain of happy customers we brief 
them at the time of sale and also 
present them with a page of writ 
ten instructions.” 

If the 
versal will as 


customer prefer Uni 
emble the fan for 
him. But the store encourages the 
buyer to do the assembling him 
self. A nominal charge i 
the store does the work 

“These kits are ideal for the man 
who already has a motor avail 
able,’ Blankenship 
“Many people have saved motor 
from old washing 
frigerators, and home tool 

“But even if the fan kit cus 
tomer buys a new motor, he still 


made if 


points out 


machines, re 


comes out way ahead. It is possible 
to assemble a fan that will do the 
work of a $100 factory unit—for a 
little as $35.’ 
Universal handles kit for far 
24 through 48. The small size 


50 


generally are bought for the home 
of course; the larger ones, for 
plant garages, warehouses, etc 
Auto shops, for example, 
a fan unit, attach it to casters and 
thereby have a portable fan, a 
large one that can be moved about 
the shop as needed 

The assembled fan can be used 
exhaust 
from 


either as the blower or 


type. Prices for kits range 





Use The Leng 40% Juty Metdey te Mabe Your Gee Window Fen! 


WINDOW PAN KITS 











1 3?" 
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1 Set key 
bolts 
wuts 
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Universal now sells more than 

500 fan kits annually. A moderate 

amount of newspaper advertis- 

ing is used in the promotion 
schedule 


assemble 


about $14 to $36 not 
moto! 


including 


outfitted a small 
side room for its fan kits depart 
ment and all parts are filed order 


Universal ha 


ly in bins, thus simplifying the as 
sembling of kits and filling part 
order 

“Because these fans are so simple 
to assemble and operate, we don't 
have a great many calls for part 
Blankenship points out 

“We provide installation 
with the 
diplo 


service 
at a small charge, but—a 
actual assembling we try 
matically to discourage this be 
cause kits are best handled as a 
cash-and-carry propositior 
Service call are extremely 
rare. This type fan doesn’t wear a 
fast as the conventional one And 
usually when they're damaged, it 


because a housewife accidentally 


pokes a broom into the blade or 
because of some similar mishap 

Promotion of fan kits also boost 
ales of the ready-made one ac 


cording to Blankenship. Customer 
who are undecided about whether: 
to buy a kit often will come in 
look them over and decide they'd 
rather pay the difference and bu 
the conventional fan. But not the 
man who is loking for a bargain 
Universal carries a seasonal win 
dow dre that includes a pe! 
forated board display of all the 
parts that make up a kit. Three or 
four assembled fans are displayed 
at the part 
Fan kit customers, according to 
Blankenship, are as unpredictable 


(Continued on page 61) 


department counter 
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Dealers report o tusesof , 


Store an 


A LARGE MAJORITY of southern noticed that uch changes in in 


hardware retaile re . 
i retailers move in a 
terior displays and change win- to browse longer, increased sales 


dow displays periodically—and TRADE SURVEY of slow-moving item gave the 
most have found that sales tend to tore a fresh appearance, and 
increase in proportion to the fre- helped sell more merchandise to 
quency with which these displays people who “just came in to look 
are changed monthly to as infrequently as ones around.’ 

The pattern was noticed in the or twice a vear. A number of deal Question No. 4 of the survey 
results of a survey conducted re- ers merely stated that they move isked, How frequently are your 
cently by SOUTHERN HARDWARE displays “seasonally,” or that di window displays changed? 
among a large number of dealers plays are relocated only when Here again the answers to thi 
in the 16 southern and southwest- merchandise fails to move. Gen question disclosed a wide variety 
ern states. Purpose of the survey erally however! most dealer of individual practice Rephe 
was to determine to what extent changed the location of interior ranged from very 10 day to a 
dealers are using store and win displays from two to four times a little a r times year 
dow displays to attract additional year. And it was clearly evident in owever, 80 percent of the par 


terior display caused customers 


customers the results of the irve that wu icipating dei change their di 
Slightly more than 92 percent creased customer interest and in pl; nthly In all. 27 
of the dealers participating in the creased sales are closely tied t ercel ( he reporting dealer 
survey reported that during the the frequency with which interi ( ni window displa weekly 
year they do move—with varying displays are changed 23 per fect changes monthly 
degrees of frequency—floor or T ituation was reveale , 1) per rrange how win 
table displays to different location he answ o the third « ion low very o weeks, while 10 
in the store. As might be pre wl 1 asked what! were n , ' chang these display 
dicted dealer mentioned most ices P ant Ver ‘ Other dealer 
often ‘seasonal item a those mad An overw Iming 1 or! ! ll number each instance, re 
displays periodically changed. hl P dealet repo! i imn inate] ted yi vindow d 
addition dealer listed a wide 
variety of other products which 
are shifted about and displayed ir 
different location occasional 
These included: small appliance 
knives and cutlery, to paint 
houseware garden tool tool 


SEpwane, aperting seeds, pow Southern dealers report that frequent and log- 


ee Racca ~ Brey need pr pose ical changes in displays increase sales. Fresh 

' displays tempt customers to browse longer, 

mann hastens is sani deuk af atten boost sales of slow-movers, sharpen customer 

tion to the display of this line interest, and sell more merchandise to custom- 
= , " ers who just come into the store to look around 


dealers were aske 


uct houseware received mo 
mention and apparently deale 


moved interior 
here 1 
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A $5,000 bolt inventory at Heid- 
enreich Hardware draws cus- 
tomers from throughout the area 
At left, Owner W. E. Ratliff fills 
an order from the well-stocked 
bins. Below, he assists customer 
in making bolt selections 





BOLT 


Business! 






...@ large, profitable business in this store 


order on the pot. As a result of 


OLTS ARE big business for Heid . 
B McComb By Stuart Covington thi 


enreich Hardware, and other forms of solicitation 
Mississippi. The store carries more the store's bolt volume has climbed 
than $5,000 worth of bolts at all 350 percent since Ratliff took over 
times. Its inventories of all bolts up ers other merchandise the business in 1951 
to %-inch in diameter are turned Whenever time permit Ratliff While I am visiting these cu 
an average of once per month, One visits lumber haulers, independent tome! Ratliff revealed I also 
regular bolt account pay the truckers and blacksmiths in the try to sell them the paint they will 
store's light bill, according to Own area. Many of these lumbermen need for the body. Often, I sell 
er W. E. Ratliff and truckers build their own truck them tool for the work—par 

“IT have made a_ point aid bodie Ratliff stated, and will ticularly drills for boring holes for 
Ratliff, “of soliciting bulk bolt need an average of $50 worth of the bolts. Altogether a bolt solici 
business because I have found it bolts for the job. Ratliff period tation visit may yield a $150-$200 
not only profitable in itself but al ically checks with these truck op orde! 
so a good leader for other mer erators to determine whether they While trucker account for a 
chandise, We carry every standard are planning to construct addition large portion of his bolt busine 
size bolt on the market and as a al bodies. When he locates a truck Ratliff has found that almost ever 
result have become bolt head er planning to start work on a person occasionally needs bolts of 
quarters for this area, It is not un body, he determines the dimen ome variety. Farme: purchase 
usual for us to have people come ions of the body and immediately carriage bolts, plow bolts and bolt 
25 miles to fill their bolt need quotes him a price for all nece to fit various kinds of farm equ} 
here. Naturally, we have a good ary bolts. This formula frequent ment. Home-owners use small bolt 
opportunity to sell these custom lv enable him to land the bolt (Continued on page 61) 
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At right two staff members pre- 
pore for sale. All sale items 
ore listed and next, the merchan- 
dise is tagged with a red tag, as 
shown below. The old price and 
the special price are both given 


By Beatrice Miller 


Moving shelf warmers with a 


“White Elephant’ Sale 


Special nine-day pre-season sales also are 
staged by Danville Hardware and result in 
both a 50 percent traffic and sales increase 


Oo > 
RED TAG 
SPECIAL 


er 2. 


REGULAR ; 9S 


PRICE 





SPECIAL 


PRICE 




















farm tool cleaning 


ipplie gal 

















vanized pails and a great variet 
of iten are highlighted. Midwa 
the sale another advertisement fea 


turing item attractively 


bring a 


price 


and expected to yood re 


ponse is run in the dail nev 


pape! spot announcement 


made also on a loc al radio progran 

































Se 


“About 75 percent of the mer 
chandise in the white elephant 
ale moved within the week of 
the ale aid Carte who di 
closed that the remainder cor 
tinue to be carried at a special 
price but is promoted only throug! 
in alert sales fores 

For a number of cal in the 
fall, winter and spring, Danvill 





A heater marked with a red tag has caught the attention of above cus- 


tomer. He is given additional 


Hardware Co. ha 
day 


merchandise 


featured pecial 
new easonal 
of from 10 


the customer. In 


of 


aving 


ale 
at 
fo! 


nine 


to 30 percent 


the fall this special sale is tied in 
vith home improvement item 
uch as tools and paint which are 
likely to appeal to the home-owne! 
In the spring, garden tools, hose 
porting goods, and cleaning sup 
pi are iven prominence 
These nine-day sales for which 
erchandist elected by the 
vholesaler and priced by the 
wholesaler are wonderful traffi 
builds and merchandise mover 
aid Carter, pointing to a 90 per 
cent increase in store traffic and 
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information in answer to his query 

i OU percent sal increas 
“These sales are n t rtl 

while and I ecommend ther 
without reservation t ha u 
retaile: who Cal get togetne 
with a progre e wholesaler a1 
arrange these specials. There 
doubt about it—a! retailer | 
that if he is going to sell he ist 
get traffic into |} tore Yi 
volume come i | et 
ing. I want to point out too that 
are puttin iT easing empnh 
on getting the wom«e ppe 


to our 


dware { ( 


when a har 


man’s domain. Not today. We 
women buying n eve le 
ment 

A week before the 
flyers on sale ten are del 
by mail to 12,000 home ' 
area and to a concentrate 
RFD mailboxe 

The da before the i 
newspape! idvertisement ay 
featurin a numbe of me 
onal items speciall ced 
midway the ile the 
paper advertisement appe: 
lighting other good bargaiu 

(Continued o t 

The Danville Hardware staff 


poses in front of store prior to 
fall sales opening. Special sales 
are announced through fiyers 
and newspaper ads as shown 
above. Radio spot announcements 
also publicize special events 
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Do-It-Yourself Services 


build added volume for suburban dealer 


By S. W. Ellis 


Encouraging the do-it-yourself 

trend, store handles lamp-making 

in the repair shop shown at left 

Owner Hopkins (right, below) 

offers helpful advice to custom 

ers on installing fluorescent 
lights themselves 


ve and in 
antly empl 
time.’ 

Hopkin 
of helping « 

vn lam} 
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A free wrapping service, shown 
at left, leads to greater year- 
‘round gift sales. The lamp-wiring 
service focuses attention on the 
section below where lamps and 
accessories are displayed 


come in with a variet of object 
which they want to have wired 
They also elect an appropriate 
hade 

The store supplies the material 
or does the complete job for the 
customer in its well-equipped shop 
at the rear of the store. A sizable 
profit i gained from thi for 
ervice charges run from $1.50 to 
$7.00. One mechanic pends mo 
of his time in making and repat 


ing lamp and in repairing mall tion for helping the im make tome ! 1 
electrical appliance including Which ha led to large-volume hedge trimme: et 
clocks, irons, toaste! grills and ales of supplie owt ure 
imilar item The free wrapping ervice | Hopkir and |} ( 
The lamp-wiring service ha popular every month in the year helpful int f t 
drawn attention to the attractive Although the busiest season |! it the hedge attractive 
lamps on the display floor. A small Christmas when custome! ise it establishu i handsome 
display section has been set aside all day long, people sending parcel We ence ige fine 
for table lamps. outdoor lamp post packages find it convenient tated. “That mea the f 
and pinup lamps, together with also. Here they have everythi lawn mows le e, et 
wiring accessories and light bulb they need—wrapping paper, twine Anothe inusua ent tool 
A full line of fluorescent tubes i gummed tape, label A branch the ewe od f the lé ( 
carried, and customer are in post office is located in the neigh ewe! As time ‘ Hopku 
tructed concerning installation borhood, and many people witl expects to build uy 
ete parcels to mail bring them to th adget rental list \ eve ila 
hardware tore to take advantage f il ticle. | t t 
Full-time Mechanic ff the wrapping service People do the VI more 
Customer who are not skilled ften when the 1 t t 
Although the full-time mechani in wrapping sometime eek hely nvest in expe! 
in the repair shop does much of the but most of them wrap their ow: 
work of building and repairing parcel Many Customers 
lamps, two others in the store are The free wrapping service | 
equipped to aid custome! espe timulated year-round ft vo Amateu ire t the 
cially those who want to make ime. Hopkins promotes appropri vho rent « ti 1 « me 
their own lamps. Wiring a lamp ate gifts throughout the year. and howeve echank vant the 
base is a relatively simple job with people often buy their gifts and too. We plan our rental t 
the ready-made unit that the have them wrapped and mailed ation to ite! ve sell. Few people 
tore supplic People who take up from the store ent a tool t} t ! 
lamp-making as a hobby soon be he rental service includes mat thing t ipplement it 
come enthusiasts, and make lamp items unusual for a regular rental The paint depart: t 4 
for gifts and even to sell list. Besides the ordinar rental egular] fror the hel; ‘ 
Hopkins says that this service to uch as the floor polisher and ex custome who do the nv 
the do-it-yourself group attract tension ladder, extension cord i The rental extensio1 ide 
customers from many parts of the to 200 feet, are rented at 25 cent near] e. M f 
city. Although other stores sell the an hour. Home-owne plumber paintir lone | vyome! 
supplies, he has earned a reputa and electricians are frequent cu Cont ed page ¢ 
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New officers of the Texas association, left to right, seated: Ray M. Souder, 

executive director; C. A. Washmon, retiring president; R. H. Lindop, presi- 

dent; Frank Halla, first vice-president; Rex Payne, second vice-president 

Standing: Directors C. W. Scheurer, Porter Henderson, Dan H. Tudor, J. Lb 

Spencer, J. H. Walker and 8. O. Goldthorn. Directors Sam K. Seymour, Jr., 
and William V. Wheeler were not available for the picture 








‘ ‘ 
or ‘ ; 
Cull j ] ects ner 


eignt other members of the board : ; 

x of these were re-elected and 7) 
they are: B. O. Goldthorn of Alice ; oe ? 
Porter Henderson of San Angelo : : : ¥ 


C. W. Scheurer of Sherman, Sar 
K. Seymour, J of Columbus, Dar 
H. Tudor of Temple and J. L 
pencer of San Antonio 

Two newly-elected director ‘ 
J. H. Walker of Beaumont a1 
William V. Wheeler of Albar 


first time ince 1947, J. R. MeCaf 


{ 


‘ 


re president of Internationa 
Harvester Co., told the conventio 
that although there have been some 
crop failure the one crop that 
how no sigt of failing the 


bab crop, every month there are 





more of u the country is full of New officers of the Kentucky association, left to right, seated: Holley 
people whose food and much of Skidmore, Elizabethtown, advisor; Clyde Gibson, Pineville, advisor; Roy 
their clothing must come from the Cornette, Morehead, first vice-president; Kenneth Cayce, Hopkinsville, 


advisor. Left to right, standing: Frank W. Sower, Frankfort, second vice- 


lane 
nd president; Leon Parker, Newport, president; Maurice A. Hill, Bowling Green, 





Quoting statistics to show a re director; and A. J. “Tony’ Wimberg, Louisville, director. Roscoe Davis, 
duction in farm population to 13.5 Hazord, director, was not present for the picture. 
percent of the total, a decrease i 
the number of farm but an it 
crease in the average ize and 


pointing out that 8% percent of al 


. 
farme ire now more thar : entuc eetin 
eu old McCaffre aid 


SO we fet thi kind of a pi 


ture: the farmer is older: he 
vell-educated and efficiency-mind 
ed; he wants to have more leisure Do 11 YOURSELI nea A t the ‘ ‘ 
! crops require a greatet! degre NOpping metnod ( } clared ome I these Mial Tat 
f mechanization he ha mucl adapted te the retail hardware ture! were tell thi ‘ 1a 
le hired labor; his total market busine the Kentucl Retail leale the vere t) 
ir population—i rowing rapid Hardware Association was told at to do with discount houst 
| he operates more acres than he oth annual conventior ind Bruce Burge Uy n | 
ised to: and there are fewer farn trade how held Janua l Hoe Co., Columbus, Ol} t 1 the 
( than there used to be Februal >, in Louisville hardware leale there ! 
Looking at thi picture I just William J Pilat i New York eason to fea i if I ne 
can't believe and I don't beleve ale col iltant. told the del ite the nation ha t t! te 
that the market for farm equip that in most hardware store pe The hard-luck lads who pred 
ment is going to be saturated an onal service is the ke t iT decline in itional iif are 
time soon ray noring the fact t} t 4 000.000 


MeCaffre who ha been in the , it warned against t much babu vere | Ame ca 





farm equipment busing for +6 ellance on obot reta ! the eal 

Voal 10 of those yeatl in ellir CAC ive im ! elab« ate ‘ inte te R it ite | rT ‘ JULpTric 
aid it was certain that custome: lispla and tore fixture ! lealer of Homedale, Idal ile 

would not come to dealers and bu hardware store he National Lal Relations B 

new, improved tractors and imple Busine analyse e said i padded I 

ment cate that such stores can increas thize nd nf { busine 
“I think you, or somebody wh the annual profit | much a e! 

works for you, is going to have t 60 percent if their propriet ' You can find a « t 

go where the customer is and de pend an extra 10 percent eac! ter! he iid nize lal 

ome elling And I hope you wont ( on g#ivil ( tome! me toda‘ vhich } , that f the 

vet too fancy and scientific about ervice have inv ex f t 

it Russell R. Muelle NRHA, t i e over to the ernment the 
Many dealer commented with tre conventiolr that orn manu e at ie ta ¥0 wpe ent chance 

high favor on the humorou but facturers are using the fa t ie f wit ng. hat 

effective sales talk of W. H. Gove | nceiple as a “merch i ! ! Muelle vided that rr 

He is a vice-president of the EMC mick facture howeve ‘ 

Recording Corp and appeared He aid an nvestigats cor | I f t 

through courtesy of the Minnesot lucted | the association shows framework of fair trade 

Mining and Manufacturing Co that it ome pecifir nstance Joseph A. Get " ‘ lent 
Some of his admonitions to sal manufacturers are sellir lirect t the Kentuck Chambe ae 

(Continued on page 70) liscount house Continue e 74 
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We Carry 
SCOTT'S 
Grass Seed 
And 
Fertilizer 


. 6 Vows 
219.95 
After making his own test of the customer's soil sample, Manager 


John A. McCalley, left, recommends a fertilizer suitable for him. Shop 
is promoted in weekly newspaper through advertisements like one at right 





yo weal 


bo cee 


r CTT IND 
ie ena | 
iL | 


a 
LAWN WOVEN 
FEnct 


Garden Shops | 


accounts for extra profits 














(10 
a Pa CYCLONE 
: HAND SEEDER 
; ‘ : - A. Mote of henry Geek 


ww 
beets of emell coed 
t-- 


SNYDER & CO. 
HARDWARE 


VL te A eh SO 
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cide 


ortment 


insecticide 


and fung 
te ting kil a“ Vick 7 





arden hand tools and power tool 
fenecin fireplace equipment i 
den furniture, outdoor play equip 
ment, and a rental service on la 
roller oll waeratol posthole d 
ey fence stretcher et 
‘There are everal factor tha 
ve consider essential in promotin 
arden supplies as a new sources 
of volume, or for expansion,” state 
VieCalle First, know your area 
It is well to keep in mind the 
trading area with which ou are 
working. Home-owners in our loca 
tion have above-average income 
Through stud experience in th 
neighborhood and endle col 
tation with gardeners in this area 
ve know the ardening probler 
of this particular locality 
Second if l Vital te k! A 
evel product on the shelf and 
the bin, not only by appearances 


but the correct application 

Man ardeners are new Phe 
trend to the uburbs has bre nt 
out former cit residents who are 
not experienced in gardening prac 
tice I'he will come in and 


My rie 


hbor just put me whit 
tuff on his lawn and I want t ( 
it ton We have to know precise 
what it wa wi he wants to ust 
it, whether it would be ight I 
hi oil, whether time f vea ind 
weather conditior are ultabl 
and a number of othe factor bye 
fore we ihead and sell hi () 
pound of fertilize aid Vii 
Calle For if we are ti 
build customer confidence e | 


60 





Customer here buys his grass seed in bulk. Newcomers receive an 
invitation card which presents a map showing Snyder's location on 
one side and giving additional store data on the other. Card is 
distributed in 


cooperation with a community welcome service group 


t he nit t 1 | to ¢ 
d get the re Its he é f If 1 
() talt i ( i ( t ‘ 
fal i e thet ‘ ( t! t me 
vith ¢ ‘ labe ‘ ( te 1 W ‘ I 
there ine pe | ( iit t ( 
? eact ipl ‘ l thy ‘ 
‘ ‘ ‘ j ive { te ‘ | iM H f 
ibe tated icC H{ } 1) 
eu ince i } ( t ( 
it it t tre Ly t ( 
\ culture the iT ‘ ( ‘ Lan ‘ 
i the ~ in rye | ‘ ‘ t 
+} irdet ’ , ‘ ‘ 
ext we tal} t ‘ | W ( 
‘ ‘ } l¢ ‘ 
Dike ie t thre I} ‘ 
its t i r ! ‘ rie 
} l¢ t! 
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Big-Volume Market 
for Hand Tools 


(Continued from page 48) 
only 5.000 of these emplovee live 
in Grand Prairie, mar f those 
who live elsewhere, even in nea! 
by Dalla and Fort Worth t 


Grand Prairv 


attributed by 


hand tool from 
Hardware. Thi 


Shadix to the fact that hi tore 
constantly stocks complete line 
assuring skilled mechani of the 
tool they want, when they want it 
3efore entering the retail t 
ne¢ in 1950, Shadix spent 35 year 
with a Dallas wholesale hardware 
firm 


. 


He Doubled Fan Sales 
by Promoting Kits 


(Continued from page 50) 
as the weather: Last summet1 he 
report we were ready for the 


June Ye 


thermometer 1s ou 


rush b the first of 
might sa‘ tne 


ale bare 


. 


Bolt Business 
Profitable Here 


(Continued from page 52) 
for repalr ob about the house 
Men in other businesses buy bolt 
of assorted sizes for door bracing 
window guard replacements and 
equipment repair of different 
type Bolt are old to school 
mills and hospitals. Women too buy 
bolt The tate highway depart 
ment is a regular customer, buy 
ing fill-i for bolt size which 
they run short of at their shoy 

solt have been a_ profitable 
leader for thi tore because the 
attract customers in the area who 


make 
chase 
old by 
tionally 
italized on 


freque nt 
Thus many single orde1 
the store may be excep 
The store has cay 
tocking new develoy 


and extensive pu! 


lar Lie 


ments in merchandise and in cars 
fully noting its acceptance by the 
trade 

The store bolt bins are located 


adjacent to one of it 


The bin 
Ww th bolt 


painted in black for ea 


immediately 


two entrance facings are 


painte d oranges 
cation 


readability Bolt price are 





on the bins. When a customer re 
quests a particular type of bolt, he 
may, if he wishe go to the bin 
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: -~wike women know 


llealth-o-Meter 


the original bath scale! 








Health-o Meter 


( known bath acale, is 


why America’s 


That's 


first known and be 
















the choice of more and more figure-wise 


women every year! It meets their demand 
for the finest. A 


‘ omple te de pe ndability 


sures lasting accuracy, 
superior perform 
ance plus a wide variety of models and 
styling priced to suit every budget 
All popular colors — baked ename! finishes 
Choose the bath scale your « 


Health-o-Meter, the 


ustomers prefer 


bath scale 


origina 


Model ill 











Model 167 





Model 134 


Health-o-Meter 


America’s weight-watcher 
since 1919 





CONTINENTAL SCALE CORPORATION © 5701 S. Claremont Avenve « Chicege 34, Illinois 
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easy-to-use, 
easy-to-sell... 
these high quality 
D-P COMPOUNDS! 








YAZOO 
MASTER 















*1CRs. womtit 


D-P GLAZING COMPOUND 


© For glazing all sash—wood or 





metal © Perfect for dozens of ad 





ROTARY MODEL AV-20 
aS Op Gaytny SO” Wate ditional home repair jobs—filling 


ARE YOU IN A RUT... trying to sell power mowers nail holes, cracks, etc. © It's white—easy to handle 
that look alike and act alike? 

Then—here's the power mower that gives your sales 
& Doost in the right direction! Here's the mower that 
@@flooks .. . outdemonstrates . . . outperforms any 
her! 

It's the WHEELS that do it! BIG BICYCLE-TYPE 
WHEELS glide easier .. . won't bog down in turf! Have 
better weight distribution for greater safety . . . complete 
operator control! 


Yea—Vazoo will outsell any mower you've ever sold 


—hands down! SEE YOUR YAZOO JOBBER RIGHT D-P CAULKING CARTRIDGE « Finest caulk 
AWAY! ing compound ever made © Packed in handy | 10 


WE HELP YOU SELL with complete ones 
and merchandising program: 


]  Merd-histing ads in consumer and trade 
magazines! 


2 Complete advertising ‘Kit’ for youl 


remains pliable—seals permanently! 


gallon cartridge with applicator spout © Will not 








bleed, stain or discolor masonry. Remains semi 
plastic © Designed for use in standard or half 
barrel caulking guns 


3 ‘Seles Shots" bulletin to your salesmen! 





SEND COUPON BELOW FOR 
AND COMPLETE 

DETAILS! i 

——_—_—— Ee Se were —_— _ 

DIP YAZOO MANUFACTURING COMPANY 

407 Livingston Road Dept. SH.3 
J Jackson, Mississippi 
Please send me your Cateten complete 


NATIONALLY ADVERTISED! 
Featured in Hardware Week! 









Order D-P Glazing Compound and D-P Caulk 
ing Cartridges today for extra sales and profits 
@eteite on how | con BOOST mY "Tacas with 


r 
I 
I 
ee ; THE DICKS-PONTIUS COMPANY ® DAYTON, OHIO 
1 
! 


omnes Alexandria, Va. « Decatur, Ga. « Dallas, Tex 


eveeer 








' cvy erare 
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SATONE is selling its way to new records every week, FLATLUX 
keeps its favored pos.tion, too! 

Lively, new colors that sell on sight! New Painting Ease! Never 
before a pair of favorites that have the greatest customer 
appeal— broadest market potential »f any interior paints 
n America 

And, with them, a BPS Merchandising Plan that is undup 
cated anywhere Q personalized plan thot s tailored t 
your own business for MORE SALES... BIGGER TURNOVER 
GREATER PROFITS 

Cosh w ym the unbeatable pair and th proved plor 


WRITE TODAY! 


THE PATTERS 
5 Eost 3 


NAME 


RE NAME 


N 





SAP 








room and make the selection him- 

elf. Customer are invited to 

| Drowse through the bin room. The 

Pe Nn c tore makes a specialty of match 
ing bolt which customer may 

bring in and will order a specific 


ize if it is not in stock 

- Ratliff thinks it i ood busine 
with to promote his bolt ock throu 
new paper adve rti and doe 


SOUTH BEND everal times a year using ads two 


to three columns wide and three 
CROQUET to six inches in depth. Periodically 
bolts are featured as a part of a 
window display and store person 
nel talks bolts to likely customer 


* 


Dealers Report on 
Use of Displays 


(Continued from page 51 


1) ‘every two month thr 
four times ye and “‘occasio1 
ally 

More thi 
dealet answerl thi 
considered window 
an effective part of the 


WHEEL RACK SELLS AMERICA’S satateeiiiennd cilitant 
FAMILY GAME FASTER! \ Among southern dealer 


eems to be few tabl 

Greater sales will be your customers’ response to the spar tem for handling 

window displa It 

the job falls on the ow 

busine many of whon 

the wish that they could 

lieved of this burden by some 
GROOVED the store’s personnel. In other in 

AND KNURLED tance the job of arranging di 

BALLS! plays is a duty of the manage! 


while in some southern hardware 


kling new features of the South Bend line. Travel 1955 with 


South Bend and you'll travel prolitably! 


tores the arrangement of display 
is the responsibility of one or sev 
eral employee 

16 Page Copy~ Since there were few indication 
righted Rule Book among dealers that this function 1 
With Each Set! being handled by a specialist or by 





employees with special training, it 
is apparent that special training in 
the arrangement of interior and 


window displays is needed if thi 


MODELS wind 
FOR EV effective 
CUSTOMER NEED! —s 


In this connection, most dealer 


of promotion l to be fully 


obviously in an attempt to im 
prove display reported that they 
are making all possible use of di 
play materials being made avail 
able by manufacture! While no 


‘ular system I rte 
i cs Dll tee OGes Oe tine ten Oe particula: ysten were report : 
~T ‘ ' rs Ww 
WRITE FOR Midwest — South Bend Toy Mig. Co. South Bend, ind it was clear that most dealer . 


1955 CATALOG South — Lovis Williams & Company, 3rd Notional Bonk come and use adaptable display 


Building, Nashville, Tennessee material Numerous dealer re 


AND NAME OF Denver & Pac oa — Leo Scherrer, 2840 West 93rd ported that uch material are 
NEAREST JOBBER |! eee eee used to supplement and improve 


Cellf. & $.W.— Anderson Soles Company, 730 West 
10th Ploce, Los Angeles | 5, California existing di play of the parti ular 


Seles Representatives 


products involved 
One Georgia dealer summed uy} 





SOUTH BEND TOY MFG. CO.; Dept. SH-3, South Bend 23, Ind. 
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the attitude of a majority of deai 
ers throughout the South We use 
al] that is practical and wish more 
manufacture! would work iy 
practical displays for their prod 
ucts 
Southern deale: recognize the 
value of good display and most 
seem to be convinced that frequent 
and logical change bring about ar 
increase in ales Follov 
some typical comment 
tion No. 3 which asked 
what result had beer 
after di play are change . — 
North Carolina— Wonderful ; 
Arkansa Customs Wil hop j Medal ; . NYAK 
longer y seine TWN 
Alabama—lIncrease of 
items not previously m« 
put in new location 





Texa Increase 
ales 
Alabama Good 
Mississippi—Increase in 
Keeps store fresh looking 
Georgia—Increased ale 
ume 
South Carolina—Brighten 
More interest by custome! 
Virginia—Sales pick up 
Louisiana—Customer comment 
favorable 
Tennessee—-Increased custome 
desire to browse 
North Carolina Stimulate 
ale 
West Virginia—Improved sale 
Many customers think we have ; The right seine twine for your needs can be found in the 
a ciate complete line of twines made by The Linen Thread Co., Ine 
Shows best locations for merchat There GOLD MEDAL COTTON SEINE 


dise 
'WINI long ifavorite till the old reliable hought 


by the majority of fishermen 





GOLD MEDAL NYLON FILAMENT SEINE 
TWINE, long-lasting and rot-resistant, is winning 


ri v friend every day 


TWINE. a blend of synthetic fiber 


“White Elephant" Sale NYAK SEINI 


Moves Shelf Warmers is a truly dependable twine for many purposes. It 


economical too’ 


Take your pick. You « 


r¢ pari i’ 
with the whol 


week. thre 


sine ore sailed aay to venweae gl Medal SEINE TWINES 


mall tow! n F i 
oo " . AL menses . THE LINEN THREAD CO., INC. + 418 Grand Street, Paterson 1, N. J. 
flyer | to « oe | 

centrates 


best re 





line-da\ 
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Speedy Sprayer 


The 
paint-it-yourself 
Sprayer proved best 
by 34-year test! 


ADVERTISED 


w. R. BROWN corp. 











Water Boy/ 


(1955 MODEL) 


cavY METAL Wap, 


¥ 
> 
arctic portable —_ 


water coolers by ILS 
wivereR mec (© 


De Luxe Arctic Portable Water Coolers are big, 
rugged built to give your customers lasting 


satisfaction under the toughest conditions 


They're ideal for construction work, oil fields, 
service trucks, warehouses, logging camps, 
shops . . . everywhere there’s a need for a 
portable water fountain. They’re ideal for hunting 
and fishing, too. Best of all, they're designed 
to create sales for you with features your 
customers want: popular 2, 3, 5 and 10 gallon sizes, 
quality materials and the De Luxe name! 


Order from your jobber today 


NOTE THESE IMPORTANT 
CONSTRUCTION FEATURES 











Hot- Dipped Riveted Handles 
Galvanized Breast “ 
7 Fully Enclosed Cover 
Corrugated Sides 
= > 


Extra Large Aw Space 
For Better Insulation 


Double Locked Inset, Guaranteed Not 


; « e 
Seams and Bottoms ) Rust or Leak 
Brass-Nickel Plated 
Recessed Faucet 


| Hot-Dipped Galvanized 
« 
‘ 








_ Non Movable 
Extra Deep Bottom - _Inset Support 
sani — — t 


a 
THE SCHLUETER MFG. CO. e« 














ST. LOUIS 7, MO. 
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Installs Anywhere in a Jiffy 


Plastex HANDY HYDRANT is new ... it's practical . . . it’s 
wanted by all of your customers — farm and city dwellers 
alike. Anyone can install HANDY HYDRANT quickly and 
easily without damage to yard or disturbing present water 
lines . . . it becomes a permanent, underground system for 
supplying water to out-of-way places. Made from the 
finest materials, Plastex HANDY HYDRANT will give years 
of trouble-free service. 


TO HELP YOU SELL—HANDY HYDRANT is packed in an 
individual shipping carton with large, colorful do-it-your 
self card for window or counter display 


Be the first to enjoy bonus business from Plastex 
HANDY HYDRANT in your area . . . ask your 
jobber or write today. 


THE PLAS TEX co. 


400 Mt Vernon Ave Columbus 3 Ohio 








gave ime for introducing new merchandise 
I believe it is profitable for hard- 

STURDy ware retailers to search out new 
merchandise, bring it to the atten 
tion of the public and watch publi 
reaction. Many of the items intro- 
duced at these sales become regular 
tock 

“You can gauge your buying by 
customer interest in new items. We 
have observed thi new item 
well-presented, bring in a new 
class of trade, people who were 
not coming in to see us before 

Carter had another point of ad 
vice to make to retail deale: 

‘I want to recommend that any 


hardware retailer considering 





newspaper advertising over an ex 
first introduced tended period might do well to i 
by Buffalo Bolt quire into discounts for signing a 
‘ yearly contract. He may find a 15 
with easy-to-read to 20 percent discount available 
labels. under a year-round agreement 
Danville Hardware Co. tries to 
keep its promotion budget within 
two percent of gro ales but ad 
mits that at times promotion cost 
may run as high as three percent 
No extra help is required to han 
dle the larger busine but at 
times when crowds get heavy 
member of the office staff are 
asked to help out on the sales floor 
Specials put new vigor into sale 


volume periodically. Their effect 
are noticeable throughout _ the 
be JAS. as bc BS tore, all department howing 


gains of from 25 to 50 percent, ac 
minis SISTRESEASE > cording to Carter 
oe err. “a e 
At - ieee apaeatue a» 9 
OFM ' Do-It-Yourself Services 
7G tabi ALS PS LS Build Added Volume 


> ALARA LALA. (Continued from page 56) 


evene he . are eaget! for advice in the correc 
esos preparation of surface 
The new power! tool work hop 





et up in the paint department, 1 
the newest service. The owner ex 
§ WAY ‘} / lll / / pects excellent results from it in 
TODAY ae ene ee On! | ee 
allied line 
One good way to make more money on bolts, nuts Women show interest in the use 
and rivets is to cut your handling costs. Clearly of tool bot! ane nd hand 
labeled HANDY- PACK cartons simplify stocking : — poe © pe 


< } ) a * t; ‘ 
and selling...are an ideal self-service item... attract Hopkins is pianning now » have 


impulse purchases Ladie Day promotion for hi 

WRITE for types, sizes and quantities of Circle @ new power tool department. Wom 
> 

fasteners in Handy-Pack cartons. ORDER through en often have more need in thei! 

your wholesaler. Our new service organization } ts i 

‘ . . ) Vv ’ ‘ ‘“ P rie 

assures him prompt delivery and adequate stocks SOME PFojer os powe: oS : 


drills than men. Their magazine 
are filled with stories and illu 


BUFFALO BOLT COMPANY trations that stimulate their desire 


Division of Buffalo-Eclipse Corporation to do things themselve 





Central Sales Ofce and Plant N. TONAWANDA, N. ¥ 
perat or de q 
Western Sales Office 1544 Monadnock Bidg., CHICAGO One truck 1 operate df . 
Eastern Sales Office 90 Church St.,. NEW YORK CITY liveries. Because the store is care 
Sales Representatives la Principal Cities fully cultivating the ne ighborhood 
MAKING FASTENERS AND FRIENDS FOR 100 YEARS 
trade. telephone order are a 
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THIS SHE BUYS ay THIS SHE GETS FREE! 








Get it on the counter! Get it in your ads! Sell the award winning, new 441 HARDWARE WEEK SPECIAL 
Combination Can Opener and Knife Sharpener for the regular price of 4 907 Combination Can Openers and Knife Sharpeners $3 98 
$3.98, and give your customers a $1.00 Magnetic Lid -Lifter absolutely 4 612 Magnetic Lid Lifters (regular $1 00 value) FREE 


FREE! YOO MAKE FULL PROFIT. Don't miss out on this sales - making 


Order the » 441 Promotion Pak at $15 92 leas your regular discount 
traffic - making special 


THIS 15 A LIMITED TIME OF FER! 








al 


HHESS BROTHERS 4th Annval Award Winner in Field of Kitchen Gadgets 
Swinc-A-Way) FIRST IN SALES BGECAUGE IT'S FIRST IN VALUE! 


4100 BECK AVENUE SAINT LOUIS 16 missouel 
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WREKIN WHITE CLAD 


a a 


MEZURALL SUPER MEZURALL § BANNER 
Snow-white quality line Rugged %” wide line, Long wearing white 
in a strong feather. marked feet and inches, line with attractive vinyl 
weight cose, consecutive inches. covered steel cose. 


PACKAGED 


All white clad items 
packed in brilliantly 
colored display cartons 

. individually boxed 
in reusable plastic 
boxes illustrated below. 


PRICED 


eo & 


MEZURALL SUPER MEZURALL BANNER 
W926 — 61. $ 98 W9310 — 10 ft. $2.39 HW220— 25 ft. $3.50 
we2 — 68. 1.19 W9312 — 12 ft. 2.89 HW223— 50 ft. 4.50 
we2i0 — 10 ft, 1.49 HW225— 75 ft. 5.50 
W9212 — 12 ft. 1.89 HW226— 100 ft. 6.50 


PROMOTED 


DISPLAY MATERIAL NATIONAL LOCAL ADVERTISING 

Easels, shelf cords, etc ADVERTISING Envelope enclosures, 

ore yours for the National and trade handout pieces, news- 

asking. publications pre-sell in paper mats, radio 
over 30 million homes. scripts available 


To Build Your Sales 


IT PAYS TO SELL [UEKIN TAPES - RULES + PRECISION TOOLS 
ORDER THEM FROM YOUR HARDWARE WHOLESALER 


349 


THE LUFKIN RULE COMPANY, Saginaw, Michigan 


132-138 Lafayette S$t., New York City + Barrie, Ont, 





cepted and deliveries made. The 
owner prefers for people to come 
to the store of course even 
though those who want delivery 
often order several items 


¢ 


Texas Convention 
(Continued from page 58) 


men were: “Serve them to death 
because they've been exposed to 
everything. There i only one 
philosophy of selling without a 
flaw and that is service. Call often 
tell the truth. Good salesmen have 
ervice built in. Be a good listene: 
Selling is the act of working to 
gether—salesman and buyer—to 
solve the buyer's problems. Ask 
people to buy 

Wholesalers had two inning 
during the convention, the first in 
the formal address of Fred W. Heit- 
mann, president of the Texas 
Wholesale Hardware Association 
Thirty members of the association 
concluded an executive meeting 
and followed Heitmann into the 
convention hall to swell the audi 
ence. Their president told them 

“Competition is with us as it has 
never been before. Some of it is 
good and some of it is bad, but 
whatever it is, we've got it. In this 
situation we must stay alert. In- 
stead of damning competition, let 
us examine its methods.” 

He then suggested to retailer: 
that they give renewed attention 
to merchandise displays, parking 
space, price-marking of all items 
arrangement of merchandise so it 
is easy to get, installment selling 
and tool rentals, adding 

“We are more aware of your 
problems than we have ever been 
before. This includes ‘back door 
selling’ to individuals and em 
ployee clubs, but this is at a mini 
mum in Texas 

“We, as wholesalers, owe leader 
ship to you, as dealers. And in thi 
connection we hope to work out a 
program whereby we can send a 
team of specialists to you, one to 
teach good selling practices and 
the other an expert on store layout 
and arrangement. This team would 
make all the large centers of popu 
lation in the state and I think it ha: 
great merit. I hope it can be 
worked out, but, so far, we have 
had only one meeting on the 
project.” 

The other wholesaler feature 
was an “industry luncheon,” spon 
sored by the Texas association and 
attended by more than 300. where 
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Bay the Numbers 





FOR FIRST... 


CUSTOMERS CALL 











iN FLY FISHING... 











iN BAIT CASTING... 











“ol 
* > 7 





they heard an addre by John 
Mize, president of Blish, Mize and 
Silliman Hardware Cx Atcheson 
Kan., and past president of the 
, National Wholesale Hardware A 
CEILING Op ociation. Wholesale have a 
very great responsibilit he said 
adding 
“They must recognize the demand 
for prompt and efficient service in 
the filling of orders. Adequate and 
well-rounded inventorie that di 
courage mark out and hort 
hould have top priority. Top man 
agement must erase complacency 
moving about their various terri 
tories, calling on custome! en 
ing the pulse and tempo of the 
time. Wholesalers must have clean 
cut police and disavow any 
thought of carrying water on both 
houlder Wholesaler must re 
main distributors in the true sense 
of the word in order that they not 
compete with the very dealer 
from whom they solicit support 
In the very same breath, the 

wholesaler customer, the retail 
dealer, has also a very great re 
ponsibility. It is generally con 
ceded that many hardware retail 
ers buy from too many supplie 
This point needs emphasis and 
bears careful consideration. There 
] a tendency to be the good 
fellow’ and give everybody an 
order. The net result is simply two 
- paver things: First, the dealer is of little 
Lol value to either salesman or whole 


‘Super Grade’”’ aler, and second, that dealer i 
imply wasting a lot of very valu 
FOR BEAUTIFUL WALLS able time buying when he should 


be selling. Concentration of pu! 





peconaTeo 6! 








. - ’ ” hi n fewe ippliers will, 
Six Beautiful “Decorators’ Patterns” Wallrite -" “ aoe mys ily : 
i¢ ong run, make more money 
“ee . rs »”” ‘ UW . ‘ " >. > -le 
Super Grade” is a new Decorated Building Paper by Fleming seal sieataiiiten inten Sieh en aul 
and Sons, Inc. Tack it or paste it! It's Budget Priced e1 

wide margin of profit for the dealer. For part of one business session 
there were separate meetings for 
farm equipment dealers and hard 

Mail this Today! ware retailer 
> Those attending the farn eqult 
ment session saw a presentation of 


Please send information showing WALLRITE ‘Super Grade’’ in 


award to de ale! who had earned 
Color. distinction in the field of soil con 
ervation. Awards were made by 











Name. —— - ————————— Peter Stewart tate chairman, and 

Address _—___ —— vice-president and general man- 
ager of The Stewart Co., of Dalla 

City — — State distributor of Dearborn farm 











eq iipment with the a istance of 


a ) ‘oO Dalla rancn nan- 
FLEMING & SONS, INC. reg Bcc Ave ~soMese 


DALLAS, TEXAS and Bob Wilsor ales-promotion 





manager for the Dallas branch of 
John Deere 

Following the presentation 
there was an addre by Paul 


Mulliken. executive director of 
NRFEA. Hardware dealers heard 
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The letters in the words “Easy to Cut" were actually cut 
out of L-O-F Window Glass, with the ordinary hand glass 
cutter used by retailers. What better proof of how easy it is 
to cut L-O-F Window Glass into big or little pieces, angled 
or curved pieces? 


L-O-F Window Glass cuts easier because it is annealed 
more slowly, more patiently. That makes it less brittle and 
more “even” in structure. You'll have fewer bad cuts, less LIBBEY -OWENS-FORD 
waste, more profit! Call your nearest L-O-F Distributor— 
he's listed under “Glass” in the yellow pages of phone books. GLASS COMPANY 
Ask specifically for L-O-F “easy-to-cut" Window Glass! 
TOLEDO 3, OHIO 
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It Pays 


To Sell 
QUALITY 





Everyday Southwestern’s Poly 


quality and be sure 


approved by the U. S$ 


and materiais by South 
western which is backed 
by one of the nation's 
leading pipe manufacturers, 
Texas Vitrified Pipe Co 


invited. Write or wire for 
complete information 


SOUTHWESTERN 


PLASTIC PIPE CO. 


A Division of Texas Vitrified Pipe Ce 
Mineral Wells, Texas Phone 2050 


KEEP YOUR EYE ON SOUTHWESTERN 
FOR PRODUCT DEVELOPMENT 


ee Ee * cs 
if Sale BN is t i as 
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Flex Plastic Pipe is turning 

polyethylene pipe headaches 
into dealer profits. When you 
stock quality you can sell 


© Manufactured to standards 


Dept. of Commerce 


© Made of premium virgin, 
non-toxic polyethylene 


© Permanently identified at one 
foot intervals 


© Color banded every 100 feet 
© Pre-tested 
@ Unconditionally 


guaranteed against 
defects in workmanship 


With Southwestern you sell 
quality, competitively at @ 
profit. Dealer inquiries 








an address by Dwayne Laws of 
Charlotte, N. C., on “What Back 
of the IRHA Emblem?” He 
director of the Hardware A 
tion of the Carolina 

In hi 


ociation 


Ocla 


annual report to the a 
Ray M. Souder 
tive director, said that an 


execu 

a OCla 
tion collection service had pro 
duced $25,000 in past due accounts 
during the year and that the as 
ociation’s fall membership cam 
paign had been the most successful 
in his 1] 
helm 


QO. G 


years at the managerial 


Satterlee 
manager! 


who i Dalla 
for The Oliver 
welcomed the delegates to 


branch 
Corp.., 
Dallas in his capacity as president 
of the Dallas Hardware and Imple 
ment club and Tom Collins, Kansa 


City humorist and _ philosopher 
had the closing spot on the pro 
gran 


+ 


Kentucky Meeting 


(Continued from page 58) 


talk that 
state sales tax 


merce, disclosed in his 
sentiment favoring a 
eems to be growing in the cham 
ber’s committee on taxation 
Whatever tax the 
recommends, he 


chamber 
said, would be 
uggested to supplant the present 
state personal income tax and “a 
number of other periphery taxes 
such as the cigarette tax.’ 

Parker, Newport was 
president of the as 


Leon 
elected 
sociation 

Other officers elected were: Roy 
Cornett, Morehead, first vice 
president; Frank W. Sower, Frank 
fort, vice-president; Ed 
Keiley, Louisville, secretary; and 
Roscoe C. Davis of Hazard, Maurice 
A. Hill of Bowling Green, and A 
J. Wimberg 


new 


second 


Louisville, director 


* 


Separate Garden Shop 
Accounts for Profits 


(Continued from page 0) 


money and get him better result 


Fertilizer is sold by a certain 
number of pounds per 100 square 
feet. If the customer has vague 
dimensions on his yard, bette 


end him home for exact measure 
ment 

McCalley makes his 
tests of samples brought in by « 


own oil 


i 


tomer 

We try to be specific in instruc 
tions on procedures, There are so 
many other conditions tying 
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like drainage mo ire uW oil 


weather, method of gardening 
that we practically have to identify 
and hi garde! 


ourselves with him 


to see him through properly 
added McCalley whose own ga! 
dening experience prepare him 
especially well for his job. “Special 
advice and consideration are ay 


Your 
port back to you his result 

McCalley 
the sales staff in current 
How to fertilize 
reseed, how to prepare a vegetable 


preciated customer will re 


recommends training 
easonal 
needs how t 
bed in the early stages of the sea 


on must be supplemented wit 


location of items, knowledge of ay 
plication etc 

Qur clerks are 
refer to the gardening file 
when they do not 


encouraged ti 
and t 
ask questions 
have the answers to a custome! 
inquiry,’ he added 
Snyder and Co 
ome 50 
weekly 
mentary 
During 
is promoted in the weekly count) 
newspaper. A monthly 
prepared by an advertising agen« 
for Snyder's highlights gardening 
items Welcom« 
Wagon is a service which acquaint 
newcomers with the route to the 
garden 
Monthly 
receivable include garden supplie 
material from time to time along 
with other literature 
With the first signs 
weather, the garden shop rolls uj 
its glass doors, puts mowers on the 


garden shop ha 
spreaders turning ove! 
Rentals mean 
sales like seeds 


season the garden sho; 


upple 
fertilize: 


magazine 


in current use 


shop and its service 


statements to account 


of warm 


sidewalk along with portable 
grills, lawn tables and chairs 
plants, trellises and ornaments 


according to McCalley, 1 


all ir 


and this 


the greatest stimulant of 


promoting sales 


o 


Expanded Facilities for 
the A. J. Anderson Co. 


GREATLY EXPANDED facilities for 


the A. J. Anderson Co., hardwars 
and sporting goods retaile! in 
Fort Worth, Texas, since 1877 


were to be occupied early thi 


according to an announce 


January by Ed 


veal 
ment released in 
win S. Wittenberg 
general manager 
The move was to take the firn 


president and 


from a location at Houston and 
Tenth in Fort Worth to large: 
quarters at Fifth and Throck 
morton, nearer the center of the 
retail shopping district. The con 


1955 











pany had been in its Houston and 
Tenth location for 50 year 

In the new location the entire 
first floor is to be devoted to 
housewares, giftwares, hand and 
power tools, hardware and paint 
giving these departments a total 
of 150 percent space increase. Of 
fices will also be on the first floor 

The downstairs portion of the 
tore will be reached by a wide 
stairway. Here will be expanded 
porting goods stocks, athletic team 
sales, guns and fishing tackle 
along with the shop of John L 
Brooks, gunsmith for Anderson 
for more than 40 years and well 
known to sportsmen of Fort Worth 
and West Texa 

In preparing for the expansion 
Wittenberg announced earlier in 
January the appointment of Martin 
Mastenbrook as merchandise man 
ager and assistant to the general 
manager. He has extensive exper! 
ence in department, chain and 
specialty store operation 
Personnel includes J. Paul War 
ren as hardware buyer, W. R. Rig 
don as sporting goods buyer and 
Chester Stevens as buyer of team 
athletic equipment. Mrs. Joyce 
Rogers is office and credit sales 
manager 





(Continued from page 16) 


both the chromium-finished mod 
els, designated 40-A and 9-G, and 
the black-enamel-finished stools, 
the Models 40-AB and 9-GB re 
spectively. The reason for the price 
decline is the change in seat up- 
holstery from foam rubber to 
Tufflex padding 


° 


Farm Income Down 
in Latest Month 


FARMERS’ CASH receipts from 
marketings in December, the latest 
month for which statistics are 
available, are estimated at 2.7 bil 
lion dollars, down 17 percent from 
November and eight percent below 
a year ago. Receipts from live 
stock and livestock products were 
approximately 1.3 billion dollar 
12 percent below November and 
nine percent below December a 


year ago. Total crop receipt in 
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She Bolt Bar 









“THERE GOES THE ONE | WANT!” 
yy ,S 







































Catch as catch can bole and nut selling methods have no 
place in the modern hardware store. You can make your 
bole and nut business even more profitable when you let 
the “Self-Service” Lamson Bolt Bar save you time and 


steps to the back room. 


The Bolt Bar comes complete with 106 of the fastest-selling 
sizes of bolts, nuts, washers, etc. Experience proves that 
the Bolt Bar stock turns over an average of 6 times a year 
The extra profits and time-saving convenience of the 
Lamson Bolt Bar should be a “must” for every hardware 
store. Ask your distributor salesman for the facts on 

the Lamson Bolt Bar or write to us direct. 


“7he LAMSON & SESSIONS 2. 


1971 West 85th Street Cleveland 2, Obie 








Plents of Cleveland end Kent, Ohie + Birminghem + Chicege 








Ke 4B G NEW GAINS AHEAD 










DINNERWARE 





GREATEST NAME IN 
DINNERWARE 





e GUARANTEED 
ACCIDENT PROOF 

© SMART MODERN 
LINES 


© BRIGHT POPULAR 
COLORS 


© IDEAL FOR ANY 
OCCASION 





These are the features that have made 
é Color-Flyte the “stand-out volume leader” 


the Melmac dinnerware field . . . these are the 
features that will continue to build greater 
sales and bigger profits for Color-Flyte dealers 








from coast to coast. 


Be sure to get your share... stock and feature 
COLOR-FLYTE. 

Grey + Copper « Green - Lime 

Also mixed rainbow sets 

OPEN STOCK AVAILABLE ON ALL PRICES AND COLORS 
GUARANTEED not to chip, crock 


or break in one full year of nor- 
meal household use 


ee ee 





THE BRANCHELL COMPANY, Dept. SH. 
6024 Uoyd Ave. St. Lovis 10, Missouri 


the Profiteer 

An entra salesman thal costs you 
nothing. Takes leu thon 2 squore 
feet of counter space shows 


Please send me complete information on the Color-Flyte profiteer 


display and Color-Fiyte's volume leading line 


every piece Inthe COLOR.-FLYTE NAME 
line. Send coupon below for com company 
plete information on the profiteer 
COLOR-FLYTE's profit story ADORESS 
city STATE 


li | 
eee 


io an ae en as ee as ee ew aes www aed 





Decembe! estimated at 

dollat were down 20 

from November and sever 

pDelow the ea avo level 
> 





Hotpoint Co. Reports 
Big Sales Increase 


HOTPOINT Co. reported a 50 per 
cent sales increase for the last 
months of 1954 as compared wit! 
the same period in 1953, John F 
McDaniel, vice-president, market 
ing, Hotpoint Co. announced re 
cently 

In making the year-end state 
ment, McDaniel said Hotpoint sale 
in 1954 increased 10 percent a 
compared to 1953. He added that 
this 10 percent sales increase wa 
almost three times the appliance 


industry sales increase of 3.5 pe 
cent 

McDaniel said that 1955 would 
be the most competitive year In 
the appliance busine nce before 
the war, because leading manu 


facturers now have improved man 


ufacturing facilities in place, and 
are offering better product in 
tvling, features and performance 


plu bette methods of selling and 
a tributior 


Westinghouse Fair Trades 
on Wholesale Level 


WESTINGHOUSE Electris Corp 
has begun to “fair trade ts port 
able appliances at the wholesale 
level, it was announced recentl) 
by R. M. Oliver, manager of port 
able appliance for the Westins 
house Electric Appliance Divisio 


Mr. Oliver disclosed that West 
inghouse now igning fair trade 
igreement with distributor! n 
California wheret the distribu 
tor agree to observe fair trade 
wholesale price in selling t re 
tail dealer The poli which 
expected to be extended to Mich 
gan, Florida and Georgia in the 
near future, also calls for a 


versal Fair Trade ystem where 


in Westinghouse will confine it 
ales of mall appliance to those 
distributor who agree to resel 
only to retailer who have als 
igned Fair Trade contract 

Westinghouse fo! ome Cal 
has been fair trading it mall ap 
pliances at the retail level but tl 
is the first time it has gone 


wholesale fair trade 
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HARDWARE 





Under today’s highly competitive conditions sales come a bit casier 
when there’s no let-up in sales promotion—inside the store. Dealers 
can do a more effective promotional job by taking advantage of the 
many sales aids made available by manufacturers. Described here 
are some current promotional helps. By using the card below rurther 
information is yours for the asking. Please be sure name and address 


are printed plainly. 


Hose Accessories Rack 


The Green Spot display rack of- 
fered by the Scovill Manufacturing 
Co., Waterbury, Conn., provides 10% 
sq. ft. of display area but takes up 
only 3% sq. ft. of floor space. This 
wire rack will hold Scovill’s com- 
plete line of Green Spot hose ac- 





cessories. Each shelf bears a metal 
sign describing the various categories 
of hose accessories in the line and 
the top panel shows the consumer 
which sprinklers to buy to solve his 
particular watering problems. 

Other helps include a consumer 
booklet that gives authoritative sug- 
gestions on proper watering care of 
lawns and gardens, a 14” x 19” 
watering guide counter card, a win- 
dow banner and newspaper ad mats. 
All Green Spot promotional and sales 
helps are available through whole- 
salers. For more information— 

Circle No. 128 on coupon, pg. 78 


Painting Kit 
The Lowe Brothers Co, of Dayton, 
Ohio has introduced a new 1955 deal- 





er promotional program featuring its 
three exterior finishes—High Stand- 
ard House Paint, Super One Coat 
House Paint, and Shingle 'n Shake 
Paint. The promotional package in- 
cludes newspaper ads, radio spots, 
window displays, poster sets and 
other point-of-sale merchandising ma- 
terial built around the main feature 
of a free offer to consumers. 

This offer features a free do-it- 
yourself painting kit (illustrated) of 


=f 


sF 
E 


| 





seven handy items needed for any 
exterior painting job—the kit to be 
given to the customer along with his 
purchase of four gallons or more of 
any Lowe Brothers exterior finish. 
For more information— 

Circle No, 128 on coupon, pg. 78 


Plastic Wares Display 


Designed to display a representa- 
tive assortment from the Plas-Tex 
line of molded polyethylene house- 
wares, the “Profit Center” display is 
offered by The Plas-Tex Corp., 2525 
Military Ave., Los Angeles 64, Calif 
The display occupies 2’ x 3’ of counter 
or floor space. Two 8” x 10” Koda- 
chrome transparencies are lighted to 
demonstrate effectively the wares in 
actual use. 





The complete Plas-Tex “Profit 
Center” promotion (item No. PT-200) 
will include the free display ‘(value 
$15), four dozen free Mix-Measure 
bowls, window banners and news- 
paper mats along with an initial as- 











BUSINESS REPLY CARD 


FIRST CLASS PERMIT NO. O82, SEC. 34.9, 7. L. & R., ATLANTA, GA. 








SOUTHERN HARDWARE 


B06 PEACHTREE &T., N. E. 


ATLANTA &, GA. 














sortment of Plas-Tex products worth 
approximately $200 at retail. They 
include wastebaskets ranging from 
eight quarts to 25 quarts in size, mix- 
ing bowls, dishpans, bread boxes, 
canister sets, sink strainers, Pop-it ice 
cube trays, silver trays, and Gadge- 
trays. Full 40 percent profit to the 
dealer will total approximately $95 
The dealer obtains the “Profit Center” 


; 
| 
: 


Circle No. 136 on coupon below 


Tool Merchandiser 


A new four color H1 “Do-It-Your- 
by 


Unit includes: one 7” saw, H70; 
one ¥% hp plane, H33; two 4” drills, 
H19 and H41; one 4” drill, H12; one 
“% hp router, H45; and one straight 
and circular guide, GA-H249, and 10 


* router manuals, 


The merchandiser is 42” by 17” by 
28” and may be installed on an is- 
land, wall counter, or displayed in 
the window. A $50 value, the mer- 
chandiser is free with the Hl mer- 
chandising unit, total list price 
$306.30. For more information— 

Circle No. 191 on coupon below 





Knife Display Case 


A pocket knife wood panel display 
case, No. 55, is now available free of 
charge to dealers from Camillus dis- 
tributors, according to Camillus Cut- 
lery Co., Camillus, N. Y. 





All knives are displayed with open 
blades to attract customers and are 
wired to open wood panels. Extra 
storage space is provided in base of 
display and knives are keyed on 
panel for easy identification. The 
ease has attractive finish and is 
lacquered for long wear. Dimension- 
al Camillus brand name identification 
appears in red to match the red 
border at base of panel. For more in- 
formation— 

Circle No. 132 on coupon below 


Converted Tool Display 


A conversion kit which contains 
everything a dealer needs to change 
over from “Tool Bar” brands to 
Stanley Handyman brand matched 
tools is provided by Stanley Tools of 
New Britain, Conn. Conversion kit is 
free of charge with the purchase of 
the Stanley Handyman T1 Tool Unit 
made up of basic tools. 

Dealers who are stocked heavily 





eeeeeee 


Please send me more information on the sales aids circled below: 


128 134 140 146 =: 152 
129 135 141 147 153 
130 136 142 148 154 
131 137 143 149 155 
132 138 144 1500s: 156 
133 139 146 151 157 


16! 167 
162 168 
163 169 
» onal Position ...... 


ee ee eee eee eee eee eee eee) 


wee eee eee ee eee ee eee ee | 
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158 164 170 
159 165 171 
160 166 172 









now with “Tool Bar” brands and 
cannot take on the Tl Tool Unit may 
purchase the conversion kit for $10 
and restock with Stanley Handyman 
Tools as present tool stock is sold. Kit 
includes a new header sign, a metal 
screw driver rack for mass display 
of matched screwdrivers, extra glass 
and splicers for new binning, price 
tickets printed white on blue to fit 
price ticket holders that clip on glass 
bins and backboard, plus individual 
red and white pressure-sensitive 
labels to apply to tools for identifi- 
cation and pricing. For more informa- 
tion— 
Circle No. 133 on coupon below 





PRINTED HELPS 
and other sales aids 





True Temper Corp., 1623 Euclid 
Ave., Cleveland 15, Ohio, has devel- 
oped for its “Tool-Up Time” program 
kits to aid dealers in their garden 
tool promotion. Various four-color 
store posters and banners, newspa- 
per ad mats, catalogs, and radio and 
TV scripts are offered without charge 
to the dealer. A dealer mailing folder 
also is available. For more informa- 
tion— 

Circle No. 134 on coupon below 


Shopmaster, Inc., 1214 So. Third 
St., Minneapolis 15, Minn., offers its 
dealers the DK-55 Merchandiser 
which the company describes as a 
complete power tool department set 
up in a 3’ x S& floor area. Six of the 
fastest moving tools and 17 basic ac- 
cessories for each tool are included. 
All tools are properly merchandised 
and displayed on a floor model steel 
stand with a peg board back for the 
display of accessories. The unit is fin- 
ished in chartreuse and red and has 
an SM insignia fastened to the top 
of the display. Although designed 
primarily for power tools, its stand- 
ard step up design allows merchan- 
dising of other items during off sea- 
son months. For more information-- 

Circle No. 135 on coupon below 

(Continued on page 80) 





YOU DO YOUR CUSTOMERS A REAL 
SERVICE BY RECOMMENDING 





rky 


CLOSET TAN 


967 
parent NO: ? $98 


AS DRAMATICALLY NEW IN THE 
TOILET CLOSURE FIELD AS THE 
SELF-STARTER WAS TO THE AUTO 


No Guide Arm! No Lift Wires! 





No Drip! No Gurgle! No Plop! 





Seats on Lid Section Only! Absolute 











sells for YOU 


tising '* 


and Gardens 


Eve 
iG saturday - 


post « 


ewspape! 


owe Rotter Homes 
d 


| N Advertising 
Plus Loco 
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Seal! 


cient Korky really ts 
rr cle ind misalign 
bh rky seats perfectly 
es, trip-lever jiggling and 
e. Unconditionally guar 


0 nore bud yant, too This 

ill closet tanks, And the new 

lid brass for longer serv 

Display cartons of 12 

| at $16.68 ($1.49 per unit) You 
(Order ther igh your whole 


mn today' 


LAVELLE RUBBER COMPANY 


428 North Wood Street «+ Chicago 272, Illinois 


/ LAVELLE RUBBER COMPANY 
+ 428 North Wood Street + Chicago 22, Illinois 


, < ‘ 
ef by Closet Tonk Seals , 


r ‘$ per doz). } 








PROFITABLE 


Believe it or not, more than 6 
need shoeing each year 


MARKET 


million horses and mules 


and today their owners are look- 


ing to YOU to supply them. Horseshoes are a high-profit 


item...come packaged 10 i 
shelve, and sell. Stir yourse 


to the box—easy to store, 


{; Write now to Dept. H-2 for 


name of distributor, free catalog and pricing information. 


YOUR CUSTOMER LOOKS FOR THIS TRADE MARK——~> 


lt signifies the 
WORLD'S LARGEST 
MANUFACTURER OF 


. 


HORSE AND MULE SHOES. } 


MANUFACTURING 


7 


} 


co. 


Joliet, Ilinois 





UGGED xxx 
OBER 


xk* 


5 Star Quality 


means more profit to you 
* Best looking broom rake in 


America—Sells on sight. 


* Made with quality materials 
throughout—tines finest car- 
bon steel. 


a 
rf 


Wire Products Company 
2713 North 24th St., Birmingham, 


* Special patented cover plates 
and sockets lock all parts for 
life—rake can't come apart or 
lose shape. 

Unconditionally guaranteed for 
2 years—date of manufacture 
on every rake. 
Workmanshi 
standard o 
name—brings 
everywhere. 


UGGED_ 
OBER 


up holds high 
Rugged Robert 
repeat orders 


Ala. 


Member, American Merdware Menvtectuvrers Association 
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The Wood Shovel and Tool Co. 


ia ()? ib 


ol nif r 


Circle No. 136 on coupon, pg, 78 


Chattanooga Royal Co., CC! 


Tenn innounce that 


are t) 
charge 
tion 


Circle No. 137 on coupon, pg. 78 


John Sunshine Chemical Co., Inc., 
600-602-604 W St.. Chicago 6 
Ill., includes a 


dow streame! 


Lake 
larg two-color win 
in every carton of om 


dozen cans of Cannibal Drain Pip 


Cleaner Newspaper mat on a 
products are available For more in 
formation 


Circle No. 138 on coupon, pg. 78 


The Moto-Mower Co, cf Richmond, 
Ind., offer: to it aeaier a new ile 
promotion book entitled I'm Your 
Moto-Mower Sale and Ady 
Guide Through cartoon treatment 
this includes tips and suggestions on 
alesmanship, conducting demonstra 
tions, and setting up window display 
It also describes the newspaper mat 
TV film and radio commercials which 
are available without to the 
dealer. Additional dealer aids include 
colorful window 
treamer! 


ertusing 


charge 


consumer folder 
catalog heet 
coupon inquiry cl 
page telephone direct 
heading. A 
and mail distribution 
Secrets j at $10 per thou 


which in 


tabloid me 
tore 
available 
ind. Lawn care portfolios 
tabloid, one 
consumer folder yn re 


clude ome et of catalog 
heet one 
tring-tied ¢ 


tail price list in a 
are offered at 


$10 per hundred 
information 


Circle No. 139 on coupon, pg. 78 


more 


The Irwin Auger Bit Co. of Wi 
Ohio, offer to its dealer 
a free metal display with the Speed 
bor “88” Assortment No. 8830 which 
include 30 wood bit The disj 
require 42” of and holds the 
entire 30 bit assortment. Bit sizes and 
retail price ars hown prominent) 
The Sell-O-Bit 
fered for a 13-bit a 


mington 


pact 


metal display is of 


ortment of wood 


1955 













UOK-LABS 
\ ann (O03 


YOUR FIRST BIG ‘55 
SALES OPPORTUNITY 


Wl ix] ~~ March is the month for Lok-Tabs. On 
OK- ABS “= March 10th, the 5'% million families who 


read LIFE will see the dramatic 4-color 
page announcing Lok-Tab It’s the big 
2 LIFE LOK-TAB BANNER gest single promotion ever put behind a 
| sca P roofing shingk it's Ruberoid’s first big 


1. LOK-TAB REPRINT DISPLA for wir or wall d ‘55 profit opportunity for you 


oard frame 














\ urdy card 
hor displ inh Lok-Tab re 
g Also LOK-TAB announcement ads 


print 
will appear in the March issues of —Better 


Homes and Gardens, Farm Journal, Sat 


— urday Evening Post (Show House), Cap 


Se Tn LF pers Farmer, and in the April issues of 
i ; : a fi a Sucee ful Farming, Living for Young 
cage oe OK Aughalt So ' Homemaker { how Hou i) and Progre 





MW lock . rh 
To he wt ive Farmer 
of wont att weet 
3. SHADOWBOX PHOTOS (heck the merchandising elements avail 
/ ; f ; or col 4. TRANSPARENT LIFE STICKERS able to you it's a dynamic promotion 
biomes — M : allied pac kage on the hottest new roof hingk in 
1) years. Make your plans now to tie in 
— : with this Lok-Tab advertising make 
March pay off in big profits for you 
hed r Life ad 
4 
j ° & The RUBEROID co. 
x 
4 i Mat ! Radio T' 
wi nacpantingeaclg ASPHALT AND 
. 5. Ure ay ertising ASBESTOS BUILDING MATERIALS 
di mprinted to put into 


your Lok-Tab dis; 
| ¥ 
Jit es teil ate, CR a 
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Wl Gee itt 
Special PYREX Flameware 


(ffer Featured In Big List Of 
National Magazines! 




















Nites ees fe eg alee. fh Pee | He 95 fe es of ' ' ' u] J ' ' ‘ ’ ae! ’ ’ ‘ ‘ ' foo? ‘ ' ‘ ‘ feof ‘ ’ 4s 
WE A BC BY OBC SL BSC SC SE SE SIG SE SIE SIE SE AE BE BG 516 56 5G SE SC SG 36 SIG SE SE BB AE 36 51 316 O16 Oi 
pp 4- 
PO “4~ 
pA yo <- 
rs uarantee ( LI “4- 
“bh ~- 
oe -4- 
ie | We guarantee that if you are not completely satisfied with cae 
ths PYREX Flameware, you may return it at any time within 4- 
+5 | thirty days, to the store from which you bought it, and your mitt 
bo) money will be fully refunded. “at 
ths 4> 
se | Corning Glass Works, Corning, N. Y. <- 
ao) -4- 
BD} Owl 
EOC Te Ie Ie Oe Oe Ne Te Ne Ne Te Ne Ne Te Oe Te Ne Ve Ie Ne Ie Ie Te Te Ue Toa Te Te Ie Ie ie re Ge Peo aha 
Jie ay ‘ ‘ ‘ ‘ ‘ ‘ | ee | ‘ ‘ ‘ ‘ ‘ ; ‘ ‘ wry ‘ ‘ ‘ ‘ ' ‘ ‘ ‘ ‘ ‘ ‘ ‘ | ety had | ‘ ‘ ‘ 
, Make The Most Of This Great Promotion — 
58,000,000 readers will see seth deals Gah Senin Me te ' 
e as ar nd You'll Sell More ‘lameware! 
this big promotion in... ' a 
LIFE » er @ Here’s your big opportunity to scl! more PYREX 
BETTER HOMES & GARDENS Flameware than ever—so be sure you're ready! Tie in with 
| this strong national advertising, by featuring this guarantec 
FAMILY CIRCLE 2 colo pril offer in your local ads and setting up a special display in 
PROGRESSIVE FARMER your store. Something else, too—experience has shown that 
mior Pag 2 April : , 
a special promotion on one line increases other PYREX 
TRUE STORY sjne 2 ion ss | , : 
Ware sales. So get ready for a big month in PYREX Ware 

















CORNING GLASS WORKS + CONSUMER 
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PYREX Flamewoare 
ble Boiler 
t+, $3.95 


PYREX Flamew: 
2-qt., $2.75; 1 


Here Are PYREX Flameware’s Big Selling Points! 


@ With PYREX Flameware, your customers can © With PYREX Flameware, 


woking watch food wk faster / fre 


hyy 


© With PYREX Flameware, 
(2) With PYREX Flameware, f 


s KY food lide right off that s1 


It's easy to see why houscy 


ware. This great April promotion v 
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NEW IN DESIN 
aTiONAr 7% 
GENS 7% 
PERFORMANCE; & 
<< gqnowik 7) 
aL WKN 
Super SANDVIK No. 21 


“Hard Point’ Bow Saw Blades 


Eliminate Resharpening 

From the world’s largest mak- 
ers of bow saws comes these 
totally new bow saw blades. 
These 
blades have been developed in 


revolutionary new saw 


the Sandvik laboratories under 
an exclusive process. Super Sand- 
vik No. 21 Bow Saw Blades are 
sweeping aside all other types. 
A ‘must’ for every dealer. 


Look at these Exclusive Features 


@ Specially induction hardened teeth tips stay 

shorp several times longer than ordinary blades 
eliminate re filing save time and work 
increase production 

@ Offers an all new tooth design for super 


cutting speed, Two cutting teeth for every raker 


tooth 

‘ ! , 4th ! 
_ sensational new, norrower width only 
1, Reduces friction, eliminates binding of 


pinching 
@ All new packaging! You asked for it! Here 
it ist 10 blades to a carton each blade her 
metically sealed in a wax impregnated envelope 
for factory fresh blades every time 

Nationally advertised in the greatest 


SANDVIK promotion yet. Get your 


wholesoler's salesman to write your 


order today! 


¥ cfandvik 


——__C_C_ 


ATR WLI 


Division of Sendvit Stee!, in 
47 WARREN ST. NEW YORK 7. NY 
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boring too Thi require ol i 
mall amount of space, holds the t 
in patented pring-ty pe ( n 
hov hole ize for each bit. Ou 
11d ivallable ncluade i DooKiet ul 
th election ime ind il o! vit 
and a number of envelope tulfer 
For more information 


Circle No. 140 on coupon, pg. 78 


Southern Screw Co., Statesvill 
C., offer without charge to dealer 
a Dealer Chart, giving complete in 
formation on wood cTew ana 
bolts The chart is of heavy card 
board, punched for hanging and co 


ers information on wood screws a 
follow ist price per gro for slotted 
teel and bra net price per gro 


figured on the basis of various di 


count how to determine iz ength 
ind head style; pilot and shank clear 
ance hole recommendations chart; and 


hipping weights. Stove bolt informa 


tion included is as follov t price 
per gro net price per gro figured 
on the basi of variou discount 

and shipping weight For more in 


formation 


Circle No. 141 on coupon, pg. 78 


Plymouth Cordage Co., Plymout! 
Ma offers dealet a wide range of 
promotional literature, colorful point 
of-sale displays, and several rope dl 
pense! Literature include par 
philets on use of rope on farn on 
boats and in industry. Dispensers in 


clude the SalesRak which sells rope 
off the pool in any 
300° The SalesMaker, available in 


le 


counter or floor model hold 


length up te 


even 
iz of rope vhich can be cut on 
dispenser to desired length. A card- 


board display occupying | than 
feet of floor pace is available for 


two 


merchandising an assortment of rope 
and twine All sales aids are avail 
able through Plymouth vholesalet 
For more information 


Circle No. 142 on coupon, pg. 78 


Cleveland Mills Co., Lawndale 
( offer a printed corrugated floor 
display rack for merchandising the 
complete line of Mike twine and 
Approximately 4° high, thi 
with divider 


cordage 
tand has five shelves 
making 10 display 
White on the outside with blue bin 
the stand is printed in red and blue 
For more information 

Circle No. 143 on coupon, pg. 78 


compartment 


Reo Motors, Inc., Lansing 20, Mich 
supplies its dealers with informative 
4-color envelope stuffer on a no 
charge basis. A red window bannet! 
with white lettering, which is cur 
rently being used, also is given fre« 
A broadside in color depicting th 
various model mowers and a break 
down of their parts is provided dea! 
ers at a cost of $15.95 per thousand 
imprinted with their names and ad 











CATCH 
SHOPPERS’ EYES 
and their 


DOLLARS 


with 
National 
Linoleum 
Binding 


Colorfully Packaged to Sell 
On Sight 


Just display this convenient, self- 
service carton on your counter 
and see how fast National and 
Columbia Binding moves. Each 
colorful box contains a dozen clear 
nlastic packages of %" linoleum 
binding 12 feet long, conven 
iently punched for fastening and 
with the nail supply enclosed 
Available in brass, aluminum or 
stainless steel 


It's good business to sell 

the complete National line: 

te WEATHERSTRIPPING + Thresholds « 
Spring Bronze « Metal and Felt Sweeps 
* Door and Window Sets 

® SPECIAL ROLLED MOLDINGS 

&% BINDING AND EDGING 

* 


Order from your jobber today— 


or write us for additional details! 


NATIONAL METAL 
PRODUCTS COMPANY 








1001 Ridge Avenue Pittsburgh 33, Pa. 
P.O. Box 9965 
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Sell ’em as 


OUTING 
PALS @ee0ee#ee 


Display ‘em together! 


a “Family Vacation Outfit” 


.»» Up Each Sale to $66.85 or More 


With six items (sixteen models and sizes to select 
from) a complete Coleman outfit can be a sale of 
$66.85 or more, depending on models selected 
You can sell many prospects an entre Coleman 
“Family Vacation Outfit 
in one Coleman Outing Pal 


when they're interested 
Actual experience 
proves that a family of four can save on food costs 
alone, more than enough to pay for all four Out 


1. NEW Coleman COOLERS give your customers 
outdoor refrigeration with 14 out 
standing fe self-lock 
ing lid latch rounded corners, soldered le akpr ot sea ‘ 
low kK holds the cold. Choice of 4 popula 


sizes to voling need 


2. Coleman Folding CAMP STOVE. I hree models 
The top 
hunters ind picnicker Alwa 
} 


here 


the latest and best im 


sures, several exclusive, imcluding 
factor 


meet every ce 


plus i -burne outdoor gas range 


r Sportsmaster 


for campers, tishermen 


ulways ready Fuel available everyw 


ce pen lable 


3. Folding HIGH STAND raises stove to comfort 
able height, adds to 


cooking cam 


Onder the Coleman Outing Pal Line 
from your Wholesaler 


_ ARGOSY 


DEMONSTRATE + SELL 
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profitable 


dvert ' 
acver ng 


pany for FULL DETAILS ar 


ing Pals on one 10-day or longer vacation trip 
Never before has there been such a boom in “out 
More than half of che 
your trade territory take a \ 
take weekend 


meals outdoors on the 


door living” as right now 


families in wation by 


cat many more outings go 


on picnics cat patio, 


right at home. Every one of them needs one of 


more of the Coleman Outing Pals 


4. Coleman CARRYING CASE—CAMP TABLE. 
birst dual purpe irket. A roon ill-steel 
ase for stool wensils and food while travelling 


i sturd s quare table 


5. Folding CAMP STOOLS mean plus profits! 
6. Coleman Floodlight LANTERNS. Six models 
| > kerosene) exc , , 


strumctiw pert f 
bar re thar ears the preferred light 
! } en ove w he 


¢ table on the a 


i re 


The Coleman Company, Inc. 
Dept. $8.5H, Wichita 1, Kansas 


More than $3,000 total prizes in National 
WINDOW DISPLAY CONTEST for Coleman Dealers Eaty ana 


First Prize $1,000 cash; 68 other prizes Every entry a + 
t runs Apr. 25 to May 21—at 
ampaign. Write or wire your wt 


1 ENTRY BLANK. now! 


esaler or 





same time as big Nationa 


the Coleman Com 








dress¢ Indoor and outdoor 


ervice igns whicl tar 
name and its Reo dealer 


ind of the public ma 





at the following price outdoo! eT 
ice and outdoor ale ! 
new $149.50 eact Inaoo!r es | ‘ i 
more informatior 
cli | 
p y Upson Brothers, Inc., 65 Broad St 
. ar % 
Rochester 14, N y ott perma 
ma in nent, self-service display of last 
( ty t { ‘ t for t} 


on on at no extra ¢ Oo! Y 


'D-48 Hold-E-Zee screwdriver assort 


sales aot Shir Sanies Gaier teabde & 
tock of 48 17 type ind ‘ om 


to ix of a kind Fact ariver ! 


+ 
| narked on the display for number 
old. For more rmation 


Circle No. 145 on coupon, pg. 78 





Circle No. 144 on coupon, pg. 78 






A HUGE SUCCESS The Dicks-Pontius Co., Dayton 2, 


EVERYWHERE! ong anseioesepwy tagemer f 











for lllustration ids | 
offering a mat proof sheet showing 
FREE crystal-clear permanent plas counter space. No fuss... packed ill the product illustratior ivailable 
tic display holds 48 fast-moving filled as shown... goes right to in mat form. Dealers may request th 
numbers... arranged for lively and work! Order today from your job mats by the key number which ap 
complete sales... takes only 5"x14 ber. Ask for Sel-Fast Display TD-48 pears below them on the proof sheet 
Further ale aids include counter 
HOLD f ZE 2 SCREWDRIVERS displa The White Wonder ealing 
~ = Compound appear in a red and 
UPSON BROS, inc. Rochester 14, #7 white carton with lie cut pop-up 

\ lid rhe poster-like id te tre Ise 
of the compound; complete package 
hold 12 tube 4 red and ellow 





Circle No. 146 on coupon, pg, 78 





Stock Fas” aA ae 





; National Lock Co., Rockford, | 
Economical ee ae Oo. Seeied, BS. 


+} ‘ } ' ‘ 


° * ewspape mat ‘ ou ‘ ree 
Proven in Tandrotine customers, featuring National Loe 


Use THINNER a ee, oe ur 
Point = =~) = ( ashen : counter gn i of red 
Slow Drying— , EN ZF merchandising plan, introduced as 
Long Leveling ‘ iv) F \. oe : — cone — t _pecl | 



















Pleasant 


Odor an Psat: 
(A Cs for the Wood Sore all cae’ tne 


YW Bolt assortments are given free. For 
oO) ore intormatior 


Circle No. 147 on coupon, pg. 78 


y > Toa@s, inc 
4, 
ww 5 oe a ees 104 wn 
_ Utica Drop Forge & Tool Corp.., 
aA Utica 4, N. Y otter lealer ( ctr 
and mats for newspaper advertisit 


plus folders describing the mats. Ur 


Gals., Qts., Pts., Hf Pts. limited quantits« of pampniet ae 
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How RBa&W backs up the 
“sellingest” fasteners you can handle 





NEW DRAWING CARD for the “Do-It-Yourself” market is RBAW's NEW STRONGER PACKAGES of rigid kratt-board (larger sizes are 
pace-setting Handy-Man Bolt and Nut Kit. It boosts unit sales, ce ted t sf b Upside-down box (another 
saves customers’ time. Up-to-the-minute merchandising like thi RBAW first) is f of, « } { 0 i label 
shows why survey after survey proves RB&W the best-known ' ly New pach part of RB&W 
fastener brand, why it pays to stock and sell RBA&W products cont fort to helj 

7% 

¥ 





\2 | 


ise 

0 RE ae 
HARDEST WORKING CATALOG is this RBAW sales aid with heavy 
flexible cover, first hoice of ountermen everywhere Jammed 
tab-indexed by product for instant refer 


INDUSTRY'S BROADEST LINE of high-quality fasteners insures cu 
tomer satisfaction. With RB&W carriage bolts, machine bolt 
lag bolts and-stove bolts, you can fill all orders promptly. And 
uniformly accurate threading plus uniform strength make for 
easy application, tight holding power 


with fact ind double 
ence. Stock up on RB&W fastener the top-quality line. Russell, 
Burdsall & Ward Bolt and Nut Compas Port Chester, N.Y 


RUSSELL, BURDSALL & WARD 





A ‘ ARDMORT PRILA PA 


109 YEARS MAKING STRONG THE THINGS THAT MAKE AMERICA STRONG 


A, PR K FAI 
PITTSBURGH, DETROIT HICAGO, DALLA AN FRAN SEATTLE 
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cTibing iriou tool are provided 


ZS no extra cost with dealer ir neint ) 
ram de ed. The new Third Dimension 
ow tt di “ fei inh y the "Diie N | 92 , STANLEY 


Locking Wrench is among the counte: ‘ ° 

PRICED FOR merchandisers available. This hold BUDGETEER 

an THE “ three 174 of the vrenct it! 
j ustratior how ing vihiat the 

HARDWARE TRADE | . . w : sliding door 
rench is and how it work a spe 










The new Victor No. 10 cial holder contains descriptive fold 
and No. 15 frames fit e! Beside ipplying wall displa laf-lach. s- 1a 
either 10-inch or 12-inch tool case and counter card Uti 
blades, yet are built around a solid, one dealer aids include the facilities of 
piece steel backbone, the most rigid con- the home office advertising depart 
struction ever devised. New under-the- mont iddts bs cuudaned to ' ae : , 
handle lever-lock automatically — ' ve fre ' aoe OU 
instantly — puts correct > dies manuscripts for radio, t 
tension on every blade. sion and newspaper, and 


‘ 


ince For more infor i 


Colorful molded Tenite mail assi 
handles appeal to eye and tion 
hand, Circle No. 148 on coupon, pg. 78 


VICTOR No. 10 Peaslee-Gaulbert Paint & Varnish 





LIST PRICE $\* Co., 223 North Fifteenth St., Loui 
‘ nd ille 1, I offers a number of dealet 
' identification de designed to 
la crea ile La terior ! 
ey indov ign electric clock ad 
i: ind vindoyv lance decals, et 
_* erve to promote the Pee Gee lin 
ee In addition the company provide In d dd in markets 
low the dealer with window displays and eman 
counter card color elector chart 


direct mail advertising and counte! 1. THE NEW HOME MARKET 


eaflets. Other dealer helps includ 2. THE USED HOME MARKET 






the Pee Gee name on workmen 
cal coverall vet z t 4 
l 4 For po st 8 recep hice Stanley “Budgeteer” Sliding Door Hard- 
|: Circle No. 149 on coupon, pg. 78 ware strikes two profitable markets right 
F down the middle! 
Complete package! Unit sale' Builders 
: ‘ The Yale & Towne Manufacturing and home owners agree. Easy to install 
my Co., Stamford, Conn provide carded only a rule pencil and screwdriver 
re hardware a a dealer help in boost are necessary 
* Ing - The company also advo Packaged sets are available for any 
** cat the use of mounted samplk on 
ug ’ door width and thickness made 
as display board iS & permanent met > ’ 
ae chandising idea Package merchan up for single-door ot y and 
VICTOR No. 15 ’ disers are offered by the compan passing doors. Jo help you se — 
49 : for location in such strategic position “Budgeteer’, an attractive . x 
LIST PRICE $2 as next to the cash register. on the 10” working model an in-action 
Red oY , counter, in the window, or near ti display of “Budgeteer Hardware tor 
in merchandise All merchandiset - your counter 1s 
are in bright colors and polyethylen eS ivailable Sec 


bags are used to package many of the your distributor 


° wis product For more information or writ IT he 
08 Circle No. 150 on coupon, pg. 78 Stanley Work 
oe tte 163 Lake Street, 
VICTOR No. 20 ‘Pras Chas. O. Larson Co., Ave. G, Ster! New Britain, 


_ 
LIST PRICE $37 ing, Ill., manufacturers of wire good Connecticut 
wire pecialties and hardware con 


truction sets for the do-it-yourself 










Write us for free NEW 





trade, has availabl for dealer Catalog Cabinet Hard 
envelope stuffers, cardboard easel Poiat f 
-— ae — . ware by aniey. rea 
. and counter model Covering item 


tures many new items 


pecially suited for the home-owner 4 , a 
and covers rp re e 


Long-time mechanics’ favorite. Adjustable 
for 10-inch or 12-inch blades. Extra-leverage and hobbyist, the promotion material 


tension boc may be obtained through whol 





. 
Sold Only Through salet For more information 


Recognized Distributors 
At Prices That Give You Full Mark-up Circle No. 151 on coupon, pg. 78 STA N LEY 


Libbey - Owens - Ford Glass Co., 


o 
f, 
VICT R ® vars Wayne Building, Toledo 3, Ohio, ha 
available for dealers a catalog show are 
ing a complete range of sales aid 


SAW WORKS, INC. « MIDDLETOWN, N. Y., U $.A. These include envelope stuffer and A Division of The Stanley Works 
Makers of Hand and Power Hack Saw Blades; 
Frames; Metal & Wood Cutting Band Saw Blades 











self-mailers, ad mats and_ radio TOOLS « HARDWARE + ELECTRIC TOOLS + STEEL STRAPPING + STEEL 
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in a hardware store? 


Y Bait Casters 
Y Fly Casters No. 1229—OK HOUSEHOLD MEND-IT-KIT 


Complete on handy, colorful, self-selling display card! 


/ , 
4 Trollers Extra value for your customers—extra volume for you! 
Y Surf Casters eatadaes 


° ° h Household Cement crystal-clear mend for glass 
VY Spin Fis ermen ware, china, plastic leather, paper, fabrics, in 
4” x %” tube 


... and many others! ha Oe 


cooking utensi cabinets. In 4” x \” tube 


You can sell every type of fisherman when you feature Carbon Tet for cleaning hace and finger 
SUNSET fishing lines. SUNSET has a line for every Sie teciictien tenn 
fishing purpose. The SUNSET brand has been widely 


advertised for over 20 years and is well known and 
respected by fishermen. Sell SUNSET it's easier! 2 sS¢ A 8) a E gs ‘ VW E - 
TOPS IN QUALITY, MARK-UP AND SALES! 


FLEXON Softest, slickest, strongest monofilament 


made by German process holds knots, handles lite 
magi« 

CASTMASTER Fines! siiconized nylon costing 
line; perfectly balanced to absorb shock, set hoot 
hang on 

FLOATER Non-sinkabie fly line with unexcelled 
casting qualities for dry fly, bass bug and all top 
water fly fishing. Smooth, plioble plosti.seal finish 


never becomes tacky 


SURE KING inc of the champions for soll 
water squidding, fresh water trolling. New smal! dia 


meter, siliconize finish 


Write for full color catalog of Sunset Lines and dealer 


selling aids, giving name of your jobber. Sunset Line 


& Twine Co., 1107 Jeflerson 5St., Petaluma, California TIP-TOP HOUSEHOLD CEMENT 
A pe 


* 
su mset imes samples available for your saleemen without charge 


PETALUMA, CALIFORNIA FLORENCE, ALABAMA TIP-TOP PRODUCTS CO. « OMAHA 2, NEBR 
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PRICED FOR 
. THE 
HARDWARE TRADE 


The new Victor No. 10 

and No, 15 frames fit 

either 10-inch or 12-inch 
blades, yet are built around a solid, one- 
piece steel backbone, the most rigid con- 
struction ever devised. New under-the- 
handle lever-lock automatically — 
instantly — puts correct 
tension on every blade. 
Colorful molded Tenite 
handles appea! to eye and 






VICTOR No. 10 


is 
LIST PRICE 






: 
e 
o* 
“* 
e* 
ee 
. 
* * 
>. 
eer 
rf 
i 
eereer 
w= ee 
se7* 
iad le Me 
‘eee 


VICTOR No. 15 
LIST PRICE $2" 


Re 


VICTOR No. 20 Sete e 


LIST PRICE $3” 





Long-time mechanics’ favorite. Adjustable 
for 10-inch of 12-inch blades. Extra-leverage 
tension lock 


Sold Only Through 
Recognized Distributors 
At Prices That Give You Full Mark-up 


VICTOR Ors 


SAW WORKS, INC. « MIDDLETOWN, WN. Y., U.S.A. 


Makers of Hand and Power Hack Saw Blades; 
Frames; Metal & Wood Cutting Band Saw Blades 








cribing various tools are provided at 
no extra cost with dealer’s imprint 

desired. The new “Third Dimension 
displa featuring the Utica No. 92 


Locking Wrench is among the countet 


merchandiser avaliable Thi hold 
all three ize of the vyrench with 
illustration howing vhat the 
wrench i and how it work a pe 


cial holder contains descriptive fold 

e! seside ipplying wall displa 

tool case and counter card Utica 
include the facilitic of 


office advertising depart 


dealer aid 
the home 
ment which is equipped to furnish ad 
layout manuscript for radio, te 
ision and me wspaper, and direct 
mail assistance For more informa 
tion 


Circle No. 148 on coupon, pg. 78 


Peaslee-Gaulbert Paint & Varnish 
Co., 223 North Fifteenth St.. Loui 
ville 1, Ky otter 


a number of dealer 


identification device designed to in 
creas ale Large exterior ign 
vindow ign electric clock door 
and window lance decals, ete 


erve to promote the Pee Gee lin« 
In addition, the company provide 
the dealer with window displays and 
counter cards, selector chart 


direct mail advertising and counter 


color 


leaflet Other dealer helps includ 
the Pee Gee name on workmen’ 
caps, coveralls, wet paint signs, and 
rule For more information 


Circle No. 149 on coupon, pg. 78 


The Yale & Towne Manufacturing 
Co., Stamford, Conn., provides carded 
hardware as a dealer help in boost 
ing ale The 
cates the use of mounted 


company also advo 
sample on 
display boards as a permanent mer 
chandising idea. Package merchan 
offered by the 
for location in such strategic position 
a next to the cash register, on the 
counter, in the window, or near tic 
in merchandis« All 
are in bright colors and polyethylen 
bags are used to package many of the 
products. For more information 


Circle No. 150 on coupon, pg. 78 


di eT are company 


merchandiser 


Chas. O. Larson Co., Ave. G, Ster! 
ing, Ill., manufacturers of wire goods, 
wire specialties and hardware con 
struction sets for the do-it-yourself 
trade, has available for dealers 
envelope stuffers, cardboard easel 
and counter models. Covering item 
specially suited for the home-owner 
and hobbyist, the promotion material 
obtained through whole 
salers. For more information 

Circle No. 151 on coupon, pg. 78 


may be 


Libbey Owens Ford Glass Co., 
Wayne Building, Toledo 3, Ohio, has 
available for dealers a catalog show 
ing a complete range of sales aid 
These include envelope stuffers and 
self-mailers, ad mats and radio 








STANLEY 
‘BUDGETEER ' 


ti felial-melelels 
hardware 


/n demand in Z markets 


1. THE NEW HOME MARKET 
2. THE USED HOME MARKET 


Stanley “Budgeteer™ Sliding Door Hard- 
ware strikes two profitable markets mght 
down the middle! 

sale! Builders 
install 


Vdriver 


( omplete package! Unit 
and home owners agree. Easy to 

. only a rule, pencil and scr 
are necessary 

Packaged sets are available for any 
door width and thickness made 
up for single-door or and 3 by 
lo help vou ell more 


attractive, 1342” x 


passing doors 
“Budge leer, an 
10” working model an in-action 


display of “Budgeteer” Hardware for 


a 
— 


ica 


Write us fos free NEW 
Catalog, “Cabinet Hard 
ware” by Stanley. Fea 
tures many new items 
and covers entire line 


(STANLEY) 
Hardware 


A Division of The Stanley Works 
TOOLS + HARDWARE + ELECTRIC TOOLS + STEN STRAPPING + STEEL 


your counter 1s 
available See 





your distributor 
or write The 
Stanley Work 

763 Lake Street, 
New Britain, 


Connecticut 
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in a hardware store? 


Y Bait Casters 
VY Fly Casters 

Y Trollers 

Y Surf Casters 
VY Spin Fishermen 


... and many others! 


You can sell every type of fisherman when you feature 
SUNSET fishing lines. SUNSET has a line for every 
fishing purpose. The SUNSET brand has been widely 
advertised for over 20 years and is well known and 
respected by fishermen. Sell SUNSET it's easier! 


FLE XOW Softest, sickest strongest monofilament 
made by German process holds knots, handles lite 


magi« 


CASTMASTER Finest siliconized nylon casting 
line; perfectly balanced to absorb shock, set hook 


hang on 


FLOATER Non-sinkable fly line with unexcelled 
casting qualities for dry fly, bass bug and all top 
water fly fishing. Smooth, pliable plosti-seal finish 


never becomes tocky 


SURF KING line of the champions for solt 
water squidding, fresh water trolling. New smal! dia 


meter, siliconize finish 


Write for full color catalog of Sunset Lines and deoler 
selling aids, giving name of your jobber. Sunset Line 


& Twine Co 1107 Jeflerson St., Petaluma, California 


NE WwW 


*UStHo., 


= Mend it Kiy Sy 


“OOS im 4 sry 


No. 1229—OK HOUSEHOLD MEND-IT-KIT 
Complete on handy, colorful, self-selling display card! 
Extra value for your customers—extra volume for you! 
includes: 
Household Cement — crystal-clear mend for glass 
ware, china, plastics, leather, paper, fabrics, in 


4” x %” tube 


Liquid Solder fixes plumbing, toys, furniture, 


cooking utensils, cabinet In 4” x %” tube 


Carbon Tet for cleaning irface and finger 


Pius instructions for use 


25‘ ADHESIVES 


TOPS IN QUALITY, MARK-UP AND SALES! 


JOP 


TIP -TOP LIQUID SOLDER 
The 


hd Ad 


ce MEN 
Tape‘ 
‘eR 4 «a ‘ 


No. 1201 (1m «cg 
TIP-TOP HOUSEHOLD CEMENT 


Assu pe 


. je 
sunset 4. Imes 


PETALUMA, CALIFORNIA FLORENCE, ALABAMA TIP-TOP PRODUCTS CO. + OMAHA 2, NEBR 


samples available for your saleemen without charge 
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availiable in addition to ad mat of er may obtain also a wide range ol The Patterson-Sargent Co 








company products. For more informa advertising mats. Currently available 38th St., Cleveland 14, Ohio, pu 
tion is an assortment of carded hardwar a complete catalog of iggestec 
Circle No, 161 on coupon, pg. 78 complete with display rack. For mor: er sal aid These include 
information commercial window ind 
McKinney Manufacturing Co., Circle No. 162 on coupon, pg. 78 igns, transfers for windo 
Pittsburgh 33, Pa., manufacturers of plan iggestion for 
forged iron hardware, make avail give-aways, and window displa 
able to dealer necial window di Ocean City Manufacturing Co., a uggested cot fo neuwenanen 
plays promoting the company’s line of —y nerset Street, Phi “a pe For more information 
products. Also offered are a number > ed ’ rr ning a wpe — = - Circle No. 164 on coupon, pg. 78 
of colorful and informative envelop ne we a5 — peta v ea ere 
tuffer of interest to home-owner — eer 7 vt 
and prospective builder ond dealer sr tion so may ( = 
booklet designed to help in the sele rofit. For more inforr ol . Belons Products Division, Port 
tion of hardware for the home. Deal Circle No. 163 on coupon, pg. 78 “ : — _ 2 mins . ee 
ers for dealer pr ! ise " 
terial for a c ‘ : 
— a ot lispla ! ul 
— —_____—_ —_——__— . a complete line 
ent i ntil it 








» IGLOO explenatory erature on 

Circle No. 165 on coupon, pg, 78 
BEST PROMOTE 
COOLER... 











Columbian Rope Co., 




















i a i ii i ‘ 
‘ ort nt of . 
teria inciudaiu 
ple f manila ar i 
e! ! pa hle I i red ar 
blue dealet ign. ¢ ri ile 
motiona pookiet iré i i it 
Various compan prod t { 
offered also are 
ld through holesaler Phe ¢ u 
bian Rope Merchandise 
only 22” | 12” of floor pace 
hold even siz of rope hich n 
be cut to desired lengtl \nother 
E, ue dispense! the Co ich Rope Rach 
holds four cartons of rope. Addition 
SALES AIDS HELP YOU ALL THE WAY Lt Gaebeer daaker cnteen and comme 
eee } counter displa irton ind irded 
| products individua | ed ! 
@ Feature card attached to each Igloo cooler points out special features a tarter ropt ite twine ind 
Christmas twine. For ore infor i 
| 
®@ Point-of-Purchase Display to fit like a bonnet over top handle of cooler tion 
Circle No. 166 on coupon, pg. 78 
© Small Folder for counter giveaway pieces or envelope insert features 
| 
@ Newspaper Mats—complete 2 column « 5'/," ad available Bijen Detention Ga. Merth Wak 
Pa., wick manufacturer furnist 
®@ Set of the famous Igloo Lovelies, posed by gorgeous Hollywood models th , acl , sehes 
Irough wholesaler metal merchan 
, aise! and cardboard counte! 
@ Advertised in leading farm and construction magazines ; - the 1 , = 
1a Viln ie ircnase ¢ mer in 


IGLOO, the world's best portable water cooler, dise. Two displa are the metal 


will be a magnet in your store—especially when it's pete . ied : ~- al | vom 
backed up by hard-hitting sales aids and effective 100 foot rolls of these wick brand 
consumer and trade advertising! sa Suances ae ook | a k w ith 
the 5! rolls of Glaswik, Flame 
SUPERIOR FEATURES... age = Beswik, a counter displa 
| i urnisned with ever o7en if 
Corrugated all-steel construction; double-locked dividual boxes of a siz the 
seams; bottom support; rolled hand grips, fully en- | a ong bapacs an “ Sentae Wen os 
closed lid and recessed spigot. informatior 





Circle No. 167 on coupon, pg. 78 


mfp Ts: P. O. Box 9365 
ETTIS CORPORA TION Houston 11, Texas _ The Ruberoid Co., 500 Fifth Ave 


New York 36, New York, manufac 
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turers of building product 
f 


lection o envy 


1 


wide Ms elope 

material 

tore dis} 
and IY 

6-tier 

siding 

a two-piece 


sign 


window display) 


display and special 


numerou color 
terials. The 
rack pl 


play 
model 


ize a 
include 
dais for 
boards, 
entrance 
wall sign; metal truck 
Glo banner and 
chart. Also included are number 
counter displays on variou 
For information 


Circle No. 168 on coupon, pg. 78 


‘ a wire 


asbesto rigid 


; 
a 


ete rm 
fle 
Day 


ector 


doorway meta t 


sign, 


color 


i 
a 
a se 
a of 
colorful 


product more 


N 
and 


Jamestow n, 
floor 


Crescent Tool Co., 
Y., ha for dealer 
counter display stands to accommo 
date panels containing different 
sortments of Two stand 
to accommodate l x 24 

of which the company has 11 
with a different arrangement of 
One tand 
the 
will 


available 


tools are 


built six 12’ 
panel 
each 
accommodat« 
A 
ix 
ha 
may 
to the 
may be 
wall 


more 


tools will 
four of 
stand 


24” 


any ‘ ame panel 
accommodate 


The 
the 


similar 
a 
nim 


panel 
of these and 
any six. In addition 
stands, the panel display 
used individually, in pair 
or window display 
information 

Circle No. 169 on coupon, pg. 78 


company 
dealer 


select 


on 


as a For 


Revere Copper and Brass Inc., Box 
111, Rome, N. Y 
wide assortment of 
The large 
Revere en 


ha available a 
aid 
of the 
tuffer 
pennant 
ays offered 
which per 


iten 


dealer iles 


e include a plaque 


trademark ‘ 


ope 


streamer banner and 
Among the 
i colorful 


mut numerou 


counter disp! 


a“ lighted unit 
variation 


An 


allable 


in j 


adverti t 
plu 
progran 


arrangement ing ma 


l 


cool 


Fi 


more 


ervice ay a cra 


tive adverti | 
information 


Circle No. 170 on coupon, pg. 78 


ing 


Co., 
Il., 
promoter 
# D-103 
any dealer 
will hold 
by 14” 
ampler of 


without 


Shermer 
its deal 
p! 
wooden 
ha 
et 


new 


Hanson Scale 
Rd Northbrook, 
er two 
stand Display 
stand free to 
Hanson scale 
and is 18” 
bath scale 
3580, im 
merchandiser 
the counter, floor 
is finished with 
and 
formation 

Circle No. 171 on coupon, pg. 78 


ScCalt a\ 


i a 

who 
even 
A 


} 
Cait 


wide deep 


1x No 
lude charge a 
me on 
It 
i¢ kground 
in 


which ci used 


in window 
rose D 


For 


or 


ft 


o! 


jade green trin more 


Manufacturing Co., 
Ay Minne 
in Adverti 
Handbook 


Scott-Atwater 
Inc., 2901 East Hennepi 
13, Minn 
Promotion 


e 


n 


‘ 


it iy 


ing 


Ooage 
1955 


apo 


and f 


or 
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commercial 
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color 


nated b 


an outdoor 


by four 
the 


mation 


ur 
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sign 


anda 
trean 
f 195 


deca 


ufort 
An 
tik 0) 


two 
ign : 


f 


luore 


avaliat 


x 


ré 


cen 


‘ 


x 


; 


b 


14 


nt 


36” 1 


Tm) 


‘ 


ana 


it 


iu 


are 


Consumer Purchases 
Hit Record High 


PPO? 

taxe 

and 

the 

b Cae om October 
ubstantiall 


utomobil 


hilum 
" and 
a 


minate 


among 


re infor 
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Popul 
or 
pecit 


end 


A hi 
and 


1/3, 





1955 


or 


deep we'll 


‘es 


h 


eep well 
Pecities to 1280 gph 
down to 


72 


THE ‘eele) 4 LINE 


YOUR BEST BUY 


priced to sell with a nice 


PROFIT FOR YOU! 


MODEL “'Cx’’ 


low-cost 


to 640 


depths to 60 ft 
vine 


jet type 


she 


system 


gph 


sizes 


Available in 


MODEL "CHE" 


powered 


120 
3/4 and 


Ay 


' 


et type 
water 


") 


al 


Purns 


the 


systerr 


aa 


able 


Pr 


siaes 


( 


Jepths 


4 


SUBMERGIBLE 
No finer pump was ever offered. No pit 
or pump house required. Pump end motor 
one complete assembly is instalied in 
Noiseless, invisible and lubrication tree 
Capacities to 1660 gph. Pumping depths 
to 1000 ff. 1/2 to 3 WP. eines 


es” 
system 
' 


MODELS "ED" and 
type water 
we 
Pung 


injector 
shallow and deep 
ties to 1800 gph 
to 120 ft Ave 
HP. sizes 


é 


MODEL “'LS’"’ 


Recipr 7] 
water 
aoh 
520 feet 


at well 
$0 


to 


type 
Cape 


deep 
fies to 


dept d 


systerr 


Pump on 


9 


to Decembe 


Write for our complete COOK Pump and Water Systems Coteleg—it's free 


COOK WATER SYSTEMS 


Dept. WWJ-Cl 
Manutactured by Red Jacket Manufacturing Co 


° Davenport, lowa 


Davenport, lowa 











3 


®) 

\ GM.2 Merchandiser 
: with #36, 80, 042 
) Nightiatches 


GC-1 Counter 
Merchandiser 


features 3 #04: 


) Nightlatches 
\ FREE! SEND NOW! 


Write for valuable booklet 

"The KEY To Selecting Auxiliary Locks 
*) THE YALE & TOWNE MFG. CO 

Lock & Hardware Div, Stamford, Conn 


\ vate eee uv 6 Pat OFF 





Ih= 


#042 
WIGHTLATCH 


YALE HAS THE PRODUCTS AND 
THE POINT OF SALE DISPLAYS 
THAT SELL THEM FAST 


GM-3 Merchandiser 
with #2, 112.197 
deadiocks 


~ 
/ “Key 

se “> 

> 


YALE & TOWNE 





( 


~ 


~~ 


é 








Customers can identify their needs quickly from 
novel display salesman has here. It was easy to 
build and is easy to move about 


Novel Display Steps Up Sales 


By C. Thomas 


Vi FE. QUINONEZ, owner of the International 
s Hardware Store, El Paso, Tex: 

theory that anything well di 
than half sold 

they 
what to ask for he aid 


upporter of the 
yed is bette: 
People know what 
dont know 
explaining hi 


tool for 


want, but in mar 
cases the 
large window display of all types of 
both the about the home and the 
prof onal « 


man 
rafttsmen 
The novel di play of 


duce! = 


nipple cut-off re 


pipe 


elbow tubing and valve is the 
window 


together they 


center piece. Before the store put this one 


had a much larger one which started 


out with a 6-inch piece of pipe, reducing as it went 
highet 

‘It attracted a lot of attention and it was a valu 
able help to the However, we 
found it too bulky, too hard to manage 


changed window display 


average customer! 
when we 


which is twice a week 


Actually the window changing is nothing more 
than removing everything, cleaning the window 
platform and washing the window gla then put 
ting the same items back with a variation of ar 


rangement 

‘Windows must have a fre 
or they quickly lose thei 
that, they 
nothing but obsolete merchandise 


h looking appearance 
appeal. Or worse than 
give the impression that the store ha 
and this leads to 
expecting items at reduced price 
Quinonez also 
The Texas Hardware and the Airport Hard 
ware stores in El Paso, and Preach’s Hardware in 
Phoenix In all of his stores, he finds that 
an increasing number of people are becoming more 


custome! 
Beside 
own 


International Hardware 


Arizona 


interested in doing thei: work around 
the house 

“The do-it-yourself trend 
the problem of finding someone to do the 
he state 


“When 


own repalil 


accelerated here by 


work 


home-owners haul out their evaporator 
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the f 1 the ‘ ted here 
re the tut na become bent ina 
é hed dur t ipe 
Fi the t irt tnese ist Ca ( ‘ ire 
ng to be ed where e wa ed last yea 
ind a new ne t I t ‘ ce the ed ne ! 
Vnat considered tne t important area 
And because ve na ind effect | 
the iter needed | put the old cooler ! hape wie 


et the first opportunity to sell the customer Ni 


new cooler. And we think it wise to en irage the 
home-owner to wear out his old cooler rathe tha 
try to trade it in every yea These trade-. , 
be a burden on the deale1 

? 


Aside from promoting a new evaporative cook 
a prospect, when he walks into the store for 
ay. some tubing of the correct size and some 


tings, there is always the opportunity to sell him 
other items of this nature—a new faucet ome 
new valves packing leather washer a new toilet 
eat, and numerous other items 

“In selling this type merchandise the store ha 


a very distinct advantage. It affords the store the 
opportunity to be of real help and assistance We 
think it is our responsibility to see 
tomer gets exactly what he need 
the right length, or the 
exactly for what he wants to repall 

And we take the nec iry time t how the 


the right ze 


replacemet! pal 


customer the best way to tackle that job. If, aft 
talking with the customer, howeve! we et the 
impression that the job requires the se ee fa 
expert repairman, we adv I to call eu 
Though this mear we lose a ale the | | 
gained means a future ale 

On the other hand, after the discussion the store 
salesman may uggest that certain tools are needed 
to do the job more satisfactorily and extra ile 
follow as a result 


We study our custome! need And thus we 
know what to stock and when to stock heavily cet 
tain seasonal item We do not stock items that are 
eldom called for, but we do try to obtain rT 
items for the few who need them 


‘There aiwa\ a continual need fi mall re 
pair items and for tools with which to do then B 
promoting these item the larger ile eem ti 





A wrench sale supplemented the tubing and fitting— 
Later this customer bought an evaporative cooler 
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YALE HAS THE PRODUCTS 
AND. THE DISPLAYS 
THAT SELL THEM FAST 


compre aTiow PapLOce 


" 
C HC-20 Carded 7 i ~ 1 Contes y 
' Merchandiser er ser 
C features #249 HM 4 Merchandiser features 6 #45! 
‘ and #607 eature ver s Padlock Combination 
\ padiocks 49 “4 as 60° Padlock A 
\ y 
Me a 
FREE! SEND NOW! avy V 
| Write for valuable booklet f J 
The Key To Selecting Padlocks 2 =? (? 
HE YALE & TOWNE MFG f 2 ating y 
Lock & Hardware Dw . Stamford ne lag, 


Tineintid 
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Outlook Good for Sprayer Sales 


1955 
favorable 


THE 
i more 


OUTLOOK du 


te 


for and ter sale 


than 


prayer 


ever, according » Thoma 


M. Burton of the National Sprayer and Duster A 
ociation 

First, more and more. farme: gardeners and 
other growers are accepting spraying and dusting 
as a normal gardening or farming routine. A tre 
mendou educational program by praying and 
dusting applicator manufacture chemical pro 


ducers and government agencies ha impressed 
growers that they no longer have to stand by help 
less while insects, plant diseases and weeds destroy 
otherwise abundant harvests. This program has in 
cluded field demonstrations, publicity and adver 
tising, which has reached virtually every potential 


of and dusters 
Second, a national population increase (the U 
of it at 
year) is resulting market 
foodstuffs. This mean 
must increase to meet this need by better 
efficient ults. Proper spraying and dusting 
will be an important factor 

Third, gardening and landscaping on 


USC! prayers 


S 


Bureau Census estimate one percent a 


for 
the national food production 


in a steady growth 


and more 


crop re 


a part-time 


scale is becoming a national pastime. White colla! 
workers, factory employees, and professional peo 
ple are donning their “green thumb either to 


ippiement the dinner table (and their in 
t and lands« 


gardening 
The pe! 


j 
a and 


throug 


0 take on aping for pu! 
of | 
colorful shri 


proper spraying 


joyment e on are aware igner 


table yi more ibbery 


and flower h and di 
application 

To 
the 
developing n 





t, Mi 


idustry is co 


tn 


praying 


meet 


Burton 


ntinually 


Krowing Marke a‘ 
dusting wu 
better 
to meet the chemical applica 
of 
food 


empha 1s 


and 


ew and more economical 


prayers and duster 


tion dweller 
helter pro 
placed new 
capable of 
which 
have been established 
that take 
improved and extended lines of sprayer 
ters during 1955. by thei 
these rapidly expanding market 
increase the effect ie of thei 
by merchandi with 
like 


gardener city 
clothing and 
hi 


requirement 
and 
Much 
equipment 
t 
control 
He 
these 
du 
activitie 
Dealer 


activitie 


farmer othe: 


duce! been on 


iS 


and chemical combatting 


pe insects, and diseases, on no previou 


programs 
points out dealers can advantage 
of 
and directing sale 
toward 
can vel 
tie-in 
rake 


da 


ale 
allie d 
other 


eed 


u ing 


ing 


line pade hoe and 


and b 
fertilizer 


garden 


implements, poultry ipplie 


Dealet 
can develop their own folder 


arnyal 


insecticide and othe! 


and distributor and 


catalog sheets to cover their complete line of farm 


garden and landscape supplies. These tie-ins can be 
used effectively in newspaper, radio and televisior 
advertising. Attractive floor and window display 
can feature a complete line of agricultural and 
garden equipment, and tell the complete story to 


the potential use! 








x 


ope 


ELECTRIC ICE CREAM FREEZER 


A new and sensational electric freezer. No ice 
no salt... Works in freezing compartment 
of almost any electric refrigerator, Makes 2" 





quarts of good old fashioned 
ice cream 


THE WORLD'S LARGEST MANUFACTURERS 
OF HOME ICE CREAM FREEZERS 








SAV ASIN Ai 


IN HOME ICE CREAM FREEZERS 









Quick turnover products with proven sales 
appeal and backed by nearly a century of 


manufacturing “know how” 


off your shelves the year around 


A guaranteed, hand 


Finish in blue en 
amel, solidly con 
structed, the Husky 
is made in 2, 4 and 


6 quart capacities 


Get your share of the profitable home 
ice cream freezer market! 





Not just a seasonal 


item. Porter home freezers will move 


* 


HUSKY, 











rated freezer 


DOLLY MADISON 
Electric freezer with ex 
clusive “Twist Lok” fea 
ture. Simple, efficient 
2, 4 and 6 


quart copacities 


Ihe (EP btn Coppovilion 


OTTAWA 


operation 








ILLINOIS 


SOUTHERN HARDWARE for MARCH, 1955 








New Power Drill 


The new 4” 
recently introduced as Mode! 200 fea 
tures a new kind of chuck tagged the 
“Wrench-lok This model, accord 
ing to the manufacturer offers 
every advantage of the more costly 
geared-chuck drills, eliminate the 
problem of jamming which may be 
found in using the lower-cost hand 
chuck drill, yet is priced at only 
$21.95 


portable powell 


measurement. The wide blade ts flex 


ible but the extra width ts designed 


to permit it to be ¢ xtended ! ich 


longer distance vithout ! Kling 


The ru is avallable in th ana 


12 length The blade 
placed if damaged 


The Lufkin Rule Co. 
Saginaw, Mich. 


. 


Insecticide Sprayer 


rhe w #484 Ho 


cide 
Other features of Dormeyer ne 


14” drills (there are three in the line 
include an extra-length corrugated 


regular 
dilution ae ! t oO one-ha 
teaspoon 4 on » fo table 
urface handle for greater accuracy 

poon per 
and safety more driving torque for 
ing sten 
faster, easier drilling; a switch which 


ock to on 


tantly: and a Dormeyer-built motor 


ment, no pre-n 
position release in P 
rhe prayer mix 
ing to manutac 


Other feature ine lus ap griy 
Dormeyer Corp. a 


Kingsbury & Huron Sts. 
Chicago 10, Ill. 


vater control noz i olid 
bra non-corrosive tf anisn vill 
pint Polyethlene itainer for con 
+ centrated liquid 
powder 

Besides being 


New Tape Rule cid 


rriixe detergent 


prayer th 


A new, heavy duty tape rule with 
a %” wide line is introduced as the 
Super Mezural! and is available with 
either the White Clad blade or the 
Chrome Clad blade 

Designed especially for builders 
carpenters, and other professiona 
craftsmen, it features a magnesiun 
alloy case that is said to be light and 
durable. It is marked in both feet 
and inches and in consecutive inche 
to 16ths, with the first 12 inche 
graduated to 32nd 

Another special feature is a hea, 
black diamond every 16 inches to in 
dicate location of studding, et on 
16” center The self-adjusting end 
hook is longer and wider, adjusts for 


accurate hook-over or butt-end 


SOUTHERN HARDWARE for MARCH, 


dings. et 
packaged in individual 
boxe with six boxe to a 
upping carton. Shipping weight 1 
ht pound 


Gilmour Manufacturing Co. 
Somerset, Pa. 


+ 


Outboard Motors 


Five new 1955 Chief Outboard 
ode ire described as having the 
nstruction and pet 
a new quiet 
ibration dampening 
uspension, and a new 
construction 
models are powered by all 
inton engine designed to 
np clogging and 


Mode YR and 


ibber clutch 

lave new fri 

ball and needl 
ction Run-A-Day 


ga ank ilso are available 


odel 61K for full day operation 


ling to the manufacturer 
xclusive carburetion 
itomatic fuel shut off 
oader 1 aid to elint 
pet cock All mode! 
t grip throttle control 
and positive peed 


Clinton Machine Co. 
Clinton, Mich. 








Forged Iron Mail Box box may be taken off and sold 


The manufacturer say that the 

A special display package of the mail box is rust resisting, durable 
McKinney forged iron mail box i and designed to harmonize with a 
featured as a Hardware Week item modern home exteriors. The Hard- 
The No. 95 special package include ware Week special price of an in 


dividual box, which normally ‘ 
for $8.25, is $7.49 
Finished in dull black, the No. 695 


mail box is 15” long overall, includ 
ing magazine rack. It is 10” long it 
elf and 642" wide, of hammered tex 
ture 





McKinney Manufacturing Co. 
1715 Liverpool St. 


‘ vall bracket It has a baked white 
Pittsburgh 33, Pa. enamel finish anda l trimmed in 
. dazite finish with black handle knol 
Newspaper mats and pennants are 


available to participating dealer 
Can Opener Special 
The Dazey Corp. 


Offered for the IRHA Hardware St. Louis. Mo. 
Week is the $3.95 Klean Kut Can 
Opener complete with Magnetic Lid ° 
Lifter at a special retail price of 
$3.00 New Tool Catalog 
The can opener has the built in 
grease-sealed cutting wheel with A new catalog on Tru Blu Tools by 





six mail boxes, plus an additional 
mail box free on an arbor green di: compound angle that “irons down Wood which wa cheduled for re 
play board. The complete package, can rims to eliminate chance of in lease in February is of the loose leaf 
which has a retail value of $52.43, i jury The permanent Magnetic Lid design, printed in Wood's metalli 
offered for $29.70 Lifter holds cut-off lid from dropping blue and tangerine, and bound in a 
The display board is equipped for into the contents of the can. The three ring durable cover. The catalog 
hanging on peg board, cabinets, or opener swings flush against the wall is presented in section with each 
for counter display. The extra mail when not in use and fits all Daze ection being devoted to a distinct 





Stocked and sold by more 
wholesalers nationally than 
ALL OTHER BRANDS COMBINED 








This Patented Cam Action Agitator 


takes Low Seay ovt of the Ordinary Spreader Class 


Tests of 55 brand name fertilizers. 10 non brand materials and fertilizers 
plus seed mixtures have proven—beyond «4 doubt—that the hot dipped 
aivanized, patented cam action agitator in Lown Beauty, that force 
Woods fertilizer, takes if out of the ordinary spreader ciass This alone 
would be reason enough for anyone to buy « Lown Beauty spreader. But 
the agitator is only the beginning 

lewn Beauty has «4 petented contro! hendie. Simply turn hendie and 
fertilizer instantly starts flowing. Stops just as quickly 

Lewn Beauty \s also eauinned with a petented rete contro! diel plus « 
rate chart showing rate of application for ali popular types of fertilizer 
and seeds 

Lown Beauty has 4 patented eutemetic removeable shutter for easy clean 
ing. Can be cleaned quickly with « garden hove 

Compare Lown Beauty with all other spreaders. We're sure you'll decide 
it ls best for your customers’ lawns and most profitable for YOU 

Lown Beouty is available in 8, 24 4" Standard and %" Profesional 
Complete information on all models upon request 


APPLICATION GUIDE FURNISHED WITH EACH SPREADER 
55 brand name fertilizers, 10 non-brand materials and fertilizers, plus seed 
mixtures have been factory calibrated with Lown Beauty and can be 
epreed enactly os recommended by the manufacturer We specialize in A regular pipe joint com- 


Menufecturers are invited to send in samples of fertilizers for colibretion 
manufacturing pound...NOT a paint, 


THE NAME TO REMEMBER plumbing chemicals ite 1 
lawn Deadly FOR BETTER LAWN CARE putty, white lead or crayon ‘ 


SCHNEIDER METAL MANUFACTURING CO. om SUNSHINE CHEMICAL co. ine. soo 60s w LAKE ST, cmcage 6, ML. 


1803 SOUTH 55th Avenue Dept. 35 Chicege 50, 
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Evans King-Size 
~  4O-ft. Steel Tape 


STANDS UP STRAIGHT 
for UPRIGHT 


O41 i 
a, MEASUREMENTS 
Those long upright measurements are easy 
and accurate with this new EVANS King Size 
\ ; 10-ft. White-Tape. The 33 wider blade 
(full 44°) stays straight up without bending 


hw or buckling. You get a free belt clip and Tenite 


utility case with every tape. Sliding end hook 


\ A for inside or outside measuring and 


it's marked so you don't have to figure! 
no other tape is marked this Evans way 











Whichever way you work, in inches or feet and inches 
you read instantly without having to stop and figure 


The EVANS King-Size White-Tape Is the Tow 10-fr 
Tape Valve at only $212 RETAIL everywhere in USA 





another 
EVANS 


value — ££ 
THE 
ONLY 
12-FOOT 
POCKET 
WHITE-TAPE 


Meadard biode 
“a wide 

Now, @ pocket steel! 

tape thet meesures « ~ This L-O-N-G-E-R 

full 12 feet elim: 

nates the inconve j~ Pocket White-Tape only $ 1 89 

ancl ee oe RETAIL everywhere in U.S.A 

measurements as you do with shorter tapes. Ex 

(same as King Size shove). Chrome plated case us no bigger than case 





lusive EVANS double markings 
* for 


shorter tapes. Self-edjusting sliding hook for 100% eccurate mud ¢ cutede 

measurements. Each tepe pecked in FREE transparent Tenite utility can 

Let us help you sell more tapes. Write for tree supply of leaflet 10-54 
“& . 


& CO. ” 
400 Trumbull Street, Elizabeth, N. J.,U. S.A 








Meahers of Evans Long Tapes” —25-50-75.10011 and Evans6 1 Folding Rule 
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FISH FLOTE 


m sturdy 








Popular model polystyrene 

Brilliant red and white. Designed for sill 
S fishing. Easily attached to line with a 
SNAP SNAP, SNAP without damage to 
line Quickly adjusts to water depths 


Pinoin shaped for perfect balance 


SPIN 
—7 Ilote 


Herd plastic, perfectly balanced for 
spinning PRESS ‘N TURN 

not necessary to fill with water for 
weight. Grilliant red and white 








FRABILL Manufacturing Co. 


234 W. Florida St., Milwaukee 5, Wis 
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HELP YOURSELF 70 





HOMECRAFT TOOLS 


We don't have to tell you about the 
TREMENDOUS do-it-yourself boom 
that's sweeping the nation. But what 
you may not know is that unless you're 
selling MALL TOOLS, you're throwing 
away dollars every day dollars that 
could be yours through MALL'S high 
wrofit, FACTORY -TO- YOU dealer plan 
There are extra dollars too in all the 
repeat business that goes hand in hand 
with MALL's COMPLETE line of tools 


and attachments 







1000 & 1 Drill Kit 
one of many versa 
tile kite in the MALL 


Ine $37.95 


/ 
PP 


Model 1498 Drill 

powers dozens of 
MALL attachments 
Many more drills in the 


hme. $23.95 


BSS 







Medel 71 Sew 
one of the most 
popular models in the 
enxcivsive MALL line 


$54.95 


Phone or write our Chicago home office or the 
MALL service warehouse nearest you (36 coast 
to coast) and learn how you can make more 


money with MALL 


1 
| MALL TOOL CO. S2scttweStcrmiceaie | 
77145. Chicege Ave., Chicege 19, Iilinois 


| Gentlemen: How can | become an authorized 
| MALL dealer’ 
Name 


Company 


| Address | 


et 
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brand and grade. Wheelbarrows, post 
hole diggers and augers are 
their exclusive 


hown in 
separate sections. Thi 
to enable the 
show only those brand 
which he has chosen for his stock and 
to eliminate confusion between the 
wholesaler and the 


arrangement i whole 


aler to 


dealer or indu 
trial customer 
Each Tru Blu tool i 


tractively 


illustrated at 
and clearly described. Re 
numbers and all other 
pecification with 
each description. The back cover of 
shovel section i 
illustrating and describing these re 
pair handle 

All sections are furnished to the 
wholesaler with Universal or Kala 
mazoo punching so as to fit into any 
type of catalog binder. Sections con 
tain from four to 10 pages, size 
842” x 11”. Each section is numbered 
clearly for easy reordering 

In addition to illustrating and ds 
cribing items of the 
manufacture 


pair handle 
important appear 


each devoted to 


company 
considerable space ha 
been Wood's exclusive 
features such as the I Beam, the 
Moly Dee, the Rolled Shoulder Blad« 


et 


devoted to 


The Wood Shovel & Tool Co. 
Piqua, Ohio 


* 


Power Wood Bit Set 


A new Power Wood Bit 
Set for do-it-yourself home craftsmen 


»-plece 


is announced. The hardened tool steel 

bits fit any “%” drill or drill pre 

faster 
panelboard 


and are designed for cleanet! 
boring in wood, plastic 


plaster and composition 





The yellow plastic case includes a 
chrome-plated shank to lock bit 
firmly in place, a wrench, and th« 
four sizes of bits most in demand, the 
4”, 4” and 1” 
$1.80 


‘ 


Suggested li 
price pet et i 


Parker Manufacturing Co. 
Worcester, Mass. 
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Little Beauty 
for Safe Duty! 


Battery operated 

otherwise a perfect 
reproduction of a genu 
ine DIETZ Lantern. A 
twist of the “wick 
handie”™ lights the 
bulb. Attractive fire 
engine red finish. Just 
8',” tall. Finely made 
Attractive as home 
decoration for rumpus 
room, den, of porch 
A useful portable light 
Uses standard batteries 
and bulb obtainable 


everywhere 
Better than a toy for 


the girl and boy-—and 
it gives matchless 
safety. A bright com 
panion for adult use, 








! Packed in Individual 
Display Box. 1 dozen 
to the carton. Ask your 


Jobber 


$3 00 suggested 


retail price 


: too 
Fi Complete dealer helps 
\ fa A and cooperation 
\ , 
NW 


SINCE 
1840 ~ = 


R. E. DIETZ CO., SYRACUSE 1, N. Y. 














CONSUMERS 


SPACKLING COMPOUND 


FOR REPAIRING 
HAIR-LINE CRACKS, HOLES 
IN PLASTERED SURFACES 
For pre-painting preparation—the 
smooth way to “‘crack-proof” plaster 
walls, seal open joints and cracks in 
woodwork, fill nail and screw holes, 
smooth rough wallboard, cover checks 
ond knots in wood. Can be sand- 
papered to velvet finish. Will not shrink 
or fall out. Available in 1, 5 Ib. cans; 
100 Ib. drums; 300 Ib. drums. 


Order from your wholesaler. 


co. 


5 N HADLEY ST $f tours 6. MO 


CONSUMERS GLUE 


1955 





Braziers and Grills 


Sev 
and eight patio grill 


enteen mode! nine Dbrazie! 


are featured in 


the 1955 Roval Chef im Thi in 
clude two aluminun ode! im the 
patio tyle and an assortment of 
brazier and patio models, ranging in 
retail price from $4.95 to $104.95 

lop of the line ‘shown) is a brazier 
model with a retail price tag of 
$104.95. Yellow and black, with a 
tainless steel full hood for smoking 
turkey or ham, Model RC-476 ha 
a 24” heavy gauge firebowl. Other 
features include cranktype adjust 
ment of the chrome-plated grid 
highly polished aluminum folding 
legs and yellow wheel Model R¢ 
376 at $102.95 and RC-276 at $89.95 
both braziers, have the same type 
electric spit and yellow plastic cut 
ting board a tandard equipment 
with different style hoods 

Number one in the patio grill lin 
is RC-248, at $89.95, featuring twin 
adjustable fireboxes, plenty of work 
ing space, new-type plastic cutting 
board and a shelf the entire length 
of the grill for added storage spac 
Hood, bun warmer, electric spit and 
teak broiler are standard equipment 
on this model 

Of the two aluminum models, the 
RC-127A is the larger, with a 14x16 
grid area, green windbreak above a 
natural aluminum body, green trin 


ing ina 
ule it $29.9 
pit and spit 
pot and cor 
id tment The 
the sme ' 


ind i 


the 


odel, weighs 20 pound 
a the economy bu of 
gril at $19.95. It ha 
board and a smaller grid 
The smaller aluminun 
est in price of the patio mo 
inexpensive of the bra 
$4.95 i i cart t 


‘ 





isted 
ir in 


tting 


higt 15 firebow! mode RC-116 
! h corn with a free cardboard 
ise The manufacture tate that its 
hres turdy les fold in a jiffy and 
eigns o1 pound 
\ mod come with cook book 
‘ ing recipe ind hints on outdoor 
king All fireboxs carry a five 


ruarantes 


Chattanooga Royal Co. 
Chattanooga 6, Tenn. 


> 


Tackle Newsletter 


Publication of Tackle Tactic a 
four-page 8! x 11” monthly news 
etter for fishing tackle dealers, wa 
begun to provide without charge 
more information about product 
handied by dealer to keep dealer 
informed on developments at the 

inufacturing level, and to give them 
information on newest sales and met 
handising techniques used by other 
healer 

Each issue of the newsletter will 

mtain three pecial column One, 
“Merchandising Tackle for Profit,” 
gwive the dealer a number of idea 
ind iggestion for increasing hi 
tackle busine The Dealer Speak 

in the form of an interview with 
lifferent tackle dealer each month 





signed by 





quickly and easily 


Sold also in single 25° 


minutes 


8115 FORREST AVENUE 





saving time and expense 





LAWNSHEAR GANG MOWER—Designed for long service 


at low price, this geng of 3 drag mowers cuts larger lawns 


Any trector 


jeep, truck or pulling agent designed to travel from 3 to 7 
m.p.h. will power this gang. Set of 3 cuts @ swath of grass 
72" wide. Pulled at speed of 7 m.p.h. will cut an acre in 25 
width units 





3 


mand for transporting our 3 gang mowers during normal cut 


GANG TRAILER 


ting 


when crossing roadways and obstructions, or for transporting 


of 


operation 


mowers 


width 


of 


without 


12 


Can be Used on Most Makes of Tractors 


Inquiries from Dealers Invited 


ROXY LAWNSHEAR CORPORATION 


ELKINS PARK, PENNSYLVANIA 


with simple arrangement for lifting cutters 





especially developed to meet the de 


detaching Provides maszimum cutting 
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who tell hi success story. “The trically under electronic control. The The new line i pproved by Un 
Salesman’s Corner” will be written entire line is made from heavy 24 derwriters Laboratorie ind Factory 

each month by a different Ocean gauge terne steel which is given a Mutual for handling or storing oil 
City-Montague salesman who di high-glo red baked finish. Bottom gasoline, or similar liquids in the 

cusses retail tackle news in his own factory, home, farm, camp ervice 

sales area tation, et 

The newsletter is printed in new . 

paper-style format and contains many ’ Eagle Manufacturing Co. 


illustrations. Dealers are invited to Wellsburg, W. Va. 


submit photographs and articles for 
publication 


. 


Ocean City Manufacturing Co. 
“A” and Somerset Streets 
Philadelphia 34, Pa. 


iron Horse Engine 


To power it 1955 line of Lawn- 
joy mower the RPM Manufactur 
ing Co., has designed an Iron Horse 


o 


engine which embodies many fea 
tures new in an engine of thi ize 

The new 2-h.p. 2-cycle Iron Hors 
mounts sideways so that piston travel 
is from side to side rather than front 
to back. This is to lessen vibration 
move the noise of the air intake away 
from the operator and get the air 
intake removed from grass discharge 
as far as possible. Cross-mounting al 


Safety Can 


A complete new line of safety 
cans for use wherever explosive or 
flammable liquids are handled is in 
troduced to the trade 

Featured in the series are safety 
cans of five sizes: 1 qt., 2 qt., 1 gal., 
24% gal., 5 gal. The three smallest 
sizes feature a one-handed trigger 
grip handle, while the two largest 
safety cans have free-swing handle: 
Both types have a self-adjusting pro 


Oo permits trim under bushes and 
shrubbery 

A rewind starter said to be de 
pendable, to require little mainte 





tective guard cap which is to pre nance and to be easy to repair start 
vent leakage if can is upset the Iron Horse 

All safety cans are of one-piece The Iron Horse is a low r.p.m 
construction with no seams, as body are reinforced with heavy-gauge stee! horsepower engine and reaches it 
and breast are welded together ele hoop peak output at only 4000 r.p.m. The 





WW price protection for you —_— 
ie cnmioe for your customers RRREREESESESESESERS, 


ROGERS “‘Glueky” Tells the Nation Through 















Trojen Blade 
Assortment 
No. 1450 









The second that word gets around among your 





do-it-yourself customers that you stock a full assort 






ment of Trojan Coping and Jig Saw Blades, you can 





count on a new but steady profit source 
FREE with each assortment, the Silent Sales- 






Se stock up and sell Rogers Give for your own 
profit protection and for more satisfied cus 
tomers. Rogers does more jobs better for 
professionals and amateurs—for building and 
repeiring. Clear — Uniform — Odoriess — idea! 
for commercial and home use.—Stronger then 
any other animal or fish give on the market 
Order Rogers Give today through your jobber, 
or if he is unable to supply you, write wus 
immediately 


ROGERS 


ISINGLASS & GLUE CO. 


3,885 Ibs. and over Shearing 
Strength per Squere Inch GLOUCESTER, MASS. 





man steel cabinet, steel partitioned, labeled, holds 





17 different types of blades, all separately pack- 





aged. Serves as automatic inventory check. 






You can do more business with Trojan 


| Manufacturers 
wn | Sym [erker) le 
World Famous 
Trojan 
Sow Blodes | PARKER MANUFACTURING CO. 
ond Fromes | WORCESTER 1, MASS., U.S. A. 


S$SSSSSESSSESSSSSESSESSS 























SSSSSSSSSSSSSSSSSSSSSSSSSSSEH 
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operates on the jet airplane principl engtl 13 irop at comb, 1%%4 
When the cartridge is fired in a 740 rop at heel, 244 ight about 7 
Woodsmaster, the ga thu generat na ind length overall 424 Re 
move forward to operate the iul price $124.95 
loading action, the non-recoiling ba! The Model 740 ADL Deluxe Grace 
rel remain tationary amalsthe et bott phot has the arn peci 
effect force the rifle forward. The fication is the Standard except for 
net result, the officia ntimue tre ‘ ing checkered stock and 
the soft recoil lcluxe type checkered fore-end; de« 
In design the 740 is characterist tive grip « nd sling trap 
of the Remington gun family rh 
free-floating barre and metl i I 
ecuring the barre to the receiver 
ire Said to ontribute tk the fs 
, accurac' 
governor is located on the flywheel Specification ot Model i40A 
It is preset at the factory and never Standard Grade (top photo) are gi 
needs adjustment. It is very critical, en as follow chambered for 30-06 
permitting only 300 or 400 r.p.m. va Springfield cartridge hammerl 
riations. Locating the governor on the alid frame ide ejection: 22” barre 
flywheel removes it from grass clip tock and fore-end of American wa 
pings and dirt nut; proper haped pistol grip; ex 
- tension semi-beavertall fore-end with 
RPM Manufacturing Co. finger groove hotgun style metal 
Lamar, Mo. butt plate, corrugated to prevent 
- Slipping cro DOT ifety rota! 
multiple-lug breech bolt lock nt 
barrel; double action bar vive A choice f standard stock 
The quickly detachable magazine limensior r high comb stock for 
Autoloading Rifle holds four cartridgs hich with on ise vith telescope ight i given 
in the chamber giv i Capacit of h comi furnished unle other 
The new Remington Mode! 740 five shots. The gun has a white meta Wise pecified. Dimensions for high 
Woodsmaster autoloading big game bead front sight mounted on matted t tock re length, 13 drop 
rifle with Power-Matic action and ramp and a step adjustable semi it comb, 144 ind drop at heel, 2 
chambered for the 30-06 cartridge i buckhorn sporting rear sight. The re Ret price is $139.95 
announced by the company ceiver is drilled and tapped for tel 
Power-Matic is a new term for scope mounts Remington Arms Co., Inc. 
soft recoil, state the officials, which Standard toch dimension ! Bridgeport, Conn. 












The Self-Service Package 
They'll Reach for : 


SELLS ON SIGHT " Gott 

Hard ‘ 

your CHOICE f i . i 
SELECT YOUR 







INCREASE PROFITS ' | \ 


ITEMS " 


GRIFFIN 
ww 
4 | Every 000k NEEDS THREE 


GRIFFIN PRODUCTS (SRI FFIN MANUFACTURING COMPANY 


4 
fei . PENNSYLVANIA 
.° REPRESENTATIVES 


LA ata\ 





SEATTLE, Weer 


ATLANTA, Ge CHICAGO. Wi DENVER, Cole JACKSON, Miss NEW YOR, NY 

. Wolter 5. Johmson & Somes) Wilbur 1. Dowie Roy |. Rogers t. G. Flier, ie The 8. 5. Alder Compony Sf Bevers 
917 St. Chorles Avenve 1639 Fargo Avene 1620 Gerfield Street P.O. bes 2113 45 Werren Wreet 4524 fast 60% Street 
BOSTON, Mess DALLAS, Texes DETROIT, Mich KANSAS CITY, Me SAN FRANCISCO, Coll? ST LOUIS, Me 
Austin & Eddy inc £. H. Ferrer George A Gregg Hervey 0 Buh Ei Som € lewn W.C Melbourn 4 Co 
115 Brood Street 2nd Une Sante Fe Bidg 141 W. Eight Mie Booed 46368 Nichol Partway 2450 17 Street 6934 Oleathe Avenve 
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Closed-Back Shovel 


The “Star-Lite is a new line of 
light, closed-back shovels recently in 
troduced. Including both round and 
with Dee or long 


line is it 
j aid to make 
easy The blade 


finish re heat 
square point mode! iss 


plit or curl at the edge 


hollow ground 
Which are fully 


This shear ha 





handles in light and regular weights 
the new shovels weigh 34% to 3% 
pounds each 

Blade and socket are 
with blade especially heat treated 
for maximum strength. A specially 
designed steel pad is electrically 
welded to the back of the blade to 


one-piece 


additional feature 


ing to the manufacturer 


Borg-Warner Corp. 
Ingersoll Steel Div. 
New Castle, Ind. 


Grass Shear 


The new Midwest 
described a being 
cutlery steel blade 

polished. The tee! 
handles have a baked enamel finish 
positive lock for 
holding the blade closed when it i re 
not being used, and the patented con 


=" Sa 


; 


form the closed-back construction. An truction 1 Oo provide maximun 
of the “Star-Lite 
straight taper handle which 
handle replacement 
have an aluminum 


treated and, accord the 





power with minimum effort 





Length overall i 13 while the 
ength of the cutting edge is 5%" 
Each shear is boxed individually and 
hipping weight is one pound 
not The list price 1 $2.75 


Midwest Tool & Cutlery Co., Inc. 
Sturgis, Mich. 


* 


“Golden” Step Ladder 


A 4 step ladder named the Golden 
Boy has been introduced to celebrat 


Grass Shear i the 50th anniversary year of Rid-Jid 


equipped with 














it's NEW! It's Ductile Iron! 


BC = CLAM 


Now, the B & C line o 
maintenance and produ 
tion tools broadened 
with the introduction of a 
deep throated clamp made 
of DUCTILE Iron, recent- 
ly developed by International 
Nickle. Ideal for customers 
who want deep reach clamp- 
ing. A perfect profit maker! 
It's stronger than malleable 
iron! Tensile strength 90,000 
p.s.i. Yield strength 75,000 
p.s8.1 
*%& Clamp screws of standard acme thread 
® Screws fitted with rocking swivel pads and 
sliding vise type handles 


Specifications 


Depth Threat from Shipping 
Ne Capacity Center of Serew S*rew Diameter Standard Package Weight 


( 
65 ) 

. 7 
f 


Jao ‘ th ' hor 4 ibe 


ASK YOUR JOBBER 


THe BRINK & coTTon MIG €O 
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UP Sales and Profits 
in Tinware with 
nationally advertised 


MOULI LINE 


SELL THE GRATER 
Your Customers PREFER! 












GRATER 


Watch your stock 
Order from your jobber 


today! $1.00 
\) Oe Oe 





MANUFACTURING CORPORATION 
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QUALITY 
or PRICE? 


You Get What 
You Pay For! 









No. 710W-Bigboy Deluxe 


4 Rules 
In One 





You give your customers the convenience of left to righ 
und right to left reading as well as two side of the blade 
printing, when you recommend the Master Bigboy 710 
Add to this, new doubk self compensating Ups, positive 
lever lock and universal replacement blade and you hav 
the most convenient-to-use steel tape ever designed. You'll 
do your customers a favor, if you recommend the BIGBOY 


71i0W, on sale at all leading hardware store 


Retails for $3.25 


iy MS 












_ with these 
£) high-quality 
jf  fast-selling 


BRUSHES 


Put this good-looking dis- 
play of quality household 
brushes in a good traffic 
spot and watch your brush 
sales climb. Profits, too 
—not just 3314%, but 
a full 374% —for you. 


colortyl merchandise 


append! ingly diuployed 


Kellogg @ Brushes 


famous name. . . famous brand 


KELLOGG BRUSH MFG. CO. 
Westfield, Mass. 
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FOR FIELD, FARM AND FUN 


4 Best 


Sellers 
for 
VO: 


MODEL 40 


: ~ 
VENTILATED CHOKE # 


REDUCES RECOIL 


A e hws 


NOBIE MANUFACTURING CO., INC 
HAYOENVILLE ° MASSACHUSETTS 











step ladder Although the Golden 
Boy appears to be made of 14-carat 
gold, state the manufacturers, actual 
ly the construction is all-aluminun 


with a gold anodized finish on every 
part, including the 
€y 


serrated step and 


ery hinge, brace and rivet 


The J. R. Clark Co. 
Spring Park, Minn. 
— 


Chain Door Fastener 


A chain door fastener of solid cast 





] 


brass to retail at 98 cent is an 

nounced to the trade. Each fastener 

is individually boxed and six are 

packed in a display packer that machine finish, the 
measures 9” by 10%" fastener is available 

Both individual boxes and display chrome finishe 

are done in black, yellow and whit price 

Dealer deliveries can be made from 

wholesalers now, the manufacturer 


announce, In addition to the standard 


Slaymaker Lock Co. 
Lancaster, Pa. 





Can Opener Special 


A a Hardware Week 





pec 


Swing-A-Way offers the #441 Pro 
motion-Pak at $15.92 le regular di 
count This consists of four of 

me 790) Combination Can Opener 


6 chain door 
in full poli h na 
lightl higher 















A» COMBINATION 
Caulking Cartridges 











FIT EVERY GUN! 


: os” 


With plastic 
supplied for other guns 








\\ 
With hole-in-top for norte 
metal noasle guns 


A plastic nozzle supplied with each cartridge of 
non-hardening, non-staining CALBAR Caulk 
makes it adaptable to every type gun on 

the market. Compare super-elastic CALBAR 
Caulk is a quality product! Ask your jobber 









& VARNISH CO. 


if yaal, ca 


CALBAR PAINT 


Manufacturers of 


Products 





YOU SEAL MORE 
HANDLE SALES 


with 


SEVERAL 
POPULAR & 
BIG PROFIT 
BRANDS 


to choose from 





Orange Seal, Brown Seal, 
White Seal, Green Seol, 


a) 
Sy 
' 
Blue Seal, Gold Seal 


Genuine second growth hickory striking tool handles 


Easy to fit 


long 


Slim 


easy to use with accuracy and safety Triple inspected for 
service. Perfect with finish. The Best 
Pattern Axe Handles for the Northern trade 


shape smooth wax 


Sold Through Recognized Hardware Jobbers 


LaPierre-Sawyer Handle Co. 


Jackson, Missourn 














W. R. C. Smith Publishing Co. 
Department SH-10 

806 Peachtree St., N. E. 
Atianta 5, Georgia 


New 


Renewal! 


Please enter my subscription to SOUTHERN HARDWARE for 3 years 


Name 

P. ©. Box or 

Street and No 

City State 
Firm Position 


Enclosed find $2.00 Send bill for $2.00 
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GIVE YOUR CUSTOMERS WHAT THEY 
ASK FOR — IT'S BAD 
BUSINESS TO SUBSTITUTE 


Name-Brand Merchandise means satisfaction to 
your customers, and money to you, Well-known, 
advertised brands pre-sell your customers before 


they set foot in your store. 


The reputation of these brands assures quality— 
means fewer adjustments, markdowns, or com 
plaints. And, of course, products so well known and 
trusted move faster, turn over and over to increase 


your profits. 


That's why you make your business stronger when 


you keep the force of famous brand names behind 





your selling. Let your customers know they can get 
from you the brands they know and want. Why be 
content—or expect them to be content—with 


anything less? 


The prestige and reputation of these makers brands 


guarantee high standards of quality! 


WSra ind VI. mes 
_ = n de lion 


INCORPORATED 


A non profit educetiona 


foundation 


37 WEST 57 STREET 
NEW YORK 19, WN. Y. 
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Strataflo_..Foot ano 
WITH THE CHECK VALVES 


FAMOUS 


SILICONE TREATED 








THEY CAN'T STICK, 
THEY CAN'T LEAK! 


Strataflo Foot and Check 

Valves end leak we trouble 5, 

save wear and tear on pulp, Lr 
save their cost in se rvice calls il = 
Ideal for jet-type pumps 

Write for Bulletin 203 


Order from your Jobber 


STRATAFLO PRODUCTS, 


FORT WAYNE! INDIANA 








WRIGHTWELD aS 
HARDWARE CLOTH 


This flat wire welded selvage marks a major advance 


ment in this commodity. Precision woven fabric utilizing 
hard drawn wire in place of the customary annealed 
wire gives added strength, rigidity and uniformity of 
meshes. By Wright's new weaving process the flat wire 
selvages are tightly welded to each filler wire, resulting 


in even, accurate width. Heavily galvanized after weaving. 


GEWRIGHT inics 


WORCESTER: ‘MASE. 
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Tapatco 


‘ee0t weer 


HORSE COLLAR PADS 










Monufacturers’ Representative Wanted 






































a 
Por every work horse and mule. 
“The pad with the rust-proof , 
se holes in wood, counter-sinks and through and tl Oo en 
red hooks available accessorie: Introductory | ‘ wv 3 W 
TT packing consists of four No. 433H we.» , : ces Fall 
a pa @@O drivers packed in a free colorful com ' 
brig oflnpngs ee ee co ew pact counter merchandiser, Official 
TRACTOR SEAT CUSHIONS IRHA Kits containing mats, stream 
er pennant et feature this spe 
Clal SHOWCARD WRITING KITS -! 
The Stanley Works sional ~ Card W lene etenell 


New Britain, Conn. 











Por every tractor and farm 
implement seat. 


See your jobber or write us. 





Salesman—Piumbing Specialties 


To sell Plumbing & Heating Specialties 


(Continued from page 44) and Supplies for established New York 
firm exclusive territory. Commission. Ke 


THE AMERICAN PAD & TEATILE CO. 


Greenfield, Ohie plies confidential. Akron Supply Co 


Hudson to Represent B16 Grand Street, Brooklyn, New York 


MAKERS OF FAMOUS TA.PAT.CO Branchell Co in South 
HORSE COLLAR PADS SINCE 188! 

















PAUL HUDSON has been named 
Southern representative for the 





and Knife Sharpeners at $3.98 plus jranchell Co.. manufacture: of 
four #612 Magnetic Lid-Lifters (reg Color-Flyte and Royale Melma 
ular $1.00 value) free. This is an dinnerware. He will cover the ter 


nounced as a limited time offer, 
available through Hardware Week 


‘ 


ritory ranging from Texa to 
Florida 


The announcement was made 


Swing-A-Way 





4100 Beck Ave. recently by Del V. Thomas, general 
Saint Louis 16, Mo. ales manager for the company 
° * 
: 
Screw Driver Special Nielsen Named Gensco 
Introduced for Hardware Week at Tools Sales Manager 
a special retail price of $3.69 each, ; ——— 
new “Yankee-Handyman spiral GENERAL Steel Warehouse Co.,, 
ratchet screw driver no. 433H has a Inc Chicago, LiL, announce the War II when he served with the 
regular $3.98 value appointment of Lawrence Nielsen U.S. Navy 
The new driver is “Quick-Return as sales manager of Gensco Tool ie en peeened the anh — 
type with a spring in the handk division of that organization agement duties for distribution of 
spring pressure keeps blade in screw aan: 2 nae ted wit! aye a 
slot and pushes handle back after ielsen has been connected with the company line of bow saw 
each stroke. No. 433H comes equipped the company in administrative ca pruning saws, wood chisels, build 
with a “4” screw driver bit. It also pacities for the past 16 years, ex ers hardware, wood screw ma 
will take drill points for boring small cept for four years during World chine screws and hunting knive 





MARSHALLTOWN TROWEL COMPANY + MARSHALLTOWN, IOWA 
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Souther 


Farm 
Equipment 


One Farmer 
Tells Another 
Just What 
They Need 


To Know... 


‘EMPIRE 


Gault TILLAGE TOOLS 


THRIVE ON WORK 
Regardless of Sol Conditions... 


Fa 


, 
DrcaKkare | 


Tools by “EMPIRE” have k 


/ nares ‘ } ‘ ‘ 
if¢ made Of pi judll | ] | 
hcally HEAT TREATED by our exclusive 
iz issufle Vi [ 


Furrowers. Ste etc, that take put ishment and do a BETTER 
job LONGER ilways sell “EMPIRE” byi/t product There 


iS a pattern tor every cultivating need 


IT PAYS TO SELL THE LINE 
WITH READY TRADE ACCEPTANCE 


Heat Treated 
PLOW COMPANY 


Tempered Specialists in Tillage Tools Since 1840 1955) 
CLEVELAND 27, OHIO 








The Heavy-Duty Disk Harrows 
That Travel Light 


The struggle and strain of transporting disk harrows is ancient history to many farmers. Fe 









even the huskiest John Deere Disk Harrows—both regular and offset—have been given mobility 






by John Deere engineers. Now, with simply a touch of the hydraulic control lever on his trac 






tor, the modern farmer raises the disk gangs, and the harrow rides from job to job on rubber 






tired wheels. More precious hours are saved at disking time 






But it's not in the lane or on the highway alone that John Deere Disk Harrows are leaving 















a trail of satisfaction. In orchard and grove, in cotton and corn field, in sand, clay, and gumbo 
in every kind of soil—John Deere Disk Harrows are cutting old tillage records to ribbons 


and setting new marks in performance, econo ny, and years of service. 


This is but one of the ways John Deere eng.neors are helping the modern farmer to pene 
trate today's agricultural frontier—by making availab'e to him the quality equipment that 


roeans easier, faster, more profitable farming practices. 


JOHN DEERE: tiuuwnors 


ss es we & me: ee | 2S F Bee Fs stnc es i or ie 


N DEERE 
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Alvah H. Finch, shown at left on 
tractor, conducting a demonstra- 
tion for an individual farmer, 
feels that this is the most effec- 
tive soles procedure for the 
small dealer. Three or four days 
after the demonstration, Finch, 
left below, contacts the farmer 
again. Such visits, he cautions, 
ore free of any sales pressure 


By B. Miller 


How a small 
dealer makes 


Demonstrations Pay Off! 


— AL demonstrations can be ovel 
the small dealer's most effective plement 
method for bringing a prospect to possible i 
the dotted line, according to Alvah limber up the 
H. Finch, co-owner of Finch Serv ing it on his | 
ices in Westminister, Maryland Finch 
But such demonstrations must 
be carefully planned to meet the 
custome! individual ituation 
Finch emphasizes. This company 
growth in sales volume is due pri 
marily to this sales procedure, and 
while the planning of demonstra 
tions requires a certain investment 
in time, this is more than justified 
by result 
In using demonstrations as the 
chief sales method, Finch list 
everal conditions which mu be 
met 


“The first thing to do is to go 
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Spacious showrooms, and adequate outside area for displays and parking help company attract farmers from a calf 
auction held across the street 


economical operation, savings in 


plowshares, fuel economy, le 

wheel slippage and therefore les 
tire wear. All this should be 
stressed as the demonstration pro- 
ceeds 

“There is a difference of opinion 
on the value of cold canvassing 
from farm to farm, Some feel that 
it is better to contact a ‘slightly 
warm’ prospect, But I belong to the 
former school.” 

Finch stated that he gave as 
many as four demonstrations a day 
in making farm to farm calls dur 
ing the plowing season. Often he 
put in 10 hours a day demonstrat 
ing 

“Arrange as many 
demonstrations as possible. Get as 


individual 


many individuals as possible to see 
how your equipment performs. It 
pays off, because if you do an im 
pressive job no farmer is going to 
forget it. Moreover, he will tell his 
neighbors what he witnessed with 
his own eyes. You may not have 
demonstrated for his neighbor, but 
his neighbor will recall what his 
friend has said. And that will have 
more promotional value that what 
a dealer says. Demonstrations build 
up future volume.’ 

The more contacts a dealer ha 
with farmers in his trading area 
the more prospects he naturally 
will build up for his equipment 
Finch emphasizes 

“After you have completed a 
demonstration, stay with your cus 
tomer and teach him how to op 
erate the equipment. Help the cus 
tomer get the feel of the equipment 
so that it won't seem so strange 
when he begins to operate it alone 
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Also, leaving the equipment with 
the farmer frequently is the only 
way he can be shown whether it 
suits him or not. I think it is a 
mistake, sometimes, 
too hastily—before a farmer ha 
had a chance to live with the 
equipment for a time 

“Once the sale is closed and the 
customer finds he’s got a machine 
not suited to his needs, he can do 


to close a sale 


much damage disparaging your 
equipment and your company 

“Tf the sale is not closed after the 
three or four day trial, a dealer 
best bet is to follow up three day 


later by personal contact 


Customer Relations 


“Know your customer and don't 
hound him to death. Don’t make 
him mad. But whenever you are 
in his neighborhood, drop by for a 
few friendly words and make gen 
eral inquiries as to hi 
cluding the tractor or farm ma 


Finch 


needs, in 
chine you demonstrated,’ 
said 

The company sends a series of 
two or three letters to the farmer: 
who has seen a piece of equipment 
reminding him of 
certain features of the equipment 
A re port of the demonstration also 
is made to the factory which send 
the farmer a letter telling him how 
pleased the company is that he i 


demonstrated 


considering purchasing one of it 
product 

“The letter have good effect 
like to feel that it is of im 
whether 


Farmers 
portance to the factory 
their equipment or that of another 


line is bought by him, and it also 


make the customer feel that the 


factory 1 tanding behind the 


ale,” Finch explained 


We believ 


e a large factor in get- 


ting us prospects for individual 
demonstration ha been our 
prompt, dependable service. Our 
$8,000 parts inventory, killed 


mechanics, well-equipped shop and 
trucks mean that we can get skilled 
ervice to an area in a matter of 
minutes, and most farmers figure 
that maintenance is the most im 
portant consideration in the pur 
chase of new equipment Finch 
emphasized 

“Another factor is our favorable 
location. Acro the street is the 
calf auction, and winters and sum 
mers farmers come by to look 
around our showroom and talk to 
oul sale people 

Finch Service 
tractor demonstration 


encourage 4-H 
and the ust 


of its shop facilities for teaching 
ervice and maintenance Thi 
build good local prospect for 


equipment, according to this deal 
el 

The company also participates in 
county fal operating equipment 
in competitive events. In addition 
it works closely with the county 
farm agent on agricultural pro 
gram uch a oil conservation 
Such activitie 


number of acquaintance 


erve to widen the 
of a deal- 
eC! 

By and large, the best way to 
turn prospects into buyers is in- 
dividual demonstrations. Give the 
farmer all that the situation calls 
for. But do it in person. Don't fol 
low up by telephone. Talk to him 
face to face,’ Finch concluded 
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Having completed an inspection 
of all this farmer's equipment, 
@ company mechanic, right, gives 
farmer a duplicate “| order” 
sheet showing the free adjust- 
ments made plus a list of sug- 
gested repeirs. “Job Order” 
forms, below, provide company 
with excellent leads to future 
sales of service and new equip- 
ment 


By Ross L. Holman 





Farm-to-farm sales and service win 


500 Satisfied Customers 


hon TANT PERSONAL contact witl 
custome! l the best way to 








promote any busine according I have uit ©) 
to Buford Edwards, owner of Ed ! present JOB ORDER 
wards Service Station farm equlj imme imost « wanes Ag 
ment dealership in Waynesbor« tirel on that : _— PROMISES 
Tennessee. As proof he can point kind of service pecan Aone 
to hi own busine operatior explained Ed wiokH BE DOM bow 
which has expanded steadily vard When |! — 
Almost every week day morning ell a tract 
after the first of August one or bale ple 
more representatives of the com ome other piece 
pany tour the trade area contacting of equipment the 
customers and making a service buyer knows that 
urvey of equipment in use. By the I or one of my) 
first of January the job is com men will be 
pleted. Approximately 500 farmer: iround at certau 
around Waynesboro, Tennessee intervals to see il! WORK AUTHORIZED BY srveoves 
have had their tractors, corn pick any ervice ee ate andiine 
el balers and other implement necessary. In the rie Gave - REMARKS MIMAN Y 
diagnosed and partially serviced August -t Jan ” PARTS Detail on Beck 
for whatever ails them la! ounds, eact — —— 
When Buford Edwards took over of the serviceme ~ =a 
this John Deere dealership 10 year contacts an ave a ru 
ago there was but one tractor of age f five cu — 
this line in the county. That tractor tomer! i d — 
owner, in fact, gave Edwards hi Each make . am 
first chance to service Deere equip mplete inspe = MULLAH 
ment. From that time on Edward tion of as mucl - ASTEDE WORK 
has followed up the sale of every quipment as | = 
machine with regular inspection ible make a 
As a direct result he can point toa number of good : a 
list of more than 500 satisfied cu will adjustment 
tome! who have bought equip and remedi u 
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At Christmas time each of Edwards’ 500 or more customers receives a 

variety of small gifts: calendar, pencil and memo book, box of candy 

and toys for the youngsters. Here, Edwards gives farmer a toy tractor 

for his son. Annual cost for these gifts is about $1,000. To Edwards it is 
“the best advertising investment I've ever made" 


few minor defects without charge 

“The average amount of free 
work given to each customer would 
total about $4 if charged, Ed 
Our policy of follow 
ale to make sure that 

the service he has a 
; off handsome 


wards said 
ing up each 
the buyer get 
right to expect pay 
ly not only in repeat sales, but 
eventually in profitable shop 
work.’ 

In addition to 
ments, made as a good will gesture 
farm-to-farm 


uch free adjust 


the men on thei 
calls make sale 
$10 to each customer contacted, or 
a total of about $50 each day 
These sales may be in the form 
of parts, attachment or paid 
service work. The customer is not 


averaging about 


urged to buy any 
the need when 


obligated or 
thing. He just sees 
it is pointed out 
However, the big pay-off for thi 
seasonal inspection of equipment 
is not in the immediate sales, but 
in the shop business that eventual 
ly comes in. Edwards says it doe 
more to keep his shop busy during 
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the winter season than anything 


he has ever tried, If his shop men 


catch up with their work during 


the winter Edwards begins check 
ing hi inspection heet Cu 
tomers are contacted and reminded 


of the service needs the past in 
disclosed. In a brief 
time the shop is humming again 

It might be added here that in 


pection sheets play an important 


pection ha 


role in this company operation 
When a company 
entative makes his farm-to-farm 
visits he fills out the results of hi 
inspections on a “Job Order heet 


In the space for “Work to Be Done’ 


ervice repre 


he lists on the first thre or four 
lines the adjustment for which 
he has made no charge. On the re 


maining lines under the same head 
ing he lists other minor repa 

new parts that the different ma 
chine need. He may list the need 
of a new battery, a new gear to re 
place one that is badly worn, et 

In the space under “Remark 

are listed major repair needs such 
as a motor overhaul, new tires, et 





doesn't pressure the owner 


this work done. He merely poin 


out possible trouble pots and de 
fective or worn part and list 
them on the job order form in 
duplicate. He give the owner a 
copy and keeps a copy fe i late 
follow-up visit 

In many cases, with no urging at 
all, the custome! eeing the need 
o Clearly, ha ome of the work 
done immediately if the ervice 
man is prepared to do it. These are 


the instances in which on-the-spot 


ales of part and labor average 
about $10 

Following a visit by 
representative many of the cu 
tomers, after having time to check 
the job sheet more closely, volun 


a company 


tarily bring equipment in_ for 
major repair work. Many of the 
other more low to re pond fol 


low later after a few ‘phone call 
Edward ay that under th pro 
gram he rarely ever has a customer 
who has to have his machine made 
ready after the 
open He is not flooded with di 

tre calls like many deale: who 
fail to really sel] their customer 


on the need of getting equipment 


pring eason 


in working conditior 
idle month 
Naturally it 1 u a result of 


these farm-to-farm 
that Edwards makes many of hi 
new implement sale In 1953 he 


old as a result of this and other 
personal contact work 13 new corn 
pickers for an average of $800, and 
three used pickers. He sells a lot 
of silage cutters, mowe! feed 
mills and balers 

In fact, I have a bigger dollar 
volume in tractor-drawn imple 
ments than I have in tractor 
Edward 
utor supplying the company say 
that its turnover i 
large for a county in which 82 
percent of the farm land is in 
timber 

‘Another important advantage 
of thi ervice Ed 
wards pointed out is the way it 


helps me control my inventory of 


explained. The distrib 


urprisingly 
2 


inspection 


part A thorough inspection of 
all the equipment of our line in 
the trade area disclose the part 
that soon will be needed, and I 


keep them read‘ Thi enable re 


to keep the money tied up in those 
parts down to the lowest possibl 
minimum.’ 

During these inspection trip 


the Edwards service representative 


frequently inspect competing 
brands of machines. He iggest 


(Continued on page 148) 
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A report to you about men and machines that help maintain International Harvester leadership 


How back...click...and GO 


Farmall #as?-Aifch 


improves quality of 
impromeont performance 


The ability to Back CLICK and Go! 
with Farmall ws t-Hitch is a time and work Saving 


Simply backing the tractor engages 
advantage instantly understood by any farmer Less 


Fast-Hitch sockets with implement cou 
obviou but ole en oreater 1 portance is the com 


super-strong, direct connection pl te adju tability of Fast-Hitch to every require 
ment for top quality work with any McCormick® 
Fast-Hitch imple ment ranging trom completely di 
rected control to co pletely free “float The illustra 
tions below show why, for the first time, Fast-Hitch 
overcornn iu ple ent operating limitations of other 
hitching method 


pling beams to make a self-locking, 


Fast-Hitch allows implements to float freely up and down. Or y Fast-Hitch has a sir » dra yoint instantly raised, low 


the implement or Fast-Hitch drawbar can be held at any se or held fire raulic power at selected height 


lected height within a wide vertical range 


Fast-Hitch can be locked r gid Fast-Hitch can be qui« kly tilted 3 depth Plow always 
side-to-side, or allowed to and leveled, or allowed to remarkably uniform 
swing free. as illustrated float diagonally over uneven ground 





IH engineering teamwork | 
tractors the greatest lime 
manulacturing men are co 


improved performance 


INTE RNATIONAL HARVESTER 


International Harveste roducts pay for emselves i se " 1 Farma!l 
Tractors Motor ah KS Crawler Tractors and Power Unit Refrigerator ymnd Freezers 


General Office, Ch cago lL. thhinois 
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New from the Ground Up... 


A Revelation in Performance 


\ Dream to Demonstrate 


Powrdyne gas engine, developed from the diesel and built with the same super- 
strength. Powrdyne combustion combines high turbulence with high compression— 
burns fuel swiftly, smoothly, for steady piston-push, lugging power and consistent 
economy. Choice of equipment for gasoline, LP gas or distillate. 


Powrcel diesel engine starts directly at touch of a button on diesel fuel, burns it 
smoothly and completely all the way from steady idle to full load. Like the “500” 
Case Diesel, the 400” Diesel has single-plunger injection pump. Six-point filtering 


system guards fuel from dirt and water. 


Powr-Range transmission provides unbroken speed range to fit every farm job, 
with engine always turning at or above peak-torque RPM. Light speeds forward 
include two “creepers,” besides two reverse. All supremely simple—only one gear- 
set, one clutch, one shift lever. Shift pattern is progressive and natural. 


Duo-Valve hydraulic system provides for operation of both built-in cylinder and 
portable cylinder at same time, or separately, Will control a trailing implement in 
addition to mounted equipment. New valve position applies limited down-pressure 


to aid penetration; returns automatically to floating action. 


Hydraulic power steering furnishes fast, effortless turning. Retains “road feel,” 
shuts out road shock. Uni-Thrust “ball point” suspension carries front weight on 
single flat-faced steel ball, minimizes friction on both manual and power steering. 


Power steering is optional. 


A thrill awaits the farmer when first he drives the all-new Case "400.”" Never 
before has he enjoyed such a feeling of power perfectly paced for every load, 
light or heavy. It’s a revelation in riding comfort with torsional rubber seat 
suspension ... steering wheel placed for natural driving position . . . lots of 
leg room ... every instrument, lever and pedal located for convenient con- 
trol . . . plus visibility for every job. Brilliant performance makes the 400” 
a dream to demonstrate, a broadened sales opportunity for Case dealers. 


J. I. Case Co., Racine, Wis. 





America’s Finest Tractor in the 50 h. p. class... 
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Their parts control system is 


Cutting Inventory Costs 


By Stuart Covington 


A* EFFECTIVE inventory control 
plan, developed by the Wil 
liams Tractor Co., McComb, Mi 

sippi. is expected eventually to re 


duce total parts investment more 
than 10 percent 


“In developing thi ystem we 


had a dual purpose aid Enoch J 
William Jr on of the firm 
owner, who designed the system 
“First we wanted to eliminate 
overstocking of parts during ‘off 


seasons, and second, we wished to 


avoid any chance of running short 
of a certain part when it was in 
demand.’ 

As a result of these needs, a 
parts inventory file has been set 
up. This indicates the minimum 
and maximum number of each part 
sold during the periods of peak and 
least demand for that particular 
part during the previous year 
Thus, during the off season, only 
the minimum required number of 
that part is kept in stock, while th 
supply is increased to maximum 
when the period of peak demand 
arrives 

The records are maintained on 
standard rotary file cards which 
have had one of their column 
altered for the purpose. A notation 
also is made on the card each time 
one of the parts is sold so thata 
re-order can be made at _ the 
proper time 

Each card also indicates through 
monthly breakdown the total 
sales of the particular part. In ad 
dition a blue tab is placed on a 
parts card each time a part is to 
be mailed to a customer, Thi 
serves as a reminder when a new 
shipment of an out-of-stock part 
arrives. When a part is back 
ordered, a red tab is attached to 
the proper parts card. In this way 
Williams prevents the possibility 
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Parts records are maintained on standard rotary file cards. Company's 

inventory contro! system has eliminated the overstocking of parts during 

off seasons, while at the same time eliminating shortages at a time when 
certain parts are in heaviest demand 


of placing a second order for part 
that already have been ordered 
Before this tabbing system was set 
up, an over-supply of parts of 
casionally resulted because vari 


ous back-orders were forgotten 

It etting up our inventory 
control, we were interested not 
only in keeping down our parts in 
vestment,” said Enoch William 


Jr but we were striving also to 


minimize the amount of space de 
voted to parts. Our building i 
rather small and it is therefore e 

ential that the parts department 
occupy as little space as possible 
By keeping our parts inventor) 


low, we have been able to reduce 
the size of some of the bins and 
gain added pace for other Jf 
pose 

As an example of the fluctuatior 
of the parts inventor! Willian 
pointed out that x worm assen 


blies are kept on hand during the 
period of peak demand, while onl 

three are stocked during the off 
eason. Other parts are handled i: 


like manner. Generally, the firm 


maintains a irplus of one or twe 
of each part—based on the prev 
ou yeal ale Shor ticket are 


checked daily and the part ised 


(Continued on page 150) 


SOUTHERN FARM EQUIPMENT Section for MARCH, 1955 








Cnr fs Se 


rreari “orem ~« 





Round bales are often fed whole 


ilegae, 


> - es . + ¢ 
th. Se es ES 


Self-feeding wagons eliminate forking of green feed. 





new look 


IN FORAGE FEEDING 


lepend a ch on saving 
1a 


ilage. mace practical by the Forage Harvester, has 
t greater realization of the value in carotene and pro 
nerly lost through old-fashioned haying methods 


More recently, green feeding of freshly chopped forage has 
brought the pasture to the cows with almost no los In addi 
tion, this mechanical grazing harvests all the crop, eliminat 
ing ungrazed bunches or trampling of the sod, and results in 
better weed control. Farmers who have tried it report carry 
ng as many as fifty percent more cattle per acre 


While these innovations have been making headlines, field 
cured hay ha Deen quietl writing i new chapter of ita own 
Round bales, made by the ROTO-BALER with “roll-up” 


compression, are preserving the quality in a way never before 
po ible 


Leave ire handled gently as the bale is rolled together, 
ind once inside, they are tightly held from field to feed rack 


At the same time, round bales with their built-in “umbrel 
la’ protection are saving thousands of tons of hay from rain 
lo And every year, more farmers are learning the value of 
bales which never break in handling, yet are self-feeding in 
the rack, or on the range 

All three of these hay-crop systen 


feeding, and use of round bal 


gra jilage, green 
pell opportunity for deal 
el who sell the Allis-Chalmers ha ind forage line 


BALE® o + trademart 


ALLIS-CHALMER 


RACTOR DIVISION + MILWAUKEE 1, U.S.A, 





the only fence line 
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that selis on sight... 


RED BRAND 


here’s why: 


Only RED BRAND fence is clearly identified: The new galvannealed red barb; the red top wire 
on woven wire; and RED TOP Steel Posts. Nobody else proudly and positively identifies their 
fence line. That's a good reason why RED BRAND sells on sight 


Exacting quality control. Constant testing and checking at every step of manufacture assures 

top quality: The correct copper content. The exclusive Galvannealing process. Accurate wire size. 

Precision manufacture to assure highest quality. It’s proved through generations. Year after year 
generation after generation... RED BRAND quality has been proved. That's another 


reason why it sells on sight. 


Advertised through the years. From the beginning Keystone has advertised its products 
First in magazines. Later, by radio, too. Month after month. Year after year. Generation after 
generation. No wonder everybody knows Red Brand. Still another reason why it sells on sight. 


Promotion that draws farmers to you. Red Brand believes a strong farm economy is vital for the 
security and welfare of our country. With the Practical Land Use Program, we've helped 
improve the quality of farms helped farmers realize greater profits increased their 
security and showed them the way to better living. Here's another reason 


why RED BRAND sells on sight. 





If you haven't seen the magic that RED BRAND can work on 
your sales, ask us for proof. We'll be glad to show you the facts 


KEYSTONE STEEL & WIRE COMPANY 


Peoria 7, Illinois 


Mokers of . RED BRAND FENCE - REO BRAND BARBED WIRE - RED TOP STEEL POST « GATES « POULTRY NETTING « NON.CUMBABLE 
FENCE - ORNAMENTAL FENCE: BALE TIES « NAILS + KEYMESH « KEYCORNER - KEYSEAD 
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Case Co.'s New 


A COMPLETELY NEW “400” tractor 
is being introduced by the J. I. Case 
Co., Racine, Wisconsin 

Two new engines, new clutch 
and transmission, new final drive 
new steering and front suspension, 
new hydraulic control, and new ar 
rangement of power take-off are 
conspicuous features 

The Case “400" was developed 
first as a diesel. As such, its engine 
follows the same principles as that 
of the Case “500” Diesel, itself 
completely new a year or so ago 
In its four cylinders, the Case 
“400" embodies some parts iden 
tical with those of the six-cylinder 


Model “500,” such as_ pistons 
valves, cylinder heads, and the 
distinctive “Powrcel” controlled 


combustion chamber 

Instead of following the cus 
tomary procedure, Case engineer: 
first developed the diesel power 
plant and then adapted it to gas 
Therefore, in the Case 400", both 
engines have the same reinforced 
block casting, the same heavy 
crankshaft with electric-hardened 
bearing surfaces and five main 
bearings, the same alloy iron pis 
ton sleeves machined inside and 
out. 

With good volumetric efficiency, 
and a compression ratio which is 
high for cylinders of 4-inch bore 
and 5-inch stroke, this new engine 
is said to produce the highest 
power per cubic inch of displace 
ment ever attained in a tractor en 
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gine of comparable size and rated 
peed. Yet the manufacturers state 
that it ha the lugging ability 
characteristic of Case Engine 
with its torque peak at about two 
thirds of rated 
The new clutch is of the 
plate dry type, spring loaded and 
operated by foot pedal. Its large 
12 inches, provides easy 


peed 


ingle 


diameter 
mooth engagement of heavy load 
with minimum facing wea! 

A leading feature of the tractor 
is the “Powr-Range” transmission 
With a single compact gear-set, a 


single traction clutch and a single 


shift lever it provides eight speed 


forward and two reverse. Of the 
two are 


eight forward speeds, 





WA 


Case Co.'s new 400" tractor, 
shown at left with extensible 
front axle, here pulis the com- 
pany'’s new “130” baler also in- 
troduced this year 


The new tractor is shown below 
with a four-bottom plow mounted 
on Eagle Hitch. Row crop models 
of the Case “400” will be avail- 
able with single or dual front 
wheel or with adjustable front 
axle. Standard four-wheel and 
orchard models also are offered 


“f 





about 1.3 and 1.8 MPH 
especially useful in special job 
heavy hat! 
very low travel 


“creepe! 


uch a 
vesting 
may be desired without reduction 
of PTO speed 

Most important, however, is the 
equence oO! tepping of gear 
Within a narrow 
of engine speed always above the 
peak-torque RPM the “Pow! 
Range affords an 
unbroken range of ground speed 
There are no gaps 
yet there is only a moderate over 
lapping of speeds. At any required 
drawbar pull, there is a gear speed 
which enables the engine to work 

(Continued on page 152) 


praying o1 
where 


ratios variation 


transmission 


between geal 
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DEPENDABLE GUARDIAN 


Lag" OF YOUR CELLAR 


Compare these features... 








Nothing in the sump except suction pipe and float 
Strainer easy to clean 
Pump and motor always accessible 


Self-priming—vwnloaded motor starts 
mean longer motor life 


Bronze fitted construction 
Adaptable for small diameter pits 
Capacities up to 2000 gallons per hour 


New lower price 


FOR EV 
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ST SELLER for « 
WET CELLAR 
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DRAINETTE sTock ‘Em NOW 


—YOUR CUSTOMER WON'T WAIT 
WITH A FLOOD AT HIS GATE! 


Be ready for the flood tide of cellar drainer sales this Spring 
stock and display this new DRAINETTE! It's the last word 
from the first name in cellar drainers GOULDS. It's a 
greatly improved, dependable, foolproof cellar drainer 
with many important exclusives that make it the outstanding 
value in the field 
DRAINETTE has capacities up to 2000 GPH enough to 
handle anything short of the Johnstown flood! It has a new 
self-priming design that permits unloaded motor starts 
means longer motor life. And it's easier to install pump 
and motor are out of the sump away from silt and dirt! 
YOUR GOULDS DISTRIBUTOR has these DRAINETTES in 
stock ready for the heavy spring demand for cellar drainers 


Call him now or write us for details 


GOULDS PUMPS, Inc Dept. $H-35 SENECA FALLS, N.Y 


the line that backs YOU up 
WATER SYSTEMS 


ERY FARM AND HOME NEED 





and see the difference / 
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Compare with others... 


» 





Up to 26% fewer points to lubricate . . . grain 


tank up to 33% larger . no upper canvas to 
wear, replace .. . angle of header as much as 
16% less .. . faster operating sickle permits faster 
combining . . . 80% separation before straw goes 
on rack ... exclusive 4-section straw walker 
instead of the conventional rack . . . rubber 
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a bigger harvest of sales 


Tractor and Implement Dealers 





new low-cost 
Ford combine 


Many months ago, Ford agricultural specialists 
and engineers set for themselves a challenging 
goal. This goal was the development of a 6-foot 
combine of the ability and quality to lead the 
field. In short, this new combine had to be 
fully able to outperform any other 6-foot com- 
bine on the market. And its price had to be 
exceptionally low. 

The degree to which they succeeded is best 
reflected by the enthusiasm of those who have 
seen the new Ford Combine. They are quick to 
point out many advancements in crop gathering, 


threshing, separating and cleaning, plus numer- 
ous features for easier operation and longer life. 


And, in the usual Ford tradition, the new Ford 
Combine has been value priced. Those who know 
the harvesting machinery market say it meets 
the demands of more farmers because it can pay 
for itself on fewer acres. 

Naturally, all these advantages point to 
increased sales and profit opportunities for Ford 
Tractor and Implement dealers. The new Ford 
Combine is another of many reasons why it pays 
to be with Ford rather than watch Ford. 


elevator flights for less grain cracking . . . wind 
volume controlled by single lever . . . cylinder 
speed changed by the twist of a knob .. . header 
and reel adjusted from tractor seat . . . 200 to 
600 pounds less dead weight up to 14 inches 
narrower for easy passage through gates . . . 


...and much more! 
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TRACTOR AND IMPLEMENT DIVISION 


FORD MOTOR COMPANY 
Birmingham, Michigan 














A RECORD ATTENDANCE of exactly 
500 dealers and their wive 


a program that featured outstand 


ing speakers and entertainment 
and the election of Bob Lee Smith 
of Blytheville, Ark., as new presi 
dent highlighted the 13th annual 
convention of the Mid-South Farm 
Equipment Association 

The convention, attended by 
dealers from Mississippi, Tenne 
see, Arkansas and Southeast Mi 
souri, was held in Memphis, Tenn 
Jan, 24-25 

Smith 
first vice-presidency to 
M. Maddox, Jackson 
president 

Other new officers are George 
K. Wade, Greenwood, Miss., first 
Beaver, 


from the 
ucceed H 
Tenn a 


was elevated 


vice-president; and Oscar 
Knoxville, Tenn., second vice 
president. Earl E. Kirk, Paragould, 
Ark., continues as National Retail 
Farm Equipment Association 
board membet 
the association's secretary-treasu! 
er, with headquarters in Memphi 

Four new directors were elected 
They are J. V. Anderson, Bolivar 
Tenn.; W. D. Hemphill, Indianola 


Miss Oscar Melton, Trumann 
Ark.; and George Delaney, Hol 
comb, Mo 

Holdover§ director are E. B 
Bohannon, Athens, Tenn.; J. A 
Mitchell, West Point, Miss.; Walte: 
May Jr., Memphis; and J. T. Rog 


ers, North Little Rock, Ark 

Better 
of ingenuity and available aids are 
needed to make 1955 the successful 
year that dealers hope for, Maddox 
told the association in his presi 
dent 


management and the use 


report 
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Thad Caraway is 


Mid-South 


No longer are there equipment 
hortage We have the 
We must adopt an aggres 


product 
ive policy 
as against the hade-tree dealet 


Maddox 
advertising,’ he 


warned Thi 
an age of added 
“We can have the most aggressive 


policy,’ 


busine in the world, but if we 
don't tell someone about it, it isn't 
going to do us any good.” 

Maddox stressing the conven 


theme of “The Man in Man 
urged dealers to know 
better and to better 
service and 


tion 
agement,’ 
thei 
train 
custome! 

Secretary Caraway reported the 
several new 


men 
thei: 
satisfaction 


men for 


association is offering 
ervices to members He also 
tressed the goal of 555 members 
in 1955. The membership is now 
around 400 

Paul M. Mulliken, St 
executive director, National Retail 
Farm Equipment Association 
pointed out that dealers’ net earn 
ings 
dropped steadily from 9.35 per 
in 1947 to 2.5 in 1953, the latest 
available figure The 
1954, due soon, are 


show a net between 2 


Loui 


before income taxe have 


cent 


figures for 
expected to 
5 and 3 pel 
cent, he added 

Mulliken blamed one man—‘the 
price cutter and advised dealet 
to take full advantage of busine 
impro\ 
to make 


and other aid 
The 


ement ¢ link $ 


1955 a successful yea! 
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Bob Lee Smith, Biytheville, Ark., 
receives the good wishes of fel- 
low leaders of the Mid-South 
Farm Equipment Association after 
accepting the president's gavel. 
Others shown are (left to right) 
H. M. Maddox, Jackson, Tenn., 
retiring president; Thad Cara- 
way, Memphis, association sec- 
retary - treasurer; George K. 
Wade, Greenwood, Miss., first 
vice-president; and Oscar Beaver, 
Knoxville, Tenn., second vice- 
president. Smith was elected at 
the group's 13th annual conven- 
tion held January 24-25 in Mem- 
phis, Tennessee 





Convention 


clini are being held nationally 
and one i cheduled for the Mid 
South in the spring, he revealed 


Claiming much interest was an 
irrigation panel with audience par 
ticipation. Taking part were Albert 
L King of the Memphi Weather 
Bureau, W. J. Liddell of Delta Ir 
rigation Co., Memphi Charley 
Baker, irrigation dealer of Ken 
nett, Mo., and Lionel R. Barrett of 
the Farm Home Administration 

Liddell presented the technical 
ide and implement 
“not to gamble the farmer: 
ignorance in irrigation 
matters.” Baker, as a dealer, ad 
vised those planning to enter the 


cautioned 
dealers 
money on 


irrigation field to select a capabl 
man and to train him well. He also 
uggested the stocking of “lot of 
repair parts, fittings and some 
pare motor 

Mrs. Ruth Sherrill, vice-pre 
First National Bank, Mem 
phis, emphasized women’s role in 
John W. Mock, Chi 
cago sales consultant, gave tips on 
uccessful salesmanship. R. W. Dib 
ble, Chicago, assistant sales mar 
Harvester C« 


dent, 


management 


ager, International 
Chicago, presented the factory out 
look for the year 

Joe F. Pruett, Macon, Ga., secre 
tary of the Georgia Farm Equi 
ment Association, pointed out ad 
vantage of associatior membe 
ship 

1955 














Here's PROOF of customer acceptance: 


More BUTLER grain 


than any other make! 


There's a good reason why farmers bought more Butler steel 
grain bins last year than those of any other make. It's as simple 


as this 


Butier bins are the easiest-to-use, best-made bins on the 
market! Sell Butler and you have the strongest quality story in 
Butler farm equipment dealers have these up-to 
all outstanding, many of them exclusive 


the business! 
date features to sell 


@ Easy-access manhole (below) 
® Ventilator adjustment for larger air-flow capacity 
@ Improved auger opening for easy, complete unloading 





Butler Force-Aire the low Improved manhole w 


‘ sfur ; ‘ ed ’ 
) 1a f y } f ’ } ow 


Other Butler farm products * Stock Tanks © Hog Feeders * Creep Feeders 
Elevators * Augers * Grain Drying Equipment 


Factories in Kansas City, Mo ¢ Galesburg, Ill. © Minneapolis, Minn 
Richmond, Colif. * Birminghem, Ale. * Houston, Texas 


® Long 


© Ea 


The early bird gets the big bin volume 
RIGHT 


stock of 
dealer wh 

esm 
1 iti 
Ame " 


Butler 


ris 


the 


NOW 


st 


is Ame 


trie 


kno 


ihead 


A 


rdetr 


of 


an ade qué 


harvest 


from experien 


i's best grain bin 





bins were sold in ’54 


ate 


The 
r needs bins just naturally 


he Butler label « 


reates 


‘ 


t 


hat 


| 


Be a BUTLER Bive Ribbon dealer ... get all this 
BUTLER 





} 


rv 


hel 








For prompt reply, address office nearest you 


BUTLER MANUFACTURING COMPANY 
7394 East 13th Street, Kansas City 26, Missouri 
929 Avenue W, Ensley, Birmingham 8, Alabama 


er 


fre 


ye Ribt 


‘ 


Ribb« products m one 
the exclusive BUTLER Blue 
th BUTLER products that are 
paper advertising, plus con 
your store 

SUTLER today. There are a 
te facts how you can be 
Ma below 











Joe T. Rogers, center, owner of 
the business, here discusses shop 
business with two of his mechan- 
ics. All employees of the com- 
pany receive a straight salary, 
and as additional compensation, 
shore equally in a bonus at the 
end of the year. Yearly bonus 
has resulted in a more efficient 
organization. All employees work 
at keeping company building, be- 
low, neat and clean 


By S. W. Ellis 


Profit-Sharing Plan 


reduces labor turnover, boosts efficiency 


\ PROFIT-SHARING plan that in- 
f cludes all members of the or- 
ganization has virtually eliminated 
employee turnover while at the 
same time boosting operating ef- 
ficiency for the Rogers Implement 
Co., North Little Rock, Arkansas 

In use more than four years now 
this plan has tended to keep em 
ployees satisfied, has inspired them 
to be more aggressive, has given 
them further incentive to stay on 
the job permanently, and has had 
the happy result of encouraging 
employees to do more work with 
less supervision 

The profit-sharing plan actually 
is nothing more complicated than 
a year-end bonus arrangement. But 
the experience of this firm prove 
that even a simple bonus arrange 
ment can be highly effective in 
stimulating employees to give the 
company, every day, their best ef 
forts 

Everyone in the organization, in 
cluding Joe T. Rogers, owner, 
works on a straight salary—sala 
ries above the prevailing wage 
scale. Then, at the end of the year 
just before Christmas, a sizable 
bonus is divided equally among 
the employees. During the four 
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years the plan has been used, the 
lowest individual share ha 
more than $400 

“The plan amounts to automati 
aving for the men,” Roget aid 
“All of them are married and own 
They have car 


been 


their own home 


television sets, and many other 
luxuries that the yearly bonu 
checks help to provide. They have 


bank accounts, too. And they re a 


congenial group, workin; 


happy , 


together in close cooperation 
Although the shop mechanics ar‘ 
well-trained in their work, no one 
considers himself a having a 
pecial job. They all pitch in and 
do their own work and other job 
as well and they even help in the 
ales phase of the busine: 
Activities and work other thar 
their duties in the t 
on automatically by 


hop are aken 
mechanics as 


(Continued on page 152) 
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If you like writing orders, sell all fwe 
Midlands . . . a model for everyone who 
walks in your store! Also Midland backs you 
up with full-color ads in national magazines 
. shares the cost of your local newspaper 

ads through finest cooperative plan. Write 
about an exclusive franchise today. 

Ask about liberal discounts. 

If you always sell quality, 
you'll sell Midland! 


Midland Rotary Tiller-Mower 
sells for no more than one-job 
power mowers. Offers full. geared 
differential rugged 2 hp. en 
2 Wheelers .. . 3 and 5 hp 
models have gearshift transmission 


gine for long term working power 
stands only 25” high. 
for instant power selection... 


full-geored differential for new 
9 Midiand Riders in either 3 or 5 
maneuverability. Models let every 
hp. models offer gearshift trans 


one loaf along on over 30 jobs 
mission full geared § differential, 


°moehers of fomeus Dendy Bey unique rear wheel steering, mony 


Gerden Tractors other features 


THE MIDLAND CO Dept. 20 


Learn More About ALL 
Mw M(tOLAND 


Seuth Milwaukee, Wiscensin 


Send me complete dealer information 


MODELS 
a 


Whee'ers 


. 
iN Arnie 


Street 


Zom State 
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New Grassland eN 
Information Center 






builds season-round traffic 
.»-pays off in sales! 


Catch a prospect’s interest ... give him helpful 
information ... and you’ve made the first and biggest 
step towards closing a sale. 


That’s just what this handsome, satin-finish aluminum 
literature rack does. A sparkling showcase for New 
Holland’s famous library of grassland information and 
full-color advertising literature, it pre-sells a prospect all 
by itself... makes your dealership a year-round head- 
quarters for grassland farmers. 


If you feel that merchandising methods like this are 
the way to build better business, write us. We’re 


happy to hear from dealers who want a bigger share of = 
the grassland market. b- 


The New Holland Machine Company, New Holland, 
Pa. A subsidiary of The Sperry Corporation. 











i. NEw HOLLAND 


First in Grassland Farming" 


NEW HOLLAND, PA. @ MINNEAPOLIS @ DES MOINES @ KANSAS CITY 
COLUMBUS @ LOCKPORT @ CHARLOTTE @ SYRACUSE @ BRANTFORD, ONTARIO 





snes LPO TARNS PUL of oto tes 
Sah) 4.,; . PAV VAY oP, ws Be Sega ee Rey. 


‘ 
pp are 


2 wd gag! 
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A showcase that gives full impact to New 
Holland's famous advertising literature! 
Strikingly modern aluminum frames set 
off the full-color pictures of New Holland 
equipment in action. You just can’t help 
moving in for a closer look 


=e, Biwr ‘eae Tw 
sda 














Here's the farmer's own bulletin board 

—a place for him to post his own notices, 

read news of meetings, auctions. It's 

a hot spot for dealer listings of used- Right here is where to put those 


machinery bargains or special sales attractive New Holland posters for 
highest readership and attention 


Helpful information ready 

athand... what better way to win 
customer good will? This is the 

spot to feature selections from New 
Holland's library of grassland 
pamphlets. They're available, free, to 
every New Holland Dealer in the 
interests of better farming 
throughout the country 
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New MM Plow Bottom 
Has Replaceable Parts 


A NEW PLOW bottom with rela- 
tively inexpensive replaceable 
parts is now in production at 
Minneapolis-Moline, Minneapolis, 
Minn., according to a recent an- 
nouncement 

The all-purpose moldboard plow 
bottom designated as the RP is be- 
ing called “the newest answer to 
the oldest farm job plowing.’ 

The four parts on any bottom 
that normally wear out can be r 
placed, in the case of the new MM 


RP model, with comparatively in- 
expensive point, share, shin, and 
moldboard, the company states. All 
are bolted to the new frog 

This MM frog is of one piece of 


heavy, high-carbon steel folded 
and shaped while being forged 
Special automatic drilling ma 


chines at the MM factory assure 
perfect alignment for all bolt hole 
according to the company. The 
smooth, non-clogging surface of 
the bottom is said to be improved 
further by the new 20-degree bevel 
of the abutting edges of point and 
shin, and share and moldboard 










oomfet 


SPRAY NOZZLES 


Patent No 
2,619.8 


Write for 
Bulletin 71 


SPRAYING SYSTEMS 





SPRAYING SYSTEMS 
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for the best in performance 
from equipment 
SPRAYING SYSTEMS and chemicals *, 

















Write for Bulletin 65 


aT ORR APE RTT FIL Ee, 





Leormess ts sbenteatwan ? 
up to 66 feet wide PY 
with one nozzle 


Developed and originated 
by Spraying Systems Co. 
Made in all brass for broad- © 
cast spraying of grains and 0 
grasses .. . in all aluminum \ 
for liquid fertilizer spray 
ing. Can be set to spray to 
both sides or one side only. 


with | 
interchangeable 


orifice A & : 


tips 
Over 400 interchangeable 
orifice tips. Selection to j 
meet exactly any require- 
ment in capacity and spray 
angle. Flat spray tips, i 
hollow cone, full cone and 
straight stream. Precision 
machined orifices. 





Write for Bulletin 58 


for pressure from 30 to 800 pounds 


Ruggedly built, heavy-duty 
guns for orchard, livestock 
and spot spraying. Adjust- 
able spray. Hardened stain- 
less steel orifice tips. Full 
range of sizes. 


Spraying Systems products are installed as original 
equipment and supplied as replacement parts by most 
of America's leading manufacturers of farm spraying 
equipment. Write for information. 


| SPRAYING SYSTEMS CO. 22”,.2°°" a J 


SPS A) RES AP ee 














Width of cut of each bottom can 
be changed easily from 12” to 14” 
or 16” by changing the share. All 
other parts are of one standard 
size. For deep tillage, the larger 
RPD moldboard and shin, 2%” 
higher, is used in place of the 
regular moldboard and shin 

MM moldboards are designed for 
high-speed plowing and to scour 
clean and wear well under heavy 
strain. MM states that it has de- 
veloped a special sloping curve for 
moldboard and share to insure an 
even flow of the plowed soil and 
a complete turning of the furrow 
MM design also is to avoid points 
of low pressure where dirt could 
stick 

Moldboard and shin are alike 
made of tough-centered Acme 
steel. Their carburized surfaces are 
said to be extremely hard and to 
take a high polish 

The shin that takes the brunt of 
cutting and slicing for the mold- 
board is made extra-thick for long 
wear 

The replaceable point is drop- 
forged of a single piece of steel, 
high in carbon for keeping its 
sharpness. Bolted to the forged 
frog, it fits snugly against shin and 
share. 

The high-carbon steel share 
blade is angled back for best 
shearing at higher speeds. It is 
slightly curved and tapered to a 
sharp cutting edge. Because of this 
curve and the projection of the 
share point below the share blade, 
the share blade stays sharp as it 
wears, MM states 


¢ 


Allis to Head Sales 
of McCulloch Motors 


APPOINTMENT of Charles D. Allis 
as general sales manager for Mc- 
Culloch Motors Corp., Los Angeles, 
manufacturer of chain saws, lawn 
mowers, automotive superchargers, 
and other engine products, is an- 
nounced by Fred Breer, sales vice 
president 

Allis, who was formerly assistant 


general sales manager, will super- 
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WHATEVER YOUR CUSTOMERS’ NEEDS 
YOU CAN MEET THEM EXACTLY WITH FeW! 


FEW VARIJET BULLET 


The world's leading shallow well 

pump. Pumps 40-70% more 

woter, yet reduces motor lood and current 
consumption, thanks to exclusive design potent 
Y%-™% HP. Motors, 720-1800 G.PH. @ 10 ft 
& 20 PSA. 


FEW MULTISTAGE 


mps, evellable with 2, 3 


Faw BULLET JET 
horizontal jet 
meered byl & WwW, 


f the Vor 


Centrifuge! p or 4 steges 
. offer eater capacity per horsepower Als ve you 
pyme Pp e e ‘ v 


ond forerunner « ming valve and aw pump 


GO.PHM. w@ 10 


cortridge type r 
ing device. %-5 HP. Motors. 2100-72 
ff, & 20 PSA 


fory seal, pr 
jet. SY the best buy for 
we within ifs 
» HP 
> PH 


many nit 


There's an F & W Water System to meet every well-depth 
and capacity need exactly. This means that you can satisfy 
all demands with F & W, and serve your customers better. 
Not only that, you have the advantages of F & W's 8-year 
record of dependability, engineering leadership, and ex- 
clusive product advantages to help you sell. Take a look 
at F & W's line-up for shallow-well service, and you'll see 
at a glance why it not only gives you most complete cover- 


age, but the sales leaders as well. Write for full details today! 


FLINT & WALLING MANUFACTURING CO., INC. 
319 Oak Street, Kendaliville, indiana 


Branch Warehouses and Offices in Albany, New York; Orlande, Florida; Shreveport, 
Levisiane; Cedar Rapids, lowa; and Charlotte, North Carolina. 


FzW PUMPS GIVE COMPLETE.SHALLOW-WELL COVERAGE 


FEW MULTI-PURPOSE 


Converts from shallow to 
deep. well by moving jet 
off pump down into well 
No extra ports to buy 
Y, %, | HP. Motors 
Single-stoge pressures 
to 6 ibs. ond 45 ¥50 
GPH. @ 10 f. & 20 
PS 2 stage to Ibs 


ond 540-610 GPH. @& 
10 f. & 20 PSA 


few 
IRRIGATION TYPE 


High capacity, high head 
pumps, ovailable with ! 
or 2 stages, especially 
designed for irrigation, 
aw -conditionng, and di 
versified industrial v 
“7”AnP 43 
Motors 7.166 GPM 
@ 15%,420P?5Si1 


= 


— 
be . 


wf... 


wae 


5 


Faw ECONOMY raw Gas 


= 


MULTI-PURPOSE JET 


The econ cal, multi purpose 


jet equal in capacity | ny 


comparable type, yet priced 

te eet volume mpetition 

, HP GP 
397. & 20? Si 


M ofor 


ORivin PUMP 
Where electricity 
ent evetleble, tis 
2-stage centrifugal 
PvP, powered with 


2 "FP. Gasoline tn 


gimme does the job 


beautifully 


Gorn 


20rF 


@ 1i0ff 


S4 
) 


Zz100 


FEW PACKAGE PUMPS 


y to 


few 
PISTON PUMPS 


Where 


1 bueness 
Pumps 
able p 


achage 
eee @ thellow 


anembled with tanks well piston-type 
pump 


modelis an ecanam 


ond oeccteuories No s desired. this 
arts to buy and stock ; 


nehye " yet 
de « VaRet cal workhorse with 
‘ " 

ot jet. the Multi Pur ctther “4 or A 
HP Motes. 2275-450 


Urn 


ny, ond the 


F.W means Flowing Witt by Flint & Walling 
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ise sales administration of all M« ment for fly and insect control for 


Culloch products, working directly use with its line of portable, all 

with the ale manage! of the purpose air COMpressor Called 

arious MeCulloeh line the “Insectospra the attachment 
fo isecticide in all directions. It 

° furnished with an unbreakable pri 

pla tic bottle fo 

Spray Unit Introduced The complete package includ or 

by Johnson Service Co. a “4 h.p., 100-pound capacity port concentr: 
able compressor, 25-foot air hose 

JOHNSON Service Co. of Milwau- blow gun, tire chuck. the “Insecto 

kee, maker of pneumatic equip pray’ unit and enough concen 

ment for more than 70 years, ha trate to make five quarts of in 

developed for the farm and dairy ecticide 

trade a new “push-button” attach According to the company, test 




































The portable compressor wel h 
42 pounds and is equipped with 
a carrying handle to facilitate use 
for other farm chore It 100 
pound capacity | aid to be more 
than adequate for spraying ma 
chinery enamels and heavy red 
lead paints, for inflating tractor 
tires and for all kinds of greasing 
and cleaning jobs 

Sale of the new equipment will 
be backed by an advertising cam 
paign in leading farm journals. A 
complete sales promotion kit, in 
cluding newspaper mats, radio 
commercials, pre releases for 
local newspapers and point of pul 
chase sales helps, is available to re 
tailers who handle the new line 


e 





Powell Elects Officers; 
Makes Expansion Plans 






CUTTING PARTS QUALITY 
THAT ONLY EXPERIENCE 
CAN PROVIDE 


Ropert H. POWELL was elected 
president of the Powell Manufac 
turing Co., Inc., of Wilson, N. C 
at a recent meeting of the board 


Herschel Cutting Parts are the product of the pioneers in the manufacture of directors. He succeeds Harvey 
of agricultural cutting edges. For almost 70 years Herschel Parts have G. Powell who resigned in ordet 
earned the confidence of farmers and have gained a reputation for ; 

quality, performance and accuracy of fit to give his entire attention to the 
HERSCHEL PARTS are available to fit ALL MAKES of mowers and Powell Supply Co., Inc., retail 
combines ... greatly enlarge your repair parts sales potential. DISPLAY Allis-Chalmers dealership, of Wil 


and SELL the full Herschel line of knives, sections, guards and related 
cutting parts — it pays! 
@ WRITE FOR FREE CATALOG and big Herschel Wall 
Chart showing parts to fit all makes of power mowers. 


on 

Julian H Powell wa elected 
cashier and Mrs. Brinkley Harrell 
assistant cashier, during the meet 


FACTORY AT PEORIA, ILLINOIS ing 


Branches: Omaha, Web.; Minneapolis, Minn.; Plans for an expansion program ° 
Toledo, Ohio; Harrisburg, Pa.; Auburn, W. Y during 1955 were made at the 
DISTRIBUTORS: R. C. Cropper Co., Macon, Ge meeting and tockholder agreed 
GRAUPASTURING 60, GISSRPORITED eons aed ore Samy VUaae to pure hase additional tock A idi ’ 








tional machinery will be p 
chased and new lines will be intro 
duced to the farm implement trad 


Ask your Herschel Salesman about “HERCROME Knives, 
Sections and Guards --the miracle of modern cutting. 
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GLlEAS ON 


Grocery Carts) 


Order a good supply of these GLEASON 


LIGHT DUTY WHEELS 


Catalog No. 45 4\/2 x /" welded disc, sm 

rim whee! with solid rubber, snap-on tire. Welded 
disc is extended to form bear ng surface for V 
axle A general utility wheel for basket carriers 


toys and children's vehicles. List $ 46 


Catalog No. 711. 7° « 1.25" steel disc, spot-weld 

construction with smooth base semi-pneumati« 

tire. Powdered metal. o mpregnated bearings 

to fit '/2"° axle. Shopping carts, coaster wagons, , . 

similar light-duty applications. Hub width 1'/2", cart er wagor ent ar 
load rating 45 Ibs., wt. each I'/4 Ibs. List $1.20 ther similar ligh-duty aps atior Hub width 


4,” load rating 45 Ibs., 1'/, Ibs, List $1.52 


When economy must be combined with quality, to do the job, select 


a GLEASON BALL BEARING WHEEL from this assortment. 


GLEASON No. 522 STARTER ASSORTMENT 


Just $19.91 buys you a complete wheel department. Mini 


mum inventory for maximum turnover. Get into the profit- 
LIST $19.91 y p 


able wheel business today — via coupon below. 


COST 13.79 No. 522 Wheel Deal includes 5 sizes, 8 wheels: 2-No. 650, 
PROFIT $ 6 12 2-No. 813, 2-No. 1013, |-No. 1023B, |-No, 1213 (3 sizes 
, with Hub Caps) and the compact, colorful Gleason All-Steel 
Counter Display. Wheels individually cartoned; bushings 

for reducing to 7/16" bore and 3/8" bore included. 


MAIL TODAY 
v 


GLEASON @ CORP. 


6521 W. Stete S?.. Milwewkee 13, Wis 





Have My Jobber st 


5 Sizes te ter $19.91 end bill 
8 Wheels 


ATTRACTIVE 
COUNTER DISPLAY 


FREE! : 


SOUTHERN FARM EQUIPMENT Section for MARCH, 1955 


me the No 


My Jobber Is 

















Plans also were made to triple the 
present sales program to actively 
cover the entire eastern United 
States 

Robert H. Powell and Julian H 
Powell announced their resigna 
vice-president and secre 
tary-treasurer, respectively, of the 
Powell Supply Co., Inc., and will 
devote their entire time to the ex 
pansion program now underway 


tion a 


+ 


New Idea Introduces 
New Manure Spreader 


A NEW 95-bushel manure 
spreader j announced by New 
Idea Farm Equipment Co. of Cold 
water, Ohio 

The new machine, said to be the 
largest ground driven spreader 
built, also marks the introduction 
of Water Repellent Penta treat- 
ment for wood sides and bottom 
of all five spreaders in the New 
Idea line 

New features of the company’s 
latest spreader, the No. 17 model, 
are designed to withstand the sud 
den shocks and strains of today’s 
heavy-duty mechanical loading, ac 








cording to the manufacturers. The 


new features are described as fol 
low 

A slanted arch gives lower clear 
ance and is designed to be out of 
the way of 


automatic barn cleaner for easier 


hydraulic loader or 


faster loading. It helps feed ma- 


terial more evenly to lower cylin 
der and distributo1 

Heavy gauge steel side flare 
run the full length of a tapered 
box which is slightly wider at the 
rear to help the load move back 























WATER 


There is a Parma Water Lifter to fit any 
of your pumping needs. This includes 
sump, drainage, tail water pickup, and 
irrigation for heads from 2 to 40 feet 
and for capacities from 5 to 4000 GPM . 
The Parma Water Lifter combines low 
first cost with high efficiency and long 
trouble-free life. Gives the most satis- 
factory pumping service possible. For RS 
more detailed information on your 
specific pumping problem please contact 
your Parma dealer or write to. . . 


The HIGH Efficiency, 
LOW Cost Pumps 
for Every Farm Need 










easily, The 
capacity and 


teel flares give greater 
added protection 
n loading. The 


heavy 


damage 


against 
front 
gauge teel with 


endgate also i of 
turdy corner 
castings 

Apron tension is easily and ac 
curately adjusted by a crew 
tightener 

The new spreader features “bal 
anced power” with the upper cylin 
der—said to be the largest on the 
market—driven from the left side, 
and the main cylinder driven from 
the right side to reduce vibration 
and side-pull. The enlarged upper 
cylinder assures better shredding 
and reduces clogging. An extra 
third—inside support head gives 
greater protection against damage 
from foreign objects. The rede 
signed upper and lower cylinders 
have bigger, longer wearing shaft 
and bearings, and 100 U-shaped 
shredding teeth which tear manure 
into small pieces before delivering 
it to the widespread distributor 

The heavy duty tubular dis- 
tributor haft ha formed—in 
volute curved—steel paddles which 
can be individually removed 

A U-shaped channel steel hitch 

strengthened with extra gusset 
plates—ties into the frame way 
back under the bed and actually 
erves as part of the frame 

Neoprene oil lines lead to the 
axle bearings, reducing the danger 
of cracking, breaking or freezing 
of conventional metal lines 
Pressed fiber bushings wear lon 
ger, take less servicing. Shield- 
been re-engineered not 
afety, but also to 


ing ha 
only for greater 
reduce pillage 

Penta used to insure long, rot- 
free life for the new spreader and 
the other four spreaders in the 
New Idea line is of the water re 
pellent type recommended by the 
federal 


subjected to rigorous treatment 


government for wood 
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another reason why 
you make more profit selling 
DEMPSTER WATER SYSTEMS 


You never need send 

sstomer oway. whatever his water supply 
probiem may be theres a Dempster pump 
to answer it. You need not train sales and 
ervice personne! on two r three aifterent 
‘al 3 lel ta@elehs 1 Dempster pumps cover hal 
tield. You carry a lower inventory of ports 
because many Dempster ports are inter 
hangeoblie and delivery is prompt trom 
8 Dempster branches. Al! this adds to more 


protitable operation 


nas 
the highest etticiency, most rugged construc 
tion and newest design that Dempster’s 75 
yeors of woter supply equipment engineer 
ng and manufacturing can put into it. From 
the simple, sturdy Dempster windmill to the 
atest in deep-well submersibies and multi 
stage jets Dempster nas a better pums Teli 


every purpose 


write Dempster 
today and get the full details of the valuable 


DEMPSTER DEALER FRANCHISE 


DEMPSTER MILL MFG. CO. 


BEATRICE, NEBRASKA 


and offices in Omaha. Nebr, Koncas Cit Me; Des Moines, to 
D Denver, Cole Otlehome City, Obtle Amerilie, Yes, 
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You can make 


$8246 pRoFIT 


by buying 
SIX MODEL 80 
SHOCK-RITE 


FENCERS NOW! 


THAT'S RIGHT... 

You buy six Model 80 SHOCK- 
RITE Electric Fencers and get the 
seventh one FREE on your initial 
order for 1955. In order to assure 
yourself of this extra profit, place 
your order for the year with your 
jobber today. 


HERE'S HOW... 


Buy 6 SHOCK-RITE 80's and get 
one additional Free! 
You sell 6 for 
Your cost is 
Normal profit on 6. 
Plus your profit from 7th 
. Fencer. 


5S YEAR GUARANTEE 
ALL MODELS 


¢ 
de® 


SERVICE STATIONS 
IN PRINCIPAL CITIES 


Model 80 SHOCK-RITE Electric 
Fencer, 115 volt, 60 cycle AC 
Model, with famous ‘Saf-tee"’ 
Weed Chopper. Controls all stock. 
Weeds will not short this fence. 
Built-in lightning arrestor. Four 
other models. Immediate shipment 
from stock. 


SHOCK-RITE 
ELECTRIC FENCER, INC. 


7644 LYNDALE AVE. SO. 
MINNEAPOLIS 23, MINN. 


140 








Ford's Twine Tie Hay Baler 
Available in Three Models 


A NEW AUTOMATIC twine tie hay 


baler, designed for one-man opera- 
tion and employing sweep fork 
feed, said to be unique in the low 
est-priced baler field, is announced 
by the Tractor and Implement 
Division. Ford Motor Co., Birming 
ham, Mich 

The new  four-bales-a-minute 
machine is the Ford 250, light and 
compact for easy maneuverability 
and designed to handle up to seven 
tons an hour under average field 
conditions 

“The Ford 250 employs sweep 
fork feed,” said O. L. Wigton, divi- 
sion general sales manager, “‘assur- 
ing smooth movement of material 
into the bale chamber. There is 
positive feeding with a minimum 
of leaf loss and the design gives 
maximum capacity. The sweep 
fork is driven by the crankshaft 
and can’t get out of time with the 
plunger.” 

Wigton also pointed out that the 
new Ford baler is designed for 
complete pickup, with curved pick- 
up fingers for cleaner pickup of 
the windrow., Free floating pickup, 
balanced by a heavy coil spring, 
permits free movement over un- 
even ground. A rubber-tired gauge 
wheel instead of skids maintain: 
the proper relation of the pickup 
fingers to the ground for best ac- 
tion. The power driven pickup pro- 
vides for better control and for 
more uniform feeding, and an 
upper feeder ree] aids in handling 
heavy windrows of fluffy hay, put- 


ting material into the best position 
for the auger. The auger design 
gives fast movement of material 
and keeps leaf loss at a minimum, 
while the large feed opening—275 
square inches—gives unobstructed 
movement of material into the 
bale chamber 

Six positive action bale dogs hold 
the material in position in the bale 
chamber to assure good, tight bale 
even with light, fluffy hay 

Dependable tying is “built into” 
the Ford 250 baler. The twine, 
feeding from a centrally-located, 
4-ball twine can, threads directly 
to the needles from the front, 
through ceramic twine guides, re- 
ducing twine wear and reducing 
the number of broken bales. In- 
genious twine fingers help to per- 
fect the knot by holding the twine 
in position while the knot is being 
formed, state the manufacturers 
The fingers relieve twine tension 
and provide the slack needed to 
make the knot 

The new Ford 250 hay baler will 
be available in three models 
engine driven, with starter or 
without starter, and power take-off 
driven. All models weigh less than 
3,000 pounds. Overall width is only 
8° 5” to assure easy 
through gates. The short length 
only 14° 2”—means the Ford 250 
baler is more maneuverable, Wig- 
ton states. It is easy to operate in 
small fields and takes less storage 
space. The tongue swings for 
transport and there is a tongue 


passage 
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PACKAGES 
will pay you 


MORE PROFIT 


You Can Offer MORE VALUE at LESS COST 
AURORA 


and 
SHALLOW WELL 


WATER SYSTEMS 
in BOTH 
TANK MOUNTED 
and FOOT MOUNTED 


This tank-mounted Mainliner Con- 
vertible-Jet is available in ‘3s and 

Va h.p. with either 17 or 30 gallon $109.50 
tonk. 


C 
O 
N 
V 
E 
R 
T 
B 
L 
E 


The Foot-Mounted Mainliner Con- 
vertible-Jets are available in '/: and 
Va h.p. for use with owner's present 
tonk. 


You'll find Sales Power in these modern, top-quality, more-for-the- 
money Mainliner Jet Water Systems ‘by Aurora.” They will appeal 
to your trade instantly. Their performance will make firm friends — 
oe word of mouth will help spread the good news. Yes sir! You 
can make 1955 a Mainliner year —a year of increased sales and 
added profits. Mainliners are the Know-How products of exclusive 
builders of quality pumps for Industry — Farm — and Home. Put 
yourself ahead with the Mainliners. 


. 
The Mainliner Convertible-Jet Package includes ALL 
ports for either Shallow Well or Deep Well instalia- 
tions. 
* 
COMPLETELY AUTOMATIC at 20-40 PS! working range. 
* 


DESIGNED and BUILT to Deliver Long and Dependable 
Service with Maximum Economy — ACCESSORIES BY 
NATIONALLY KNOWN MANUFACTURERS. 


Send for Complete Information nr | 


FOOT 


AURORA PUMP wiision “Sen? 


T H E N E Ww Y 0 R K A I R B R A K E c 0 M P A N Y This access Shallow Well Mainliner is 

N avaliable in ‘/s h.p. only — for use with own- 
DEARBORN STREET ° AURORA ILLINOIS er's tank. 
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Shallow Well Tank-Mounted Mein- 
liners ore furnished in ‘s H.P. unit 
only with either 17 or 30 gallon tank. 








jack to eliminate heavy lifting 
when hitching te the tractor 

Jale lengths are 36 to 42 inche 
and an average bale weighs ap 
proximately 60 pound A bale 
counter | tandard equipment 

Engine driven models are pow 
ered by a Wisconsin air cooled, two 
cylinder, 15 h.p. gasoline engine of 
“square design (bore 3% inche 
stroke 3% inches), displacing 53.9 
cubic inche 


. 


MM Announces New 
Four-Row Planter 


HIGHER SPEED planting and other 
major improvements are provided 
in the new PQ 400 4-row Plante: ble finger-valves, and ‘'2-bushel ured by the independent action of 
Minneapolis-Moline Co., of Minne eed cans help maintain this high the four individual row planter 
apolis, Minn., announces. The new peed each of which follows soil contour 
tractor-driven MM planter is de Larger yields also are said to be evenly tate the manufacture! 
signed for corn, bean peas and possible since the new MM PQ 400 Arms parallel to the ground hold 
similar seeds Planter allows the fertility of the the planters at the correct setting 
Accurate seeding at 520 hill oil to determine the rate of seed for depth. Uniform pressure for 
per minute in four rows, at a ing. Seed population can be set at penetration is adjusted by a spring 
tractor speed of five miles per hour any number from 7,000 to 20,000 on mechanical models, and by the 
will plant at a rate of about 8'% ver acre. Rows can be planted at cylinder on hydraulically - con- 
acres an hour with continuous op ; $8 or 40°, Seed can be trolled models. Pre wheel depth 
eration, according to the manufac rilled, dropped in hill or planted and pre ure are aid to be con 
turer Automatic markers, con in check row trolled easily 
tinuous-running seed plates, flexi niform depth of planting Accuracy of planting 








N55! 


AGAIN Gehl dealers will profit from 
Gehl Specialized Chopper Engineering 
for here is the New Gehl “Chop-All” 


Forage Harvester to take the lead in ! 
Here's how this sales leader carned 


“CHOP.-ALL” farne 


ts 


“Walking through” tall sudan, sorghum 
and soybean mixtures, shown above, with 
its Mower Bar Attachment 


Taking tall corn “in stride’’ with either 


the 1 or 2-Row Gehl Corn Head 


“Sweeping up” giant windrows of dry 
wilted hay with Gehl Windrow Pick-up 


REACH OUT! Widen your sales area with this great new Geh 

“Chop-All” Harvester. Powerful Gehl Advertising brings you 

NJ inquiries—-helps you close sales! More farmers own Gehl than 
| ‘ 

«< any other Independen 

‘s Chopper —they come from 


miles around to buy from 





-_ oe Sales oe now Gehl | | ; the great Gehl | 
Greoter capacity four attachments lower cost--ony offers © cae . WRITE, WIRE or PHONE 


cleaner cutting each with farmer would buy of 5 or 6- 
better packing Quick - Switch a 2-Row that cous 

better keeping si! from Mower bar less than some | — bor ! GEHL BROS. MFG. co. 
age. *.1.0. Drive to Windrow Pick Row Choppers achments NEW Sodium Bisulfite GEHL 2-Row Attochment Dept. MC-702 


vp to | or 2 Row Custom Chopper Feeder. for we on Blow Proven Sales leader and West Bend, Wis. 
er of Forage Harvester Business Builder in ‘54 

















or Moter evella 
ble, if desired in only 5 minutes. ot farmers’ prices. 
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|. CULTIVATE 


LOOK \ CUSTOMERS 
SOUTH... EPS and BLADES 


The Red Stripe means quality to 
thousands of farmers over the nation. 


Cash Farm Incomes for South and Southwest ish in on the ready demand { ithern Streak 


tractor 


Continue at Phenomenally High Levels 


The South is still primarily an agricultural area, not 
withstanding its rapid industrial development in recent 
years. A little more than half its population is rural. Its 


economic well-being is largely dependent on the pros- NO. 44 COMET SWEEP 
For general purpose use. Avail 


perity of the farmers. oie celle.c wide coum te 
heavy soils 





While there was a slight decline in the general price 
level of farm products in the early months of last year, 
the change was almost negligible in comparison with the 


phenomenal increase which has taken place in the last NO. 333 WHIZ 
flat set—tepered wing 
decade. throws wery letle dirt 


During the last U. S. Business Census period the 
number of Southern and Southwestern farm equipment 


dealers increased | 11.6°/,. The rest of the country gained 


° NO. 163 JOYCE or CRABS 
58.3 o° SWEEP With breed stem and 
breast for heevy duty on 
heevy soils 


The total circulation of Southern Farm Equipment is eer oon 


16,000 and reaches more than twice as many farm equip- 


ment outlets in the South and Southwest as any other 


publication, For this big, heavy-buying market, here is CUSTOMERS CHOICE 
the readership you need .. . \ DISPLAY RACKS 


Make your me lling enusier 
thi turdy rack 
ia f)} Southern 


SOUTHERN FARM EQUIPMENT "Streak shapes, Ball 


wearing « ister make 


Section of SOUTHERN HARDWARE it easy to move. 


806 Peachtree St., N. E. 
Atlanta, Georgia SOUTHERN PLOW CoO. 


COLUMBUS + GEORGIA % ¢ 
“<umer 
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tained by the new PQ Planter 
which is “the only planter with the 
versatility of both edge-drop and 
round-hole plates,” according to 
MM engineers, “and MM edge-drop 
plates are phenomenally accurate 
for planting corn and imilar 
eed Clogging or cracking of 
eed is prevented by the MM de 
ign of plate, cut-off, and spring 
loaded knocker 

Automatic markers leave a clear 
mark and are designed to pa 
over roots or stone They fold 
close to the planter for minimum 
torage space when not in use 

Automatic wire release frees the 
checkrow wire at row ends when 
the planter ji raised. Durablk 








checkhead provide free wire Case Special Farm Truck to enable it t rn e easil é 
waver Features True-Trailing rough fields. When fertilizing witl 
Automatic throwout of seed and ammonia, the manufacturer point 
fertilizer hoppers occurs when the SPECIALLY designed fi hauli out that it is not necessary to drive 
planter ] raised 1000-gallor ammonia tank the the applicat it f the fic 
With seed cans holding a half Case Special Farm Truck is intro refills; the supply ta 
bushel of seed, and hoppers hold duced |t the J. I. Case Co. of Ra to the applicator equip: 
ing from 680 to 90 pounds of fer cine, Wis. The compar tates that The Mode VWTA-66 
tilizer, little time i required for an automotive-type teering lin) Truck j of high cle é i 
refilling, and planting can cor age provide true-trailir fo wide tread It 
tinue at a higher speed than wa highway travel igned to t el ove ( h field 
possible before the introduction of The Case Farm Truck ha ind to trail safe at 
the new MM PQ-400 Planter, ac flexible frame and telescopi vay truck eed. Rolle 
cording to the manufacture: vivel hitch design whicl aid bearing are ealed 
ind veatne ( t t 
pindles and steering linka 
equipped for pre e lubricat 
The Case Special Farm Truck f 
ee tae 
leaf type pris bolste I 


PATENT | 
BOARD PENDING maximun highwa ifet elec 
© trically operated wheel brakes ma 

be addec 
GUARANTEED TT 
PERFORMANCE nin desies daetgn to <0 tn 


all we lded type 
This fast selling, efficient 





covering attachment ha * 
been farmer-designed and 
field tested. It turns un- . 
der heavy, bulky trash King-Wyse introduces 
without the bother of 
plugging or gathering on plow beams. The COVER BOARD requir« New Forage Harvester 
no cleaning or maintenance, and is guaranteed not to break under , “ee 
normal conditions. Made of highly polished, soft center plow steel, it KING-WYSF Inc Archt old 
operates at maximum efficiency at any depth, in any soil—even stony Ohio, introduce a new Vertical 
It will not ride the plow out of the ground or increase draft Forage Harvester which is said to 


Plowing time can be profit time, when you handle The COVER 
BOARD. Cash in on these big seasons by writing, or phoning your 
nearest SPRED-ALL Distributor now for sample units to test th 


profit and sale possibilities you take no risk it's guaranteed! 
DISTRIBUTED BY 
Lovett & Tharpe Hardware Co., Inc Stratton-Baldwin Co., Inc 
Dublin, Ga 700 Tchoupitoulas St., New Orleans, 9, La 
Hoenniger-Sizemore Co., Inc., King Sales Co 
1433.35 E. Main St., Richmond, Vea 445 Tennessee St.. Memphis, Tenn ‘ 
Brinly-Hardy Co., Sinclair Sales Co., Inc., 
Louisville, Ky. No. | Main St., Houston, Texas 
Hesston Distributing Co., Hesston, Kansas , 














2S 700 center sv. BIPM Th 
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REALLY PULLING IN 


THE PROSPECTS! 
*~@ ea 


we 4. THE GREAT NEW 


FERGUSON is 


No Wonder the 
Franchise With a Future 
is FERGUSON! 


Here for the first time in any tractor is a revolutionary combination of 
engineering advances known as 4-Way Work Control. This new Ferguson 
exclusive enables farmers to farm more, work Jess and gives dealers 


a sure-fire sales attraction. Here's why 


1. QUADRAMATIC CONTROL— 2-Stage”" Clutching of the Fergu 
The Ferguson “35” lets you raise son “35"' controls both tractor 


and lower implements, select draft transmission and PTO with a single 





and maintain uniform working pedal for operating such machines 


depth, adjust the hydraulic sys as the baler or forage harvester 
term's speed of response, hold im continuously, regardless of tractor 
plements rigidly at desired posi starts and stops. Halfway down on 
tion-——all with the same quadrant the pedal disengages the transmis 


and with finger touch sion only. All the way down stops 


2. DUAL-RANGE TRANSMISSION 


The Ferguson “35” gives you 6 


both transmission and PTO 


4. VARIABLE-DRIVE PTO The 


forward, 2 reverse speeds to 55” offers much more than ordi 


allow you to fit the speed exactly With the 


to the work, whether you're trans PTO Shift you select either the 





planting, spraying or doing close 
cultivation in the 35's “creeper 
gear. Or plowing or discing in high 
range first. Or driving along the 
highway at rapid transport speeds 


up to 14 mph 


The Ferguson “35” is the newest 








3. *2-STAGE" CLUTCHING —-The 


greatest example yet 


that now is the time to investigate 


nary “live power takeoff 


drive that’s in ratio to the ground 
travel of the tractor, for such jobs 
as raking, planting or fertilizing 

or, the drive that's in ratio to engine 
speed for harvesting, foraging, bal 
ing or other machine work demand 


ing continuous PTO operation 


of Ferguson 


pioneering, of Ferguson leadership in action. It points up, more than ever 
the profit potential that awaits you 


with a Ferguson Franchise. Write or wire: Ferguson, Racine, Wis 


go years ahead 


GO FERGUSON 
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NE 7\N Fifth member in the 


> ANI NEW : DEA 






/ and this 
| Blue Ribbon 


rE ER SAKE: 
. that makes this New IDEA\ 


p today's outstanding 
j spreader value 


GUARANTEED . . . For every No. 17 
spreader purchased and registered with a 
franchised New Ipta dealer, the owner re 
eives a se that covers repair part 
replacements for one full ye 





Ly ene’s THE WORLD’S MOST 


95 bu. No. 17 gro 120 bu. No. 15 eto Mode! 


ays ae 


New [DEA FARM EQuiPmEnt 





No.|I7 Spreader 


‘famous NEw IDEA spreader family 


' 


C 


a: : 





Slanted Rear Arch. The heavy rear arch is lower and 
permits easier loading. Cannot interfere with high 
spots on the load 


Bigger upper cylinder further increases shredding 
efficiency 


Stronger distributor shaft and bearings. Any pad- 
die can be removed separately. 


Balanced Power—upper cylinder and distributor 
driven from right side, main cylinder from left 


“U" Shaped Hitch of heavy formed steel, ties way 
back into main frame for added strength and heavier 
loads 


Control levers—easy to reach—5 spreading rates 


Steel Front Endgate has sturdy corner castings to 
strengthen box. 


Three support heads inside larger diameter upper 
cylinder give better support and spreading 


Handy Screw Adjustment regulates apron tension 
located at front endgate 


Penta-treated, water repellent wood sides and bottom 


insure longer rot-free life 


Steel Flares run full length of bed—give added pro 


tection when loading and strengthen box 


Gusset plate reinforcing from frame to box gives 
strongest New Ip&a box ever 


Effective shielding all working parts protected by 
higher and wider shields 


Large traction wheels—big 7.50-24 tires give plenty 
of power, are interchangeable with New lota pull-type 
pickers 


95 bushel capacity 


a 
. 
Sia 


- 


a : EE 


5 Py 


- 
< 


te o 


ae ae 


COMPLETE SPREADER LINE 


90 bu. No. 12-A ground driven 


COMPANY Aveo COLDWATER, OHIO, U.S.A. 


er ed od 


65 bu. No. 14-A 





75 bu. No. 10-A 


SPRAYERS 


CHOICE for Quality the World Over 


WATIONAL SPRAYER & DUSTER ASSOUANION 
po te 


SMITH 
RITESIZE Sprayer 


SMITH Z 
STREAMLINED BLIZZARD Sprayer 
World 


hea 
eprayer 
oppet 


othing elee like it 


JIM DANDY Cart Sprayer 
-—— 
King 
prayers é 
t wheel Ka 
operate La me 
rubber tire whee 
roller bear 
12 ft oll 
of lowe na 
tank Pressure 
eave 


SMITH 
SPEEDEX Garden and Tree Sprayer 


Solid bra 
double ac ie 
pump 


E-Z 5 Gal, Knapsack Sprayer 
Finest knay 
sack prayer 
made Unex 


grip ‘ 

opper tanh I 

every praying 

need cn or 
mended by Extension Bervices.) 


PRICES ALLOW ATTRACTIVE MARK-UP 








have unlimited capacity The 
harvester embodies a new principle 
and with the addition of the corn 
and mower bar attachment the 
manufacture! tate that it can 
handle anything in the forage 
harvester line rapidly and 
ciently 

King-Wyse is the exclusive 
ufacturer of the vertical type fo 
age harvester as it is entirely cov 
company official 


ered by patent 


point out 


* 


New Idea Appoints 
Director of Sales 


3LAIR WILLIAMS, former assist- 
ant sales manager of Massey-Har 
ris-Ferguson Ltd. at Toronto, Can 
ada, has been appointed to the 
newly created post of director of 
sales for New Idea Farm Equip 
ment Co. of Coldwater, Ohio 


Blair Williams 


The appointment was announced 
by Curry W. Stoup, general man 
ager, as a move “to strengthen 
New Idea’'s growing sales organiza- 
tion and give impetus to the com 
pany'’s over-all promotion § and 
merchandising program 

In his new position, William 
will serve as a member of the 
Operating Committee, representing 
the distribution division of New 
Idea 

H. H. Boettger, as general sales 
manager, will direct branch and 
field sales activities, as well as 
those of the home office sales o1 
ganization at Coldwater, Stoup 
added 

Williams had been assistant sales 
manager of Massey-Harris-Fergu- 
son Ltd. since the amalgamation of 
those two companies, and prior to 
the merger had served Ferguson as 


Canadian sale mana 
ern regional manage 
1951 

New Idea in 1954 
ales organization ex 
included opening of 
office at Fort Dodge 
transfer warehouse 

of the 

other 13 branche 
percent increase in tne 


New Idea blockmer 
+ 


Personal Contact Wins 
500 Satisfied Customers 


(Continued from page 


the repair needs on these a 

on equipment of the com; 

line. During such rounds he wi 

inspect, occasionally, equipment of 
farmers who have not been cu 

tomers of the company. In this way 
he helps add new customers to hi 
elling ad 
to old cu 


list every year, beside 
ditional new machine 
tomer! 

While thi 
good will service 


August-to-January 
probably the 
most important farm-to-farm con 
tact by Edwards, it is by no mean 
the only one. He says that personal 
contact is the most effective adver 
tising he has ever done and he use 
it in every tactful way he can 

For example, he or his service 
men canvass the county once a 
year listing every implement of 
every farmer contacted, the brand 
of each machine listed, its age and 
the date the owner will be in the 
market for a new replacement 
provided the owner will give thi 
information. The survey covers not 
only the standby list of 500, but a 
many other prospects as the repre 
sentatives can reach. TI card 
record provides a rich source of 
new leads 

One of the most interesting good 
will tours howeve! i made 
around Christmas. A few days be 
fore Christmas day Edwards send 
two cars out with Christmas re 
membrances for each of his 500 or 
more users. These gifts consist of 
a calendar, a pencil, a day book 
and a box of candy—all of which 
are delivered to the customer in 
person. To some of his best cu 
tomers who have small children 
he gives toy tractors or other toy 
implements 

“The total cost of each set of an 
nual gifts now runs to about 
$1,000, but it is the best adverti 
ing investment I have ever made 
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this is 
No. | 


of a series 


Why it’s profitable to be a Fairbanks-Morse dealer! 


Continuous National Advertising! More Profit Builders 


Fairbanks-Morse ran its first national advertisement 99 years the most workable, dealer-approved 
. . . cooperative local advertisin lan 
ago. Since then it has continued to back its dealers with desire- of . ae 
effective eye-stopping, peoint-of 


creating advertising in leading farm and home service national suschase Genlaws, ot 
tall 
magazines. movie trailers, T-V spots, radio scripts 
The accumulative effect of Fairbanks-Morse advertising upon complete lines — enable you to meet 


each generation is not the only advantage a Fairbanks-Morse any compotition—satisty eny customer; 


dealership offers you SE AEN eee 
guarantees against defects in materials 


Get facts firsthand! end workmanship 


I hi b f . os " r superior factory service—your custom 
t costs you not ng ut a few minutes time to learn why more ers’ problems are ours 


than 5,000 businessmen now sell Fairbanks-Morse products. niin an Gis Gis 00 ena 

Drop us a line on your company letterhead today. Fairbanks, ports from nearest of 42 factory 
ae ichi . 5 branch 

Morse & Co., 600 S. Michigan Avenue, Chicago 5, III. branches 


® FAIRBANKS-MORSE 


a name worth remembering when you want the best 


you'll sell quality products——the kind 
that find a market even in leaner years! 





WATER SYSTEMS «+ GENERATING SETS «© MOWERS © MAGNETOS © PUMPS «+ MOTORS © SCALES «+ DIESEL LOCOMOTIVES AND ENGINES 
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Farm While Edwards occasionally us¢ ; 
‘ tu ! | tirne il¢ f ne 
VOL. 124 No. 3 es much of |} field v 
elt He ‘ ead r , 
hat th f: y ‘ far ‘ ¢ 
MARCH, 1955 - 
veal. He livide the county uu 
T. W. MecALLISTER, Vice-Pres., Managing Director four ectiol and work one eC 
RALPH E. KIRBY, Editor PRANCES A. KELLY, Assistant Editor ‘ ‘ ‘ ‘ h } he 
ion a a ‘ Pac } ‘ 
BARON CREAGER, Southwestern Editor thoroughly ca assed 
1305 Netione!l City Bidg., Dallas, Tex ft “wes hd 
Aiter coming in trom cach Gay 
©. A. SHARPLESS CHARLES E. SMITH J. A. MOODY inds he worl out } cheduls 
General Manager Business Manager Production Manager P +) , H f..1 
f f aa care! 
Business Representatives elect the pr ert ' whom he 
K. L. Roosas, 200 Madison Ave. New York, N. ¥., Phone: Murray Hill 2.4959 is to call and the approximate time 
JD Parsons, 30 Atlantic Ave Cohasset Ma hone Cohasset 4-0712 ‘ } ‘ ' { h farn 
Kant Mavens, 11 Ale Wives Kd, RFD 2, Norwalk, Conn., Phane: Temple 82187 of da ‘ O arrive at Cacn rarn 
Geouer lauenwoon, 500 Kutherford Drive | ngfield, (Del. Co Pa, Phone K.! He also call r } } p men ar 
8.0760; W. B. Moovy, 333 N. Michigan Bivd., Chicag Hil Phone CE 6-413}; 
5 F.C. Surrn, P. O. Box 8054, Cleveland 17, O Phone: Cherry 1-7852 togetner they deciae the service 
L.. B. Cnarre.., 610 8. Robertson Bivd., Los Angeles 35, Calif., Phone: CR 4 obs to } dor the followir dav 
151; W. C. Rorsann, P. O. Box 102, Gastonia, N. ¢ hone: 7995: Ba —— one tre “7 
Capace Pans Yational City Bld I) le i ne MRA GOs He na tne A K of ! h 
a. livided into fou lepartment 
Published Monthly by ervice tock, part and appli 
W. R. C. SMITH PUBLISHING COMPANY ances. Accounting of each depart 
Editorial and Business Offices ment eparate und eactl ‘ 
806 Peachtree Street, N. E., Atianta 5, Georgia ected ¢ } profit 
ct ‘ i 
es 
Publishers Also of ° 
TexTILe INDUSTRIES 
SouTHeERN AUTOMOTIVE JOURNATI SouTuesi BUILDING SUrePLics Parts Control System Is 
Sournenn Power & Inpusrry SOUTHERN APPLIANCES Cutting Inventory Costs 
BMLecTRical ouTu Tmeen as WAKE 
(Continued fre page 120) 











are noted and promptly transferre 
to the proper inventory card 
In additior a notatior on eact 








card indicate the type tractor o1 
mplement the particular part fit 
doing away wit! the rece it of 


MILKING MACHINE ge gage 
LACEMENT PARTS ice ievewtary ssiieaume and 


maximums are beir determined 
William pointed out 
Should a large number ot a pa 


ticular implement be sold, for ex 
ample Willian Will ncreas¢ the 
maximun nvento! of part for 
that implement the following yea! 


By checking the data on each part 


card, he vill k , ethe the 
irmt fit i unit hich the f r } 

} Id quantit 
rhe firm’ invent ( { i 
te! ha numere the id 


vantage For example, Willian 
now has a pretty good idea he 

much his parts bill will run fron 
month to month and can allocate 
the necessary funds accordingly 
He knows also which months wv 

be the busiest for the parts depart 


ment and which parts will be in 





Get this Display Board FREE! 


Sets you up as Rubber Replacement Parts Headquarters for al! leading 
makes of Milking Machines. demand at a particule 


Write today for full details. time. He fre quent elocated a 


+ 






CROWN DAIRY SUPPLY CO. | ee 
327 W. College Avenue, Waukesha, Wis. Pca . 
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You 


can 

buy 

no 

finer 
insurance 
protection 


for BUSINESS, HOME or CAR 
Dividend Savings up to 30% 


Federated IMPLEMENT on/ HARDWARE 


| INSURANCE COMPANY 


Mlulua ete 


HOME OFFICE * OWATONNA, MINN 


IT'S GOOD BUSINESS TO SUPPORT YOUR ASSOCIATION 
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TILLAGE 





Planet Jr. 





The Best 


What the soil or crop calls for 


More than 200 
patterns and sizes 


Planet Jr. has 












All kinds 
of Sweeps 





All kinds of Furrowers 





All kinds 
of Cultiveter 
Steels 





All kinds 
of Hoes 


~*~ 
All kinds ae 
of Special Steels 


All kinds of 
Deep Tillage Steels 


and 


Every piece hardened 
special 
Every 


inspected 


tempered by 
Planetizing 
individually 


Every piece a precision Steel 


our 
process 


piece 


Write for special 
Steels Catalogue 


S. L. ALLEN & CO., Inc. 


3421 WN. Sth Street, Phila. 40, Pa 
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Case Co.'s New "400" 


(Continued fre 


j itj az, 
it close to its full ‘ 

In the w-crop mode f 
nev Case 400 there ‘ t 
wide range of en tread j t 
ment without reversi: the nee 
With wheel cupped in, the i ‘ 
] from m2 te 80 nene vit 
wheels ¢ ipped out, from 56 t 
inche 

Eagle Hitch, the Case desig 
three-point hookK-uf fe rea 
mounted implements, i uid to be 
more versatile than eve! or Line 
new “400 and is extended t 
plements of four-plow o1 equ 
lent size. The new Duo-Valve h 
drauli tem is interwover ith 
et independent of | the Ragl 
Hitch 

Reduction from crankshaft speed 


to standard PTO peed 40 RPM 
is by gears in the rear of the tra! 
mission housing where the are 
automatically lubricated by tran 
mission oil, Operation of the PTO 


through its own clutch is complete 


ly independent of traction clutch 
and gear 

The belt pulley is extra equi 
ment, yet is designed into the 
tractor at the ideal point right 
ide, well ahead of rear wheel, The 
pulle unit mount n the clut 


housin and take 1 arive 


through the main clutch. A contr 


rod in @a reach of the drive 
throws the pulley “out of gea: > 
it do not turn while belting uy 
or whenever so desired, The entire 
assembly readil removable 


minute 


belt peed is 3100 feet per 


Tricycle model of the Case 
100" have the teering gear di 
rectly on the vertical spindle, | 
viding an extremely wide steerir 
angle for pivot turr 

Much en pha ] ha been placed 
n driver comfort. Steering whee 
| et at such angle and position a 
to fit natural posture and motion 
of body and arms. The seat can be 
tilted up and back fi ife st 
ing 

Row-crop models of the Case 
100° will be available with ‘ 

dual front wheel, or wit! 


table fre 


wheel and « 


nt axle. Standa 


rchard models also are 


}u 
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Profit-Sharing Plan 
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Effic 
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/ ri ‘ ré 
thy on p I 
te ( ‘ 
ech ‘ 
t he eld se 
epe 
The none 
Y 1 tr j tr 
mportance f 
, Eve e int 
( 1dit mec! 
it in the |} t 
needed 
Eve ! iY 
anizath Make 
me KI W ( Il 
money 1 the | 
pl e } t tra 
Roe ! ‘ 
HpDalance 
Are the terest 
Dalane The cert 
the busine I me 
cates thei n sna 
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the think that tl 
along a bit sk the 
and talk ove 
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The mechani ri 
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ire trained to sell, re 
instructl I 
live te eve if i 
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Planet Jr. 
POWER APPLIANCES 


Country people are hungry for them. Why ? Because 
they take the push and the pull out of lawn and 
ate garden chores and because one Power Unit handle 

There is no ri all the Attachments. Farmers and Gardenet 
men in regard to si — ire your opportunity for sales 

for the ultimate fit of ; 

that izable bor nad ¢ } — 
year which all « ! ‘ I \ 


equally 


men to I 
day. Wher 
olfer to dé 
week, when 
off to go t 
attend 
the 
ially w 
Pius the BP-1 (2 hp) ond 8-8 (2'/r hp) 
ond BBR with Reverse 


BP .1. For the bigger p 


na heower wort 


Be o@ part of the 

biggest Planet Jr 

\\ Merchanditing 

and Advertising 

BER. More power for mor Premetien in 
busmess and tt J - Pianet jr. histery 


fety Reverse 


ATTACHMENTS TO MAKE PROFITS GROW 


© Rotary Tillers © Power Sow 


e Cyltivetorn © Reel Mower Mitc 


© Rotory Mowers 





eeders 


4 ) ' © Fertilizers 


FINEST IN THE FIELD 
L. ALLEN & CO., 3421 WN. Sth Street, Phila. 40, Pa 


See opposite poge 
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Rogers often calls his men to out cost. Cold drinks also are ol! is many man |} week. Ou 
ether for a brief session after fered customer men work hard and like it. We 
closing time In ich meeting Rogers has had an interestin; probabl ave tw more add : 
the discu anything that need background that show ip in the tional wv f é ike tl 
moothing out or solving way he operate hi prospe j ame profit with | ‘ 
Each man has a voice in ou equipment busine He never ha nel—profit at the é re ' 
operation. And I always want to worked for anyone else. Whe he We never |! ‘ loafe 
be right there with them, working graduated from college at 21, ! yund = here eve lui 
along with them in everything opened his own service tat temporary dull sea W he A 
They know now that I never ask and has been a busine man eve lacke the me voluntec 
one of them to do something | ince hine up the place, clean window 
ild not do myself He also is a practical farme paint. and work on old machine! 
One of the friendliest spots in and understand the farm«e prol The c ime ed the 
the clean, attractive plant is the lems, likes and dislike more they ¢ It ke being 
cold drink cooler which Roger I feel that our way of operati busine for the elve 1 that 
é the iy I the eel 


keeps filled all the time with soft on a profit-sharing basi “a 


drinks that the men enjoy with 





FULLY GUARANTEED 41 


AS To QUALITY, FIT, AND FINISH! 





SERVICE 
SHARES 


‘Rele) ie 


0 0@ 0 @ 


CoppenTemeviiie, TLL. ANHYDROUS AMMONIA EQUIPMENT 
v.6.a 
FOR A BRIGHT PICTURE 
» GRASSLAND FARMING 
Patterns are available for practically all 
ps - . New Series Nitro-Shoot The ¢ " : Nt 
plows, listers, middlebreakers in No. 1 ame Geiaes eit $4 tabd choater “ibe wKe 
soft center or No. 2 crucible j toot ar 8 4 5 spring tine type 2b4 cators, coulte 
1: ‘ acter wheels 


steel of the highest quality obtainable. Sai 
Send today for catalog. overs aaa 


utions 


purpose 


ve 


a trailer and tractor mounted Blue applicator for 


n handling anhydrous ammonia and nitrogen 


STAR MANUFACTURING COMPANY 
DIVISION OF ILLINOIS IRON & BOLT CO JOHN BLUE cO., INC. 
CARPENTERSVILLE, ILLINOIS ee 


Ub BIG ORANGE WDM cellm: thant as 


Equipment + 


U.S.A (est 1873 




















Tractor, Plow and Harrow Clevises — Hay Hooks 
Shackle Chain Hooks — Hitch and Clevis Pins 


, 10s 








pone 
extra SO exae 


4 TYPES OF BIG ORANGE CLEVISES 


Instent Lock 





. 
te 
vm) 

























Pin %" or % 
12 Numbers Up to 1" Body with 1'/g" Pin 
For Big Orange Hi-Strength Products 
Gnas HOOKS Ask Your Jobber or Write Us SLIP HOOKS 
— Areigble nines 
oe or sin 
a. fe" MIDLAND INDUSTRIES, Inc. {.<: 
%, %" of %" 7/16", i. Cedar Rapids, Iowa Ssis”, %" 
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“We depend on 


Business Publications 
for vital news 


of a dozen industries...” 


says E. J. Thomas, President 


Goodyear Tire & Rubber Company, Inc 


NATIONAL BUSINESS PUBLICATIONS, INC. 1001 ritseonth sivoet, w. w., Woshingron 5, 0.¢. + STorling 37595 
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SOUTHERN HARDWARE f 








MARC 








5 3 
Spring Tooth Attachments ’ FA RS 


OF CONFIDENCE 


TRACTOR AND 
HORSE-DRAWN 
Single Disc Hiller IMPLEMENTS 


As a dealer, you will appreciate the confi- 
dence that farmers have in King Harrows and 
implements. 
Keeping abreast of mod- 
ern farming methods, King 
offers you the same quali- 








Vosss Cultivator Sweeps ' ty, the same dependability 
, in this outstanding and 





popular line of tractor 
drawn implements and till- 
age tools, a few of which 


are shown here. 


Regal Sweeps 


Gi 


2 Hole Tilier Teeth 








Clipped 3-Hole Corn Shovels 





j 


Tractor W eeder 
Lift Type Drag Harrow 


KING PLOW COMPANY -ATLANTA, GA. 
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This Cose 3-Woay Portable Elevator, for handling groin, ser corn 
boles or feed bags (provided by 3-way hinged sides) is powered by 
@ Model ABN 4-cycle single cylinder Wisconsin Engine 


Your good reputation is your most valuable business 
asset. And the reputability of the farm equipment you 
sell is tied in directly with your own reputation. Each 
supports the other. You can’t afford to jeopardize 
either one. This is on “‘Agromet’’, made by Wonde! Machine Co., Dowington, 
When you sell Wisconsin-powered equipment of any fei bvilding meteriale. Powered by Modei AEN. Wisconsin’ ingle 
kind, it may be taken for granted that these machines oe 
are GOOD all the way through. .. because the use of a 
Wisconsin Heavy-Duty Air-Cooled Engine as standard 
original equipment indicates that the manufacturer is 
definitely “quality conscious”. He knows that ineffi- 
ciency or failure of the power unit would condemn the 








entire machine . ,. . to the disadvantage of both the 
dealer and the manufacturer. 

Yes... you can recommend and sell Wisconsin-pow- 
ered equipment with pride in the knowledge that you 
have done your best to supply the customer with the = 

. . . This versatile general utility Economy Tractor, mode by Engineer 
best equipment available for his purpose . . . and confi- ing Products Co., Woukesha, Wis., is powered by o Model AEHS 
Wisconsin single cylinder engine. Handies many form jobs. 


dence in the efficient performance of the Power Unit 
and the machine of which it is an integral part, Wis- 
consin Engine “Plus Values” include: 
Heavy-Duty engineered design and construction 
in all details; self-cleaning, file-hard tapered 
roller bearings at BOTH ends of the crankshaft; 
an easily accessible rotary type, high tension 
OUTSIDE Magneto, equipped with Impulse Cou- 
pling for quick starts in any weather, at low 
cranking speed; pump circulated splash lubrica- 





tion on smaller models and geared oil pump tee 
; Z ; Seok ; McCormick No. 4 Pickup Baeler—idea!l family-site, used ex 
delivering individual oil stream fo each rod on tensively in hilly country, Capacity up to 6 tons per hour 
multi-cylinder models, plus efficient AIR-COOL- twine-tied bales weighing up to 70 ibs. Powered by Model 
TED Wisconsin 2-cylinder engine. 


ING at temperatures up to 140. 

All this adds up to efficient Power Performance, 
Long Engine Life and Low-Cost Maintenance... 
factors of vital importance in relation to the op- 
eration of farm equipment. 

New sales opportunities are waiting for the dealer 
who builds up and promotes his lines of Wisconsin- 
powered Farm and Orchard Equipment, as well as from 
direct sales of Wisconsin Engines as replacements on 
existing machines, and as all-purpose power unit. 





If you do not already have a copy, write for the 64- a , . 

, . m Been ““Speedcire”’ spr ope! with way discharge 
page Wisconsin Engine Blue Book, illustrating more Secustan ettadhment fo powered tw @ Btodet 6 Hanae 
than 250 Wisconsin Engine service applications. oe Sars cacne. Sorayer by She Cease Oh, See 

emical Corp. 


thous qe WISCONSIN MOTOR CORPORATION 


World's Largest Builders of Heavy-Duty Air-Cooled Engines 
MILWAUKEE 46, WISCONSIN 





As PX 


SOUTHERN FARM EQUIPMENT Section for MARCH, 1955 








COMPLETELY AUTOMATIC! | 


MIRRO-MATIC 
Gold-Jone. 


ELECTRIC PERCOLATOR 


<* EXCITING, NEVER-’TIL-NOW ! 


MIRRO-MATIC 
Lacie >13* ' 


PRESSURE PAN A MATCHING SET! 
4-qt. size, with cord, rack 


and recipe book Sugar, Creamer, Tray, 


er, $1.75 
Retail $79% Fed. Tax Incl. $2.95 


GOLD 
Suede-Thve 


WITH POLISHED ACCENTS! 


, 
you bell |B MIRRO 

. 2 10 59 a 
; — SMART SERVING SET! 


MIRRO oe. 
Cues Lo- low 2 oe. 


TRAY 
t, $4.95 kets 


axons ated rs. $298 tat Buy from your MIRRO Jobber! 


$5.75 Ret 


< WON'T TARNISH, CHIP, 


= PEEL, OR SHOW 
KEEP-CAKES OVEN-FRESH! os) FINGERPRINTS! 


“ MIRRO MIRRO 


(4 4. Son? 
CAKE CARRIER fypr lone, 
CANISTER SET 


li vetall diameter j . 
I = Xu g 
=a $3% Retail | 


ALUMINUM GOODS MANUFACTURING COMPANY ° MANITOWOC, WISCONSIN 
FIFTH AVENUE BLOG... NEW YORK 10 MERCHANDISE MART, CHICAGO 84 
WORLD'S LARGEST MANUFACTURER OF ALUMINUM COOKING UTENSILS 
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t 


with 
STEEL 


Js 


They 


y 


Baker's 
Dozen’ 


from 


Rod Dewi, 


That's right — 13 for the price of 12 — 13 plastic bags of 
Red Devil Steel Grady Wedges at the regular 


TOOL HEADS 


TIGHT 


GRADY WEDGES 


HOC Come boodeé 











dozen price. 





These have been specially packaged and spe 
cially carded to make a colorful, sales-building 
display for you for Hardware Week. Do-It 
Yourself has made these faster sellers in 
eve! 

These wedges have a patented scientifx 

to fit and hold in all sizes of hamme 

and axes. Plated to resist rust and 
eye-appeal. Once driven they stay drive 
they “barb” into the wood will not chi 


break under the heaviest hammer bl 


Each display holds 13 units—each unit o carded transparent 
easily detachable polyethylene bag containing one each Site 
2, 3, 4, 5 and 10—proved for yeors the most useful assortment 
YOUR COST—For Hardware Week Only—$2 00 per dis 
play of 13 cards. RETAIL VALUE—$3.25 

YOUR SPECIAL HARDWARE WEEK PROFIT$1.25 per 
display: 62':°% mark-up. 12 DISPLAYS TO A CASE 
WEIGHT per case—15 Ibs 











ASK FOR 


GWC 1 GRADY WEDGE 
ASSORTMENT 


es - aid 
ae 


ts Ah. t Kf 


=) / 
= & - => Sf Vi 
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ee vw . 
ee Ke 
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